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FTER messing up the situation on 
A used mechanical refrigerators with 
price control order 139, the OPA has 
opened another package in order 274 on used 
vacuum cleaners. 

The regulation states OPA will save the 
public $800,000 to $1,000,000 on an item 
which the average family buys only once 
every five to ten years. 

The consequences, say men in the indus- 
try, are likely to be these: 

1. An end of the retailing of rebuilt clean- 
ers by appliance dealers. 

2. Ultimate break-up of the cleaner re- 
building industry (15 large and several hun- 
dred small outfits) as the order freezes 1941 
prices without allowing for 1943 wage rates, 
or without considering that the price the 
public gets for its old jaloppies—the raw 
material of the rebuilt field—is going up. 

3. A trend by dealers to return old clean- 
ers to manufacturers for rebuilding. 

4. An increase in the number of simple 
part replacements that will be made by deal- 
ers. This order, incidentally, does not affect 
the repairing of cleaners where title is held 
by customers, which is covered by another 
OPA release. 

The market affected by this ruling is a 
sort of wheel within a wheel, so to speak, 
an industry which specializes on the rebuild- 
ing of traded old cleaners. This group dis- 
posed of some 400,000 cleaners in 1941, 
OPA says, for approximately $800,000. In 
the hands of this group today are about 
200,000 cleaners, which, until prices were 
frozen faced a brisk demand as new ma- 
chines disappeared from the market. 

Manufacturers have long disapproved the 
rebuilding of their models by outside parties. 
These makers say frankly that the quality 
of rebuilding on the machines that bear 
their brand has not been satisfactory, in 
their opinion, to the public. 


ETAILERS are not going to be much 

affected by this turn of events, say 
manufacturers. Few dealers are able to 
rebuild cleaners at all, and as a result most 
of it has been done by a small group of 
specialists. 

First aid to ailing cleaners is another 
matter, and not in the same category as 
rebuilding at all. With rebuilt cleaners 
title passes, and they are sold like new ma- 
chines. Repairs made on machines owned 
by customers are under the direction of 
another OPA order. There is no reason 
why a dealer should not make simple re- 
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placements such as putting on new belts, 
bags, brushes, wheels, cords or carbon 
brushes in the motor. On the other hand, 
repairing bearings or motors are outside 
the dealers reach, and should be done by 
the factory. 

Spokesmen for the cleaner rebuilding in- 
dustry who met in Chicago January 18 with 
the idea of forming an association to guide 
them, assert that OPA ruling 294 has 
paralyzed their business. 

First complaint is that the OPA sets 
prices for different brands and different aged 
vacuum cleaners without any rhyme or rea- 
son. One brand retailing new at $59.95 
can be sold, rebuilt, for $40, while another 
that sold new for $89.50 has to be priced 
at $15. 

Second objection by rebuilders is that 
Regulation 294 does not allow a margin of 
profit sufficient to permit them to sell their 
products to the retailer. 

“On a few models,” says a rebuilder, “we 
can still show a profit by selling them our- 
selves. At least 40 percent of the 200,000 
trade-in cleaners said to be still on the 
market are non-listed brands and we are 
allowed to sell them for $7 apiece retail, 
which prohibits any work on them. 

“As an example, the non-listed cleaner 
costs a rebuilder from $2 to $3. Labor 
for rebuilding it is at least $2.50 or more, 
and the parts and material under the four- 
teen specified requirements come to $2 or 
$2.25. Add them up: 


$2.25 
Cost of cleaner........ 2.50 

$7.25 


We are forced to sell this cleaner under 
the maximum retail price of $7. To give 
a dealer 38 percent or $2.66 off of the $7 
retail price would leave the rebuilder $4.34 
or a total loss of $2.91. And the retailer 
is not in too happy a position as his 38 
percent discount ($2.66) has to cover: 


5 percent 
Advertising ........... 
Salesman commission... 15 


You can readily see the retailer is going to 
take a loss of 7 percent on his investment.” 


OPA Regulation 294 covers the rebuilt 
cleaner market very carefully. It provides: 

1. A list of specific dollar and cents prices 
for every make and model: this list of 
prices must be kept on the seller’s premises 
and must be shown to a customer on request. 

2. A specified list of 14 performance and 
rebuilding standards which rebuilders and 
sellers must meet if they wish to obtain 
the maximum prices allowed for machines 
classified as “rebuilt.” 

3. Lower maximum prices for machines 
which fail to meet the 14 requirements, and 
classification of these machines as “rough” 
or “as is.” 

4. A one year guarantee on all rebuilt 
machines. 

5. Conspicuous labeling of each model 
offered for sale with its correct maximum 
price as determined by the regulation. 

6. Minimum trade-in values which the 
dealer must allow if he takes a cleaner in 
trade. 

To prevent any possibility of evading the 
provisions of the regulation through rental 
sales schemes, a provision is included which 
sets specific rental rates at $1.25 a month, 
with the reriter given the privilege of pro- 
viding his own transportation. 


Si NCE this regulation has the force of 
law, it is instructive to see how it was 
framed. The following is quoted: 

“The price administrator has ascertained 
and given due consideration to the prices 
for the sale and rental of used vacuum 
cleaners and for attachments for used house- 
hold vacuum cleaners (less than one-half 
horsepower) prevailing between October 1 
and October 15, 1941, and has made adjust- 
ments for such relevant factors as he has 
determined and deemed to be of general 
applicability. So far as practicable the 
price administrator has advised and con- 
sulted with representative members of the 
industry which will be affected by this 
regulation.” 

The italics are mine. From all I hear, 
men who know the vacuum cleaner business 
in any representative number were not con- 
sulted. Evidently such a procedure was not 
regarded as practicable. 
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NUTRITION... 


With the U. S. Behind It, 
Thousands Today—Where 
Hundreds Did Before—Are 
Getting a Free Education 


in Food as a Body Builder 
wr 


\\ 
There is no use talking to working folk unless you know what they can buy at the 
stores. Julia Kiene started her dinner bucket studies by getting right down to bed rock. 


THE LITTLE COOKING SCHOOL CLASS 
GROWS WAR EFFORT 


OP drawer executives, over population—just those people who com- 
their morning grapefruit, have prise the rosters of factory workers— 
found this a hard subject to were going to have to toil like athletes. 
understand. “What’s all this hollering And they couldn’t come through, any 
about poorly fed Americans?” they more than a football player can, if 


FENDERS 
asked. “Haven't we been having cook- fed on a diet of poor quality. Fatter EFERDERS 
ing classes for more than thirty years, paychecks would not automatically i 
aren’t our high schools chuck full of cause these workers to eat better, for Use little or no water 
home economists ? they headed for candy bars and pop -- 
Why in the name of Goshen come _ if left unguarded. a Do te VIOLENTLY 
along now with a war going on and Julia Kiene had some shocking : 


want to start something new? What stories about what happened when 
is the idea, a kind of boondoggling proper nutrition wasn’t given. The 
for female teachers ?” top drawer executives had never heard 

The truth is, Mrs. Julia Kiene could them. She could relate how thousands 
have told them, an understanding of of Japanese soldiers folded up, ill with 


‘Cook in COVERED UTENSILS 


Do not stir 


the 

the laws of nutrition in America have  beriberi, when fed polished rice, in- & L 
sunk in no deeper than the frosting on stead of rice with the hulls on it iron 
a cake. As director of the home eco- (which carries the vitamins). She serv 
nomics institute for the Westinghouse could tell the story of Captain Cooke, mari 
Electric & Mig. Co., she had trudged who sailed around the world, and how elect 
many a mile calling on all strata of his sailors became helpless with scurvy vart 
society. While $3,000 a year white until such simple things as limes were rove 
collar men mull over salads; influenced added to their diet. Today every zran 
and educated by slick paper magazines, British ship carries limes, and that’s f A 
many a truck driver starts his day’s why English tars are called “limeys.” liar 
work on nothing more substantial than The woods were full of other facts any 
rolls and coffee, she could point out. that bore her out: osit 
With the war going on Julia Kiene 1. The British army experience was You have to shock @ lot of people to make them realize how deadly serious proper ith 
knew that the run of mine of the (Please turn to page 4) nutrition is. This, plus information that housewives were eager to use, started the y 
meetings off on the right foot. and 
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Scores of homemakers for war workers at the Universal Foundry Company at 
Oshkosh, Wis., attend a Health for Victory Club meeting co-sponsored by the 


Wisconsin Power & Light Co. 


Mrs. Mabel Hildebrandt, home economist for the 


Westinghouse Electric & Manufacturing Company, shown addressing the housewives. 


STIMULATING pattern for 

power company contribution to 

the war effort is provided in 
the experience of the Wisconsin Power 
& Light Company’s program to switch 
irom a peacetime promotion of home 
service and nutrition activities, pri- 
marily designed to promote the sale of 
electrical home equipment, to a full 
wartime basis in carrying out the 
government-sponsored nutrition pro- 
zram designed to improve the health 
American war workers. When ap- 
‘liance manufacture stopped, the com- 
pany’s home service girls were in the 
position of an engine that is running 
vith no load to pull. They are now 
in high gear on the war program 
and the story of how that change was 


accomplished is an example of good 
management and head work. 


Getting Started 


To get “on the beam” Paul DeLeon, 
new business manager, first arranged 
that his people attend a_ refresher 
course at the University of Wisconsin. 
He wanted them coached so that their 
instruction would be approved from 
all angles. Miss Frances Zuill head 
of the Home Economics Dept. of Uni- 
versity of Wisconsin and National 
State Chairman of Nutrition Program, 
had charge of the training. All of 
the home economists and home service 
girls of the Wisconsin Power & Light 
Co. attended the course with a view 
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A. C. Ziebell, president of the Universal Foundry Com- 
pany, Oshkosh, Wis., welcomes housewives to the initial 
Health for Victory Club meeting sponsored jointly by the 
Company and the Wisconsin Power & Light Company. 


UTILITIES HAVE THE 
PUT OVER THE RIGHT FOOD STORY 


Wisconsin Power and Light Co. Home Service Department 
Describes Its "Growing Pains" in Meeting the Situation. 


to becoming thoroughly familiar with 
the program and the methods used to 
best conduct activities. Although the 
utility paid the cost of this, neverthe- 
less all other outside women were free 
to benefit from the course. Several 
other utilities took advantage of this. 
The supervisors stationed in various 
towns in the system also had to be edu- 
cated. To them a cooking school was 
also a gathering intended to interest 
people in merchandise. It was very 
difficult for these men to understand 
that there was to be no discussion 
of appliances in this new service and 
no attempts made to get the names of 
the women who attended. That’s hard 
work for veteran salesmen, as you 
well know. 


So, to begin with, Wisconsin Power 
& Light home economists leaned back- 
ward in not using electrical appliances. 
Kerosene stoves, any kind of utensil, 
were employed in the preparation of 
the food. No mention was made of 
Wisconsin Power & Light Co. or the 
Westinghouse Electric & Manufactur- 
ing Co., from whom much of the ma- 
terial was obtained. 

The utility threw all of its energy 
into the job for three reasons: 

(1) It was an opportunity to put all 
of its, peace-time merchandising facili- 
ties squarely in back of the war effort. 
(2) It naturally wished to keep its 
home service department intact. This 
plan offered a method of keeping it 

(Please turn to page 5) 
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refrigerator. 


THE HOME SERVICE ACORN 
GROWS INTO A MIGHTY OAK 


T seems only yesterday that steaks were being flourished over 
a broiler to prove to an audience that you can do it better 
with electricity. No one who reads this can fail to remember the 
samples of ice cream passed out which were frozen in an electric 


Without knowing it the home service girls were acquiring the 
technique and building the machinery for mass education of adults. 

They were the handmaidens of science. 
nutrition, which had to overcome the whimsies of old fashioned 
cooks and the phobias of generations of habits before its truths 
would be listened to and heeded. 

For, like the frosting on a cake, an understanding of nutrition 
was something that rests lightly on the top of society. The 
colonel's lady and Judy O'Grady had entirely different ideas 
about what was good for breakfast. 

Now comes the U. S. Government and expands this program. 
The waterless cooking that preserved vitamins—first told by range 
people—is today being trumpeted through all classes. The facts 
that were once used to sell appliances are, of course, now selling 
nutrition alone. In effect the U. S. is doing a mighty promotional 
job. Out of the war will come a general understanding of nutri- 
tion and how to enjoy it which will accomplish the spadework for 
many a salesman when the shooting is over. 


Of the science of 
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that 50 percent of the men were re- 
jected because they were physically 
below standard. After six months on 
liet, plus other super- 
vision, 87 percent of these men were 
accepted and passed into the army. 
2. U. S. draft experience was that 
one-third of all rejections for phy- 
disability among selectees was 
due to malnutrition, according to Gen- 
eral Hershey 
3. National 


made a survey 


an adequate 


$1cal 


Research Council had 
1,290 Lockheed Air- 
craft employees and found that half 
of them showed definite signs of vita- 


min deficiency 
4. Sir John Orr of the British Food 
Ministry said: “The improvement of 


the diet of the workman is followed by 
increased output without any conscious 
increased eff ind also by reduction 
of accidents.” 


5. Dr. George Gallup revealed that 
an estimated 24 million man days of 
work were lost because of illness in 


the four-week period from November 
24 to December 20 in 1941. 

Julia Kiene held a meeting February 
26, 


a year ago, in Mansfield, Ohio, 
for the benefit of the Westinghouse 
employees. She prepared by making 


a study of worker eating habits. Lunch 
trays and b were checked care- 
fully. An appalling majority of them 
showed a conspicuous absence of milk, 
ther dietary essentials. 
Nor was this poor diet offset by what 
the employees ate at home. Few wives 
had any practical knowledge of sub- 
stitutes with which to counteract food 


vere tables and 
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shortages, nor did they know how to 
cook the right kind of food—when they 
bought it—to preserve its nutritive 
values. 

Talking to factory workers about 
calories, hanging up posters advising 
the eating of more carrots, was wast- 
ing one’s breath, Julia Kiene felt. 
This kind of advice had been peddled 
for years, with no one taking it. 

What was needed was a blue print 
they could follow—something that 
dealt with the foodstuffs on the mar- 
ket at that moment, recipes on how to 
cook them properly, menus that gave 
day by day suggestions for a whole 
month. This blue print was issued in 
the form of a meal planning guide, 
and given to the wives of the workers. 
It was filled with honest to goodness 
dinner bucket recipes, and talked 
about food that the family could afford. 
\s Henry Ford created a poor man’s 
car, it can be said that Julia Kiene 
and her staff created a poor family’s 
cookbook. The meals it discussed 
were based on a food budget of ap- 
proximately $14 a week for a family 
of five (about $16 today). 

Westinghouse had whipped up a nu- 
trition plan that held possibilities they 
never dreamed of. The “Health for 
Victory” club was an instantaneous 
success. It was obvious that if it were 
so badly needed at the Westinghouse 
Mansfield plant—which was manu- 
facturing war materials—it was equally 
applicable all over the country. 

From her long experience Julia 
Kiene saw that utilities were “natu- 
rals” to put this program over locally. 
Utilities had home service girls, home 
economists, all who had been running 


cooking schools and the like until they 
ran out of merchandise. Here was a 
public good-will proposition that would 
keep utility girls on the job, in contact 
with their public, and give them a 
chance to do something that was 
highly necessary. Furthermore, utili- 
ties had the trucks, cooking utensils, 
the setup to reach groups of all classes. 

Julia Kiene had the charts, the talks, 
the method of putting the story over. 
For each utility to duplicate this ma- 
terial would be costly. Why not re- 
produce it and make it available in 
package form? 

The result has been a nutrition pro- 
gram that has been given with all 
the attention to details that a modern 
merchandising campaign demands. 
There are posters for plant bulletin 
boards, there is an announcement let- 
ter for manufacturing plants to send 
out, announcement cards of meetings, 
a setup for telephone committees, even 
a checkup of things to do to make the 
meeting a success, from door prizes 
to group competition. Stories for local 
newspapers are given reporters. A dia- 
gram shows how to set up the stage. 

Even the timing of the presentation 
has been worked out like a radio strip. 
Here is a sample of how detailed it is 
in suggesting action and dialogue: 

(Remove vacuum bottle of coffee) 

“So ! And here’s some hot coffee— 
and that’s something these days.” 

(Sample coffee, make a face to get 
a laugh) 

“Never mind! I don’t like my 
coffee lukewarm, and neither does the 
man on the job.” 

(Lift out a piece of pie so that filling 
runs out.) 

“A piece of pie—at least it was a 
piece of pie when it was put in the 
lunch box. But it had a very “runny” 
filling and it wasn’t carefully wrapped, 
so now it’s just a mess. 

“That’s all there is. No fruit, noth- 
ing crisp or crunchy, no milk in any 
form—just sandwiches and pie. It’s a 
lunch which supplies plenty of calories, 
which means body fuels, but it’s 
awiully short of the vitamins and min- 
erals which are so necessary for health. 


And there is nothing about it to make 
the luncher say “Boy, am I hungry an: 
is this good” ! 

Each month has seen a greater grou; 
of utilities putting on these meeting 
in war plant towns. Each month ha 
seen the blueprint handed the womer 
—"The Meal Planning Guide”—fol 
lowing the ball, so to speak. It ha 
been topical and in line with the prob 
lems of the day. As this is writter 
eight subjects have been covered: 

1. Women’s 
war. 

2. Proving that proper vitamins help 
keep a man on the job. 

3. Summer health (bologna, rye 
bread and beer is not a good summer 
diet). 

. Canning. 

. Milk and its substitutes. 
Bread and bread baking. 
. Stretching meat dollars. 
. Meeting meat shortages. 


part in winning the 


The auditoriums over the United 
States have been filled with women to 
whom packing lunch boxes is a new 
thing, with women who are worried 
over the exigencies of a swing shift. 
They take that meal planning guide 
and find it fits the foods that they 
can purchase on the market. 

Managers of war plants have dis- 
covered these meetings give them a 
back door contact with the wives of 
their workers. They know that they 
could talk until they are black in the 
face about correct eating to their work- 
men but it would mean nothing if the 
wives were not told. There is no 
Westinghouse nor any utility adver- 
tising whatsoever in any of the pre- 
sentations. It’s a purely patriotic job 
which Westinghouse considers its bit 
during the war. With press runs of 
the meal planning guide—which sells 
to the manufacturers for a dime apiece 
—gaining every month, it looks as if 
Julia Kiene has started something that 
would eventually swamp her. Neither 


she, nor any of the officials at West- 
inghouse had any idea that the little 
acorn they planted last February was 
going to grow into so big a tree. 


From big loaves of cheese made in the heart of Wisconsin's dairy products area, a 
busy housewife selects one to her liking to keep in step with the well balanced 
menus provided by her Health for Victory Club. 
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A lunch box meal packed with health-building foods 
is prepared by this Wisconsin woman in accordance 
with a Health for Victory Club meal-planning guide. 
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busy for the duration while there were 
no appliances on the market. (3) It 
was a “natural” for a utility. The 
programs were 100 percent for the 
benefit of the audience, and such a 
status could not avoid building good- 
will. Wisconsin Power & Light had 
no idea at the start that millions would 
be thrown into the movement or that 
it would mushroom to such gigantic 
dimensions. 

When approached, the heads of the 
war production plants admitted that 
there was a lot of absenteeism, and that 
anything which would reduce it would 
enjoy their full support. Selling them 
was easy, as Wisconsin Power & Light 
representatives went in with something 
that had the full backing of the gov- 
ernment. 

Wisconsin is supposed to be a land 


of milk and honey, with super-abund- 
ant supplies of cheese and dairy prod- 
ucts, but factory workers appeared to 
be no better nourished in Wisconsin 
than any other part of the United 
States. With their own money to 
spend, these factory workers fell for 
the candy bar and pop diet as much 
as other folks. 

The important thing was to get off 
on the right foot on the first program, 
Paul DeLeon said. All the details of 
phoning, announcements, bulletins in 
the factory, items in the newspapers, 
door prizes, were essential in getting 
out a good crowd for the opening to 
hear the story. Thereafter, if interest 
were properly built up, attendance 
would take care of itself. At Genoa 
City attendance jumped from 69 to 72 
the day after gasoline rationing went 
into effect. Many women stated they 
had been saving their gasoline to get 
to the meeting. In another town, at- 
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A youngster pulls a wagon loaded with groceries purchased by a Health for Victory 
Club member in Oshkosh, Wis., after studying her meal-planning guide designed 
to save money and provide well-balanced meals. 
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Mother of 10 children, this Wisconsin war worker's wife bakes |4 loaves 
of bread a week and follows the menu guides of a Health for Victory 
Club to keep her family well nourished and stay within a food budget. 


tendance increased in spite of bitter 
cold weather, 15 below zero. 

These meetings have been directed 
to factory people, Paul DeLeon stated. 
One of the reasons for their success 
has been the fact they have kept 
economic groups together. Notice the 
types of organizations that were 
reached : 


4-H Club booths at fairs 

Firemens Auxiliary 

Kings Daughters 

First Aid, Presbyterian Church 

Catholic Womens Club 

Vocational Adult Class 

United Auto Workers Club 

Baptist Guild 

Junior Chamber of Commerce Aux- 
iliary 

Royal Neighbors 

Rebeccas—East and West 

Methodists Lois Society 

Congregational Aid 

St. Paul Lutheran Aid 

Ladies Auxiliary Brotherhood of 
Trainmen 

St. Johns Ladies Aid 

Washington PTA 

Ladies Aid First Lutheran Church 

Willing Workers of St. Peters 

Womens Auxiliary of Rail Mail 

Womens Auxiliary of Moose 

Tank Company Auxiliary 

Eastern Star 

St. Patricks PTA 

High School Student Group 

Adams PTA. 


Second reason for its success was 
the avoidance of six-cylinder words. 
Women do not cotton to calorie stories. 
The packing of lunch boxes, the solu- 
tion of cooking problems they were 
wrestling with at that moment ap- 
pealed to them. For they can go right 
out of the meeting into the home and 
do it themselves, with their cook books 
in hand. 

More than attendance records af- 
forded a check. In one town where 


meetings were being held, a butcher 
shop reported that it sold four pounds 
of beef heart daily. The day after 
the meeting twenty pounds of beef 
heart wrapped up for customers. 

As gas and rubber shortages became 
more apparent, Paul DeLeon and F. J. 
Cottrill, merchandise supervisor, won- 
dered how they would reach the far- 
flung areas where it was impractical 
to move the whole show. This was 
solved by looking up the names of re- 
tired home economists in those vicini- 
ties and hiring them to put on the 
shows. Inasmuch as all the material 
could be sent by mail, and cooking 
utensils supplied by the local branch 
of the utility there was no need to 
travel any of the 12 home service 
girls to these obscure districts. Women 
like Miss Stasis Longeran even met 
with leaders from school districts and 
gave them training on canning toma- 
toes, greens and the use of smaller 
amounts of sugar in canning. Such 
subjects as making kitchenette sauer- 
krauts, sulphuring apples and the dry- 
ing and storage of vegetables were 
among the subjects discussed. 

“When you promote something for 
your own advantage, it is an uphill 
pull,” said Mr. DeLeon. “When you 
do something that is purely altruistic, 
and for the public good, as this pro- 
gram is, you are amazed at the co- 
operation and publicity that is un- 
capped from everyone. This is one 
of the best goodwill building programs 
we have ever put on, and it succeeds 
because it not only is timely, but it 
is the most complete thing available 
and does a lot of good right where it 
is needed. With rationing coming on, 
there is little doubt that the interest in 
nutrition will very shortly reach into 
upper income brackets, and it may be 
before snow flies again, Wisconsin 
Power & Light will be reaching every 
group. One thing that is 
coming out of this war is an under- 
standing of nutrition by everybody.” 


economic 
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HE merchant handling electric 

appliances and equipment faces 

a serious situation during this 
war period. Almost all of the goods 
he normally sells are either not being 
manufactured or their manufacture 
has been seriously curtailed. 

Not only is the supply of goods he 
is used to handling running out but 
his inventories cannot be sold above 
certain ceiling prices. Acute labor 
problems, moreover, add to his prob- 
lem as his skilled repair men, electri- 
cians and store and office employees 
are drawn into the armed forces or 
war industries. 

As goods to be sold decline to the 
barest civilian essentials, the possi- 
bility of profit becomes very dis- 
couraging. Some merchants have al- 
ready had to face the necessity of 
closing their business and others must 
now consider the situation seriously. 

Before a merchant decides to close 
his business, it will be wise for him 
to sit down and analyze his entire 
operation to decide if it is not best for 
him to continue his operation on an 
adjusted war-time basis. This analysis 
should be made from three viewpoints: 

|. How to stay in business by cutting 
expenses to a minimum. 


Obviously any saving in store ex- 
pense which the merchant’s ingenuity, 
industry and foresight can provide 


EDITORS NOTE 


Are You Thinking 


Here Are Some Alternatives...And Also Some 
Good Advice If You Are Forced To Close. 


By KENNETH L. HAMPTON, 


will increase his chance of survival. 
Under normal conditions merchants 
have used services as a competitive 


device. All this must cease. Such 
services as delivery, returned mer- 
chandise, approvals, pickups, call 
backs, c.o.d., credit, wrapping and 


sales promotion frills must either go 
or be cut to the very minimum. 

In his fight for survival, the 
merchant must be sure to consider any 
radical adjustments that will better his 
position, such as giving up part or all 
of his place, or by sub-letting to 
another business, or by moving his 
business completely into a new location, 
discontinuing all outside sales calls and 
perhaps even working out some kind 
of semi-self-help system within the 
store. The point being that a radical 
change in the method of doing busi- 
ness might enable him to cut expenses 
to a point where it would be possible 
for him to stay in business during the 
war period. If this can be accom- 
plished, it will certainly be to his ad- 
vantage, because he will be firmly 
established as part of the local com- 
munity and ready to expand when 
peace-time products are available. 


2. Can he stay in business by broadening 
the lines of merchandise handled, thus serv- 
ing his local market better? 


A study from this point of view 
must be approached carefully and 


More than a few readers have written us for information on what to do 
if they decide to go out of business. This article, written by a man who 
knows dealer problems intimately, covers both sides of the question. 
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Salesmanager 
Valley Electrical Supply Co. 
Fresno, Calif. 


should certainly involve talking to 
people handling lines that might be 
considered as companion pieces to 
his present merchandise and possibly 
the employing of expert council to 
help make plans in the form of a 
merchandise man employed in the 
business of distributing the lines being 
considered. A thorough study of the 
profit that might be made in adventur- 
ing into new fields and the chances of 
loss involved should be made. 

Paramount in making these studies 
is keeping in mind that your store 
probably serves a basic need in your 
community. If it does, its operations 
can be satisfactorily adjusted to suc- 
cessfully meet war-time requirements. 

3. How much loss would it be wise to 
stand during this war-time in order to have 
a going business at the close of the war? 
For inst . if busi can operate at a 
loss of $2,000 per year, if war lasts three 
years then the loss would be $6,000. Maybe 
it is cheaper to spend $6,000 and stay in 
business than to try to start over. The ques- 
tion here is two-fold—How to determine loss 
and how long will the war last? 

If after this study is made, the de- 
cision is to close up, the next step is 
to determine who might want to buy. 
Buyers will divide into three classes, 
granted of course that the close up is 
being caused by material shortages, 
that is, demand is ahead of ability to 
supply. 


a. It is often well to sell to the public 
as much merchandise as possible in 
the shortest possible time. This can often 
be done by coming out with a frank 
statement of the necessity for the sale 
and stating the values offered. 

This may make the residue stock to be 
sold picked over and less valuable, so 
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weigh this plan against gain by getting 
retail price for part and then having to 
sacrifice the remainder. 

b. Prospective business purchasers who 
will want to operate as a going concern. 
Sale as a going busi is almost im- 
possible—if you can't make a go knowing 
the market—unless someone can be 
found who can make economies by join- 
it to their present operation. In this 
connection your repair shop and equip- 
ment might be the determining factor 
to some business that wants to enlarge 
its shop location and equipment. 

c. Probably the quickest way to sell 
and sometimes the most profitable is to 
call in a well financed firm in the same 
business either in the same city or an- 
other one not too far away and offer to 
sell. Negotiate the best price possible 
for stock, tools and fixtures and sell for 
cash or as near cash as possible. 

In analyzing your ability to stay in 
business, we are assuming that you have 
already worked with the landlord to get 
rent to a minimum. From these conver- 
sations, you will know your total liability 
under the terms of your lease. This 
amount should be added to the prime 
cost of merchandise before setting the 
minimum price to be obtained if at all 
practical. 

Fixtures and equipment should be 
carefully appraised for their value on 
today's market. If tools are involved, it 
might be well to do some investigating 
as to their value to some war industry. 
The War Production Board might give 
you some hints here because many of 
the tools used by the electrical trade 
are critical in war industries now. 


Be sure to look over your busines: 
for hidden values such as unused tools, 
slow moving materials that may b 
valuable because of present scarcities 
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ING 


discarded cash registers or office ma- 
chines or heating plants that may be 
at a premium today. These articles 
that you may have considered of only 
nominal value in past periods may be 
real assets to you in liquidating your 
business profitably. 

Accounts receivable are not often 
sold with the business but collected 
by the owner or sold intact to a bank 
or finance company. It is probably 
best to collect short term accounts 
and sell terms accounts, thus not being 
burdened with collection of small 
amounts which tend to become difficult 
to collect as you release your location. 

State laws generally require that 
the sale of a business be published 
for a period generally seven to nine 
days before the actual transfer of 
ownership takes place. This is done 
so creditors may have a chance to 
present their claims against the busi- 
ness. Usually practice is to have 
the agreements drawn and deposited 


together with a deposit by the buyer 
in an escrow with a bank, law firm 
or title company. 

It is probably best to negotiate the 
terms of sale first and then employ a 
lawyer to draw the final agreements. 
Be sure to have the agreement down 
in memorandum form so he can draw 
the agreements quickly, and in com- 
plete harmony with the terms as ne- 
gotiated. Cancel your insurance 
policies or transfer them and take ad- 
vantage of any unearned premiums— 
also investigate any advantage you 
have in prepaid taxes. 

Be sure to make up all necessary 
government reports such as sales tax, 
social security taxes and income taxes. 
In doing this it is often best to get 
direct help from the government 
offices. Invite their representatives to 
help you make out your final reports. 

If you are closing out a corpora- 
tion, you will want to have complete 
minutes kept of the negotiations as 
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carried on by the board of directors 
and consult with and be guided by 
your lawyer’s advice on calling and 
holding the necessary stockholders’ 
meetings. He will advise on the clos- 
ing reports on the corporation to 
the State Corporation Commissioner, 
capital stock, taxes, etc. In closing 
a partnership, all partners will want 
to be fully informed and agree to the 
dissolution in writing, 


Call in Your Creditors 


If your capital has already become 
so badly impaired that you cannot 
meet your obligations, you had best 
call in your principal creditors and 
give them an honest, sincere review of 
your situation backed up by adequate 
financial statements. You can often 
be guided by their suggestions on the 
best procedure to liquidate to the best 
advantage. In most large cities there 
are Boards of Trade or other com- 


mercial organizations set up to handle 
assignments of business to protect 
creditors’ best interests. It is per- 
fectly in order for a merchant whose 
capital is impaired to the point where 
his creditors’ interests are jeopardized 
to call at the Board of Trade and dis- 
cuss his situation. Usually he will 
be asked to meet with his creditors 
and make an assignment of his busi- 
ness assets for their benefit. 

It takes the same kind of imagina- 
tion, energy and ingenuity to success- 
fully close a business that it took to 
open it plus a harder pull on your 
emotions to have to do it. If it has 
to be done, then work at it hard and 
with confidence and you will be suc- 
cessful. By all means, close out com- 
pletely in a clean cut manner and 
don’t leave any loose ends to haunt 
you. The best asset you can have if 
you want to start in over again is to 
be well remembered by your former 
customers and suppliers. 
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Washer Men 
GET TOGETHER AGAIN 


Six months after manufacture ceases, the 
American Washer and Ironer Association 
holds a meeting to discuss the present and 
look to the future [See story on page 39] 


Naturally we had to take a picture of the association president, John M. Wicht 
of GE who is gossiping with |. N. ("Newt") Merritt of Meadows. 


N 


mort 


amo 
“Kn 
you 
E. C. Buchanan, long known with Holland This little model of the laundry of tomorrow had Leon Ryder of Barlow Since he isn't doing any inventing, A. W. K 
Rieger, tells the boys how it feels to be vice & Seeling, Joe Groshans and “Money” Toussaint of American Ironing Altorfer of ABC fame, found time to come pair 

president at Apex. Machine, all agog. around and see what was doing. 


he i 
wife 
diffi 
ing 

expr 
com 
seve 
too 


‘Let's eat.” Chances are that W. Neal Gallagher of Automatic and J. C. Nelson, Easy presi- 
dent, had no idea this was taken. They were deep in some problem. typ 


One shot got all the Bendix crowd. Judson S. Sayre, sales manager, G. V. Calkins, Art Labisky of Barton (right) wants the world to know he has a fine newspaper 
asst. S. M. and Parker H. Ericksen, sales promotion, who today has charge of camera he'll sell cheap. 
police protection in the plant. 
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1 . seve 
whi 
Clarence G. Frantz of Apex, remarking to Walter K. Voss of Voss Bros. ' 


Sewing Machines... 


Little Service But Lot 


Nearly every home has one, and housewives 
are willing to pay repair men for help. 


©)T many people stop to con- 
tsider that the sewing machine 
has been with us 92 years or 
more; in comparison the oldest electric 
appliances are mere infants. So satur- 
ated is the market that if you knock on 
doors at random you would find that 
seven out of ten homes have sewing 
machines in them. 

This accounts for the old adage 
among sewing machine salesmen: 
“Know how to take care of them and 
you will always eat.” 

Knock, knock, knock goes the re- 
pair man’s knuckles on any door, and 
he is pretty sure of having a house- 
wife admit to him that she is having 
difficulty or some trouble understand- 
ing her sewing machine. If he is an 
experienced man he knows that her 
complaint is likely to fall into one of 
several categories, none of which is 
too serious. 

1. The machine needs cleaning or 
oiling. 

2. She has been having needle trou- 
ble, improper needle or improperly set. 

3. It won’t go, doesn’t stitch. 


If more women understood that or- 
dinary lubricating oil will eventually 
gum up a sewing machine and cause it 
to run slowly or falter, there would 
not be the chance to turn an easy penny 
which the quick cleanup with kerosene 


A lot of women get into trouble by using the wrong 
type of needle. Sell them the right one and they will be 


more satisfied with results. 


Cleaning up a sewing machine can be done with a lot of kerosene; and 
a profit may be realized by selling the proper kind of lubricating oil 


affords. By liberally applying kero- 
sene with an oil can and running the 
sewing machine a little, then re-oil, 
it can quickly be made to operate al- 
most like a new device. Not many 
women realize that ordinary lubricat- 
ing oil is not the right kind for sewing 
machines. There is always a chance 
oi profit from selling her the proper 
type. 

Needle trouble can usually be diag- 
nosed by the machine skipping stitches. 
One simple cause comes from a bent 


or improperly set needle. By laying 


race. 


When a woman says "It won't sew", look in the shuttle 
The accumulation of lint and dirt that jams the 


it on the needle plate it is easy to 
check whether it is still straight or 
not. A blunted needle will also cause 
trouble and this can be detected with 
the finger. 

One thing that the public seems to 
have difficulty in getting drummed into 
its head is the fact that each manu- 
facturer specifies his own special 
needles to use with his machine. 
Needles may look alike, but a fraction 
of an inch difference in the eye puts 
it out of alignment with the sewing 
motion and can raise all kinds of trou- 


machine up can easily be removed with a toothpick. 


ble. The right needle with the right 
machine is vitally important and every 
woman should understand its impor- 
tance. 

Another common complaint by 
women is summed up simply in the 
words: “It won't sew.” 

This is usually caused by accumu- 
lated thread in the shuttle race of ro- 
tary machines. The machine simply 
won't turn. After checking the motor 
one can discover this by turning the 
hand wheel. Then the job is to re- 


(Continued on page 46) 


Tension adjustment can be regulated by seeing that both 
threads have the same amount of “pull.” 


If they lack it, 
it is easily corrected. 
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Mining—Number One War Industry 


The mineral products of the earth are the 
prime necessities of war...and peace 


tive man with the things he needed for his 

meager existence but civilization really began 
when he became curious about its interior. This 
curiosity has brought us a long-way. For the earth 
has yielded —out of its deep recesses —all the raw 
materials of modern industry. And today, in the 
grucling race of production, our mining industry 
is providing the raw materials upon which de- 
pends our survival. Our mines and quarries must 
supply a long list of materials without which a 
successful war cannot be fought. 


Te SURFACE of the earth provided primi- 


Take steel, for example. War without steel is 
inconceivable. Steel starts with iron ore, limestone 
and coke. These are products of mines and quar- 
ries. It takes power and heat to get these materials 
out of the ground, to refine them and to transport 
them to the point where processing begins. All 
the subsequent operations culminating in the steel 
ingot, shape or plate, and in moving the final 
product to the point of use require power and heat. 


The major source of this power and heat is coal. 


Production of a ton of steel, it has been stated, 
requires two tons of coal. Smelting of the pig iron 
alone, 60,000,000 tons in 1942, required the cok- 
ing of some 75,000,000 tons of coal. Pig output 
is expected to rise to 68,000,000-70,000,000 tons 
in 1943, carrying coal consumption up to 85,000,- 
000 tons. At the same time, output of steel ingots 
is expected to rise from 87,000,000 to 97,000,000 
tons. Think what this means in terms of power 
and heat. 


Another vital metal is copper. Modern armies 
need copper. This point is dramatically illustrated 
in a recent memorandum by Robert P. Patterson, 
Under Secretary of War, in announcing the re- 
lease of 4,000 men from military service to return 
to the mines and increase copper production. “In 
a single minute of combat’, Mr.,Patterson de- 
clared,’ “a flight of 50 fighter planes shoots away 
7 tons of copper. A 37-mm. anti-aircraft gun uses 
up a ton of copper every twenty minutes it is in 
operation. Six hundred pounds of copper go into 
every medium tank, and a ton into the engines 
and airframe of a Flying Fortress. The Signal 
Corps alone needs 5,000 tons of copper every 
month for radio and telegraphic and telephonic 
equipment. An army without copper would be 
an army without speed, maneuverability or fire- 
power. It would not last a day in battle”. 


Seven tons of copper for one minute of com- 
bat by 50 fighter planes means from 200 to 700 
tons of ore, depending upon its grade. Small 
wonder that the War Department was willing to 
release drafted miners from military duties to pro- 
duce more copper. 


But other metals are equally important in war: 
tungsten, nickel, manganese, chromium, vanadium 
and molybdenum for alloy steels; zinc for brass 
and die castings; tin for bronze and bearings; 
aluminum and magnesium for aircraft; lead and 
mercury for ammunition; silver for electrical 
equipment, bearings and solder, and so on. Even 
relatively insignificant non-metallics, like mica and 
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diamonds, suddenly assume critical importance. 


And let us not lose sight of the fact that with- 
out adequate energy, i.e., heat and power, produc- 
tion, processing, transportation and the relative 
comforts to which we have become accustomed 
would be impossible under war conditions. Coal 
is the major source of energy in the United States. 
It supplies more than half the total in normal 
years. 

The railroads of the country alone used 110,- 
000,000 tons in 1942 to move freight and _pas- 
sengers and service their facilities. Utilities con- 
sumed over 68,000,000 tons in the production 
of electric power. Over 135,000,000 tons of coal 
were consumed last year in maintaining the level 
of heating comfort necessary for the maintenance 
of efficiency and morale. The consumption, this 
year, will be even greater, 


In short, the mineral products of the earth are 
the prime necessities of war. 


The nations that control the world’s mineral 
resources and make the most efficient use of them 
will win the victory. 


Before the war, the British Empire and the 
United States together controlled probably 75 
per cent of the world’s mineral production. This 
would have been a most potent weapon in the 
United Nations’ arsenal if the whole strategy of 
Axis expansion had not been influenced by min- 
eral objectives. Addressing the American Zinc 
Institute on the subject last April, E. W. Pehrson, 
of the U. S. Bureau of Mines, estimated that the 
Axis had improved its position in world mineral 
resources in the following percentages: iron ore, 
from 6 to 46; steel production capacity, 20 to 34; 
petroleum, 1 to 7; coal, 27 to 53; copper, 5 to 
10; lead, 7 to 22; zinc, 16 to 27; tin, 1 to 72; 
manganese, 2 to 30; chrome, 3 to 30; tungsten, 
6 to 60. In the light metals, areas now Axis-con- 
trolled produced in 1940 54 per cent of the 
world’s aluminum, 49 per cent of the bauxite 
(the principal source of aluminum) and _ two- 
thirds of the magnesium. 


Despite these gains, the industrial war power 
of the United Nations still can outweigh that of 
the Axis by a considerable margin. It already has 


T bis is the eighth of a series of editorials 
appearing monthly in all McGraw-Hill 
publications, reaching more than one 
and one-half million readers, and in 
daily newspapers in New York, Chi- 
cago and Washington, D. C. They are 
dedicated to the bet ay of telling the 
part that each industry is p aying in the 
war effort and of informing the public 
on the magnificent war-production ac- 
complishments of America’s industries. 


FEBRUARY, 


begun to surpass it. The problem is to convert 
quickly our potential mineral resources into im- 
plements of war. In this conversion, a heavy bur- 
den of responsibility has been placed on the min- 
ing industry of the United States as the largest 
producer of many metals, minerals and fuels. In 
fact, the United States mining industry began to 
go on a war basis a year before Pearl Harbor. The 
curves of demand for domestic copper, lead, zinc 
and other metals began to rise sharply in 1940, 
and were paralleled by a rising coal production. 

How well the job has been done cannot be re- 
vealed in accurate figures in many cases because 
of censorship. In metals, however, some idea of 
production gains can be indicated in comparative 
terms. United States copper production, for ex- 
ample, is breaking all previous records. Aluminum 
capacity will be more than seven times its annual 
peace-time average. Magnesium plants now build- 
ing will have a capacity 100 times the largest 
yearly before-the-war figure. Molybdenum, of 
which the United States has the largest single 
mine in the world, is being made available in 
record quantity. Zinc, lead and mercury are sur- 
passing expectations in meeting wartime demands, 
and tungsten, chromium, manganese, antimony 
and iron and steel are being turned out in record- 
breaking quantities. 


Bituminous coal production in 1942 was 580,- 
000,000 tons, the greatest in history, valued at 
more than $1,300,000,000 at the mine. Some 
430,000 or more men were employed in 1942 and 
received at least $750,000,000 in wages. Bitumin- 
ous production in 1939 was 394,855,000 tons, 
while the output for 1943 is forecast at approxi- 
mately 600,000,000 tons—another new United 
States record. The 1942 anthracite output was 
59,961,000 tons, valued at over $270,000,000 at 
the mine. The industry employed some 85,000 
men and paid out at least $180,000,000 in wages. 
The 1939 production of anthracite was ‘51,487,- 
000 tons, and the forecast for 1943 is 65,000,000 
tons or more. 


Marshalling the Western Hemisphere’s min- 
eral resources, the United Nations have been the 
beneficiaries of the diversified resources of two 
continents —in particular of Canada’s nickel and 
coal, Mexico’s lead and antimony, Chile’s copper, 
Bolivia’s tin, Peru’s vanadium, Brazil’s iron, and 
Venezuela’s petroleum. With other United Na- 
tions contributing their share of metals and fuel, 
the grand total is an impressive array of potential 
munitions and matériel to lend assurance of cer- 
tain victory over the Axis. Sheer weight of metal, 
properly used, will win the war, and our mineral 
industry will have played an indispensable and 
essential part in the inevitable outcome. 


President, McGraw-Hill Publishing Company, Inc. 
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Listing is alphabetically by manufacturers; then geo- 
graphical listing of factory branch or distributor service. 


NOTE: This is not a complete list of manufacturers. Information on other manufacturers not received before press time will be published later. 


A 


ABC washers and ironers—See Altorfer Bros. 
Co 


ACME ELECTRIC HEATING CO., 
1217 Washington St., 
Boston, Mass. 


(Acme) 


No service stations—all servicing direct to fac- 


tory. 
ALTORFER BROS. CO., 
Peoria, Ill. 
(ABC washers and ironers) 


Outlets Where ABC Washer and Ironer 
Replacement Parts May Be Obtained: 


East Coast & Eastern States 


Philadelphia, Pa.—Altorfer Bros. Co., 401 N. 
Broad St. 


West Coast & Western States 


Los Angeles, Calif.—-Altorfer Bros. Co., 324 
N. San Pedro St., Room 501 


Central & Southern States 


Peoria, Ill.-Altorfer Bros. Co. 


Replacement parts are also available at all 
C distributors. 


AIRTEMP DIVISION, 
Chrysler Corp., 
Dayton, Ohio 
(Airtemp air conditioning and heating 
equipment) 
1113 Leo St., Dayton, Ohio. 


AMERICAN IRONING MACHINE CO. 
Algonquin, Ill. 


Factory only 


(Simplex ironers) 


Outstanding Service Representatives and 
Dealers in Parts for Simplex Ironers. 


California 
Los Angeles—Leo J. 
F gueroa 

Le: Angeles 
\. Venice 
AY, Francisco 


Meyberg Co., 2027 S. 
Electrical Appliance Service, 726 


Leo J. Meyberg Co., 70 Tenth 


Connecticut 
New Haven—Graybar Electric Co., 25 Union 
St. 
Illinois 
Chicago—Major Appliance Service, 3207 S. 
Halsted St. 

Halsted 


Chicago—Harry Miller Co., 7805 S. 
St. 


Chicago—C. E. Sundberg Co., 615 W. 79th St. 


Massachusetts 
Boston—Clark & Mills, 75 Newburry St. 


Detroit—Radio 
Ave. 


Distributing Co., 100 Selden 


Minnesota 


Minneapolis—Reinhard Bros. Co. 


Missouri 


Kansas City—Dealers 


Troost 


New York 
New York 
Fourth Ave. 
New York City 
way 

Ohio 


Cleveland—Ohio Washer Co., 1223 Superior 
Ave. 


Appliance Co., 4600 


City—Warren Norge Inc., 315 


Mutual Sales Co., 1472 Broad- 


Oregon 
Portland—W. L. May Co., 24 N. W. Broadway 


Pennsylvania 
Philadelphia—Trilling & Montague, Walnut at 
24th 


Pittsburgh—Quick Service Electric Co., Jen- 
kins Arcade 

Pittsburah—Habel Electric Co., 140 Blvd. of 
the Allies 

Pittsburgh—Graybar Electric Co., 37 Water St. 
Texas 

Corpus Christi—Edwin C. Flato Co. 
Houston—Edwin C. Flato Co. 


Wisconsin 


Milwaukee—Roth Appliance Distributors, 647 
W. Virginia St. 
ANSLEY RADIO CORP., 
21-10 49th Ave., 
Long Island City, N. Y. 


(Ansley Dynaphone radio) 


Factory only. 
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THE APEX ELECTRICAL MFG. CO. 
Cleveland, O. 


(Apex cleaners, washers and ironers) 
(Faultless washers and ironers) 


Factory Service Connections : 


California 
Oakland—Apex Appliance Service, 527 E. 8th 
St. 


San Francisco 
123-10th St. 


Washing Machine Parts Co., 


District of Columbia 


Washington—Proctor & Ridgely, 3524-14th St. 
N. W. 


Illinois 

Chicago—-Apex Midwest Service, 1313 W. Ran- 
dolph St. 

Indiana 

Indianapolis—Wm. H. Block Co., 1104 N. 
Meridian 

Louisiana 

New Orleans—Apex Southern Co., 118 N, 


Front St. 


Maryland 

Baltimore—Reseco Sales Co., 25 E. 20th St. 
Massachusetts 

Boston—Apex-Rotarex Sales & Serv., 307 


Centre St., Jamaica Plains 


Michigan 
Detroit—Western Appliance Parts, 5646 Grand 
River Ave. 
Grand Rapids 


Apex 
Plainfield 


Appliance Co., 1555 


Minnesota 


Minneapolis—Johnson 
Co., 3604 Cedar Ave. 


Refrigeration & Eng. 
Missouri 

Kansas City—Faultless Washer, 
Ave. 
Kansas City- 


1824 Grand 
Apex Service Co., 8 E. 14th St. 


New Jersev 


Trenton—TAB Electric Supply Co. 
New York 
Buffalo—Apex Appliance Co., 313 Genesee St. 


Long Island City—Apex-New 
Northern Blvd. 


York, 


37-08 


Syracuse—Markson Bros., 229 N. Salina St. 

Rochester—Apex Sales & Service, 358 Averill 
ve. 

Ohio 

Cincinnati—A. K. Sanders, 3007 Auten Ave. 

Cleveland—Factory Service—Apex Elect Mfg 
Co., 1070 E. 149th St. 

Toledo—Gerlinger Equip. Co., 1320 Madison 


Oklahoma 

Tulsa—Oklahoma Tire & Supply Co., 11 N. 
Cheyenne 

Oregon 

Portland—W. L. May Co., 24 N. W. Broad: 
way 

Pennsylvania 

Erie—E. J. Quadri, 412 W. 18th 

Philadelphia—Apex Appliance Service, 1536 
Ridge Ave. 

Pittsburgh—American Washing Machine Co., 
435 Liberty Ave. 

Tennessee 

Chattanooga—Electric Power Board of Chat- 


tanooga, N. W. Corner 6th & Cherry Sts. 


Texas 
Houston—Mitchell Elect. Co., 6737 Canal St. 
Utah 


Salt Lake City—R. S. 


Harrington, 171 E. 
Broadway 


Washington 


Seattle—Appliance 
Stewart St. 


Parts & Service, 214 


Wisconsin 
Milwaukee—]. J. Jones Co., 2625 N. 3rd St. 


Milwaukee—Cage Appliance Shop, 1617 W. 
Wells. 


Sterchi Bros. Stores (All Stores) 


APPLIANCE MFG. CO., 


Gaskill Rd., 
Alliance, O. 


(Duchess & Kelvinator washers) 


No factory service stations 
Duchess washer dealers or distributors, or 
direct to the plant. Same applies to Kelvina- 
tor washers built by Appliance Mfg. Co. in 
the past. 


service through 
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Appliance Manufacturers’ Service Stations 


AUTOMATIC LAUNDRY QUEEN 
washers & ironers—see Automatic Washer 
Co. 


AUTOMATIC WASHER CO., 


Newton, lowa 
(Automatic washers & ironers; Automatic 
Laundry Queen washers & ironers; Prima 
washers & ironers; Crosley washers & 
ironers; Idle Hour washers; Challenger 


washers and Sov-A-Day ironers) 


No factory inaged or factory-supervised serv 
ice stations rvice is available through all 
authorize ealers on a_ factory-at-Newton 


basis 


B 
BATTLE CREEK EQUIPMENT CO., 
Battle Creek, Mich. 
(Battle Creek health equipment) 
from factory 


Service s¢ lirect 


BEE-VAC c/eaner—See Birtman Electric Co. 


BENDIX HOME APPLIANCES, INC.., 


3300 W. Sample St., 
South Bend, Indiana 


(Bendix automatic washers) 


No factory managed service stations—service 
obtainable through distributors and dealers. 
BIRTMAN ELECTRIC CO.., 
4140 Fullerton Ave., 
Chicago, Ill. 
(Bee-Vac cleaner) 
Service obtainable direct from factory 
BLACKSTONE CORP., 
Jamestown, N.Y. 
(Blackstone ironers & washers) 
service Stations 
Alabama 
Birmingham—R. 1} McDavid Co., 2104 First 
Ave N 
Arizona 
Tu ’ Steite 
Arkansas 
Little Rock—Western Auto Supply Co. 
California 
Los Angels Electric Appliance Service Corp., 
W Ver Blvd 
Los Ange Kelly's Appl. Service, 1325 W. 


1 Washing Machine Parts Co., 
1321 M St 
Fras Dohrmann Commercial Co., 
St 
Fray Mission § Electric Co., 19th 
andl Valen St 
Colorado 
De r—George S. Conley, 731 15th St 
i Ingle \ g Mach. Exch. and Re- 
pair 413 N. Santa Fe Ave 
Connecticut 
Hartford Arcand’s 847 Windsor St 
Hartford—Brow Thomson In 
New H p yuth Elect. Co., 393 Chapel 
Se 
Delaware 
Wtiminot H Powel 711-717 Kind 
St 


District of Columbia 


Washingto» D. Eggleston, 1 
St.. N. W 


Florida 


Randolph 


Aufford Kelly Co 


Georgia 
Ro» McBr 
at 3rd Av 
Idaho 

Bois 


Bros 


Furr o., Broad St. 


Bro Commission Co 


. 1001 Broad 


INinois 
Chicago—The Fair Store, State, Adams & 
Dearborn Sts. 


Indianapolis—Hartman Furniture Co., 317 E. 
Washington St. 


Indianapolis 


Senate 


Household Specialty Co., 1243 N. 


Hew Co. 
523 Main St. 


Indianapolis 
Richmond—Erbse'’s, 


Washington—Bacon’s Hdw. Co., 406 E. Main 
St. 


Van Camp 


lowa 

Cedar Rapids—Barnett's 

Des Moines—Luthe Hdw. Co., 100-114 Court 
Ave 


Webster City—Beam Mfg. Co 


Kansas 

Atchison—Gilmore Electric 

Kansas City—Earl Goetze Sales Co., 2020 
Walnut St. 

Kentucky 

Ashland—P. Moriarty Furniture Store 
Louisville—Belknap Hdw. & Mfg. Co 
Louisville—Sam Taustine 

Neon—Jackson Housefurnishing Co 

W heelwright—Jackson’s 

Louisiana 

New Orleans—A. Baldwin Sales Co., 203 Ful- 
ton St. 

Maine 

Houlton—-Houlton Grange Store 
Lewiston—New England Furn. Co 
Maryland 

Baltimore—Hecht Bros. 

Baltimore—Reseco Sales Co., 1511 Guilford 
Ave. 

Massachusetts 

Boston—Decatur & Hopkins Co., 93 Berkeley 
St 

Boston—R. H. White Co 

Reading—Municipal Light Dpt 


Worcester—Branch Sales Co., 15 Mulberry St. 


W'orcester—Standard Supply Co., 19 Union 
st 

Worcester—Worcester County Elect. Co. 
Michigan 

Detroit—]J. L. Hudson Co 

Detroit—Westward Washing Mach. Exch. 
2957 Frand River Ave 

Grand Rapids—Finch’s Washer Service, 432 
S. Division 

Jackson—Washer Service Co. 

Minnesota 

Vinneapolis—Gamble-Skogmo, Inc., 700 Wash- 
ington Ave N. 

Minneapolis—Frederick Bros., 128 N. Wash- 
ington Ave 

Mississippi 

Bilox Elizey’s General Store 
Hattiesburg—Thad L. Fowler 
Pascagoula—Breland-Hatten Hdw. 

Montana 

Great Falls—Reynold Plath 

Missouri 

Kansas City—Earl Goetze Sales Co., 2020 
Walnut St 

Kansas City—Western Auto Supply Co., 2107 
Grand Ave 

St. Louwis—Mar-Cone Sweeper Co., 911 Frank- 
lin ve 

St. Louis—Ripplinger Elect. & Mach. Wks., 
1926-28 Gravois Ave 

St. Lowis—Stix, Baer & Fuller Co 

Nevada 

Reno—H. E. Saviers & Son 


New Hampshire 
Claremont—Thibault's, 20 Ascutney St. 
Manchester—Robert A.” Horac e Co. 78 Man- 
chester St 


Manchester—J. B. Varick Co 


New Jersey 


Camden—W. L. Hurley Co., Broadway, Pine 


& Welsh Sts. 

Newark—L. Bamberger & Co. 

Newark—E. B. Latham & Co., 1010 Broad St. 
New York 

Albany—Graybar Elect. Co., 448 N. Pearl 
St. 

Binghamton—Blanding’s Electric, 198 Wash- 


ington St. 
Buffalo 


Buffalo—Buffalo Washing Machine Repair, 1148 
Broadway 


-Adam, Meldrum & Anderson 


Buffalo—Morley’s Electric Repair Service, 1182 
Jefferson Ave. 


Buffalo—Service Appliance Co., 242 Broadway 


Brooklyn—Abraham & Straus, Fulton & Hoyt 
Sts. 


Elmira—Bern Furn. Co. 
New York—Bloomingdale Bros. Inc., Lexington 
at 59th 


New York—Modern Automatic Washer Service 
Corp., 356 E. 19th § 


Niagara Falls—Elderfield Hortshorn Hdw. Co., 


Falls and First St. 
Niagara Falls—McGrath & Durk, 1371 Lin- 
wood Ave. 


Rochester 
Rochester 


Rome—Cingranelli’s 
Dominick St. 


Rome—Markson Bros. 


Schenectady—-Martin Exchange Ltd., 130 State 
St 


50 State St. 
Purple & Behrman, 94 Scio St. 
Washer 247 


Lauer Furniture Co., 


Service, 


Schenectady—Schenectady Washer & Repair 


Syracuse—M. & Sons, 253-259 N. 


Salina St. 
Syracuse—W. 
Utica 


Goldberg 


A. Osgood 
Schwender’s Inc., 201 Columbia 


W atertown—Lake’s Washer Service, 1016 Bron- 
son St 


W atertown—Morrison’s Furn. Store, 230 Fac- 


tory St. 


North Carolina 


Charlotte—Southern Radio Co., 1201 W. 
Morehead 

North Dakota 

Fargo—Western Service Co., 412 N. 3rd St. 
Chie 

Ashtabula—Paul Rigden Sales Agency, 5538 
Main Ave. 

Ashtabula—Regal Sales Agency, 4220 Main 
Ave 


Cincinnati—John Shillito Co. 


Cleveland—Ohio Washer Co., 1223 Superior 
ave 

Cleveland-—Pearsol Appliance Corp., 2122 
Euclid Ave. 


Cleveland—Sterling & Welch 


Columbus—Columbus Appliances Inc., 402 Mt. 


Vernon Ave. 

Dayton—Rike Kumler Co. 

Dayton—Washing Machine Exchange, 300 
Troy St. 

Oklahoma 

Oklahoma City—Western Auto Supply Co. 
Tulsa—Western Auto Supply Co 

Oregon 

Portland—-W. L. May Co., 24 N. W. Broadway 
Pennsylvania 

Altoona—Wolf Furniture Co., 1501 11th St. 


Harrisburg—C. F. Hoover Furn. Co., 1415 N. 
2nd 


Indiana 


McKeesport—Latta Electric Co., 
Ave. 


Mahoning Supply Co. 


1103 Ohio 


Philadelphia—Strawbridge & Clothier 


Pittsburgh—Collins Washer Service Co., 100 
Market St. 
Pittsburgh Horne Co 


Hdw. Co., 121 


Joseph 
Pittsburgh 
St 


Rhode Island 


Providence- 


Logan-Gregg oth 


Anderberg’s 108 Fountain St. 


Providence—-Simons Distr. Co., 17 Lyman St. 


FEBRUARY, 


South Dakota 
Aberdeen—Jackson Hdw. Co. 
Mitchell—Automotive Supply Co. 
Tennessee 
Chattanooga—Osborn Furn. Co. 
Knoxville—Bowers, Inc. 

Texas 

Amarillo—Amarillo Hdw. Co. 
Dallas—Titche Goettinger Co. 


Houston—Crumpacker Distributing Co., 36 N. 
Canal at Hamilton 


San Antonio—A. B. Frank Co., Souther: 
Equip. Co. Div. 

Utah 

Salt Lake City—-Hanco Furn. Co., 701 § 


State St. 


Virginia 
Richmond—Thalhimer Bros. 
Richmond—Wyatt Cornick Inc., Grace at 14tl 


Washington 


Seattle—Appliance Parts & Service Co., 214 
Stewart St. 


Seattle—Woempner’s, 1719 N. 45th St. 
West Virginia 


Wheeling—Cooey-Bentz Co., 36th and Jacob 
St. 


Bluefield—-Bluefield Supply Co. 


Wisconsin 


Milwaukee—Milwaukee Boston Store 


BRIGGS & STRATTON CORP. 
Milwaukee, Wis. 
(Briggs & Stratton gasoline motors) 


Central Service Distributors. 


Alabama 


Birmingham—Birmingham Electric Bat. Co., 


Ave. B and 23rd St. 

Arizona 

Phoenix—Motor Supply Co., 315 N. Central 
Ave. 

California 


Los Angeles—Electric Equipment Co., 1611 S$ 
Hope St. 


San Francisco—Automotive Service Co., 1414 
Van Ness Ave. 

Colorado 

Denver—Spitzer Electrical Co., 43 W. 9th Ave 
Florida 

Jacksonville—Spencer Electric Inc., 40 W 


Beaver St. 


Miami—Electrical Equipment Co., 42-58 N. W 
4th St. 

Tampa—Spencer Auto Electric Inc., 607 E 
ass St 


Georgia 

Atlanta—Auto Electric & Magneto Co., 477 
Spring St., N. W. 

Iinois 

Chicago—Mid-States Auto Electric Co., 1905 
S. Michigan Ave. 

Indiana 


Indianapolis—Gulling Auto Electric Co., 45 
N. Capitol Ave. 


Des Moines—Magneto Carburetor & Elect. Co 


1308 Grand Ave. 

Kansas 

Wichita—E. S. Cowie Electric Co., 230 § 
opeka Ave. 

Kentucky 

Lexington—Kentucky Ignition Co., Rose an’! 


Vine Sts. 


Louisiana 
New Orleans—A. C. Suhren Co., 1319 St. 


Shreveport—Chain Batt. & Auto Supply Inc 
Marshall at Cotton 


Massachusetts 

Boston—Wm. H. Flaherty Co., 48-52 Cur 
mington St. 

Michigan 

Detroit—Auto Elect. & Service Corp., 90 S«!- 


den Ave. 


1943—ELECTRICAL MERCHANDISING 
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Appliance Manufacturers’ Service Stations 


BRIGGS & STRATTON—Cont. 
Minnesota 
fisncapolis—Reinhard Bros. Co., Inc., 11 S. 


Missouri 


Xansas City—E. 5S. 
Wyandotte St. S. Cowie Electric Co., 1819 


St. Louis—M d 
Auto Elect. Co., Inc., 3134 


Nebraska 


Lincoln—Carl A. Anderson, Inc., 1637 P. St. 


Omaha—Carl <A, Anderson, 16th and 


Jones St. Inc., 


New York 


Battery & Starter Co., Inc., 2505 


City—The Durham Co., Inc., 17 W. 


Syracuse—The Durham Co., Inc., 601 W. Gen- 


esee St. 


North Carolina 


Rim & Wheel Co., 312 N. 


North Dakota 
Fargo—Reinhard Bros., Inc., 109 Roberts St. 
Ohio 


Toledo—Electric Pow 
30 17th St. 


Oklahoma 
Oklahoma _ City—Ame 
725 N. Broadway 
Oregon 
Portland—Tracey & Co., 10th and Glisan 


er Maintenance Co., 26- 


rican Elect. Ignition Co., 


Pennsylvania 

So. Dakota 

Tanen Reinhard Bros. Co., Inc., 317 S. 
Tennessee 


rear T. Clapp Co., 401 N. Broadway 
Memphis—Aut i i i ; 
Electric Service Co., 
Texas 
Amarillo 
uren 


& Stone Elect. Co., Inc., 2101 


E. S. Cowie Electric Co., 700 Van 


= Paso—Motor Supply Co., 308 Chihuahua 
oustan—Beard J 5 
“a By eard & Stone Elect. Co., Inc., 805 


. Antonio—S. X. Callahan, 425 N, Flores 


Utah 
Salt Lak 


— e City—Motor Equipment Co., 605 S. 


st. 


Washington 


Seattle—Sunset 


E 
North lectric Co., 


900 Westlake 
Wisconsin 

ilwaukee —Wisconsin Magneto Co., 918 N 
Broadway 
Canada 


Finnepeg, Man. 


Beattie Auto El 
176 Fort St. slect., Ltd., 


ronto-S. Ont.—Auto Elect. Servi 
1009 Bey Se ct. Service Co., Ltd., 


Cc 


CAPEHART Radios—See Farnsworth Televi- 
sion & Radio Corp. 


CHALLENGER 


washers — see Aut H 
Washer Co. 


CHICAGO ELECTRIC MFG. CO. 
6333 W. 65th St., 
Chicago, Ill. 
(Handyhot) 
ervice Stations Do Not Service Entire 


‘ine—Only Portable Washing Machine, 


lectric Juice Extractors and Ice Cream 
reezers: 


California 
Los Angeles—Motor & Machinists Supply, 236 
S. San Pedro St. 


San Francisco—Byington Electric Co., 1809 
Fillmore St. 
Maryland 


Baltimore—Reliable Service Co., 1511 
ford Ave. 


Guil- 


Massachusetts 
Boston--Farrington Electric Co., 18 Boylston 
St. 


Missouri 


St. Lowis—Kaemmerlen Electric Co., 2318 Lo- 
cust St. 


New York 


New York City—Reading Electric Co., 200 
William St. 


Pennsylvania 
Philadelphia—M. E. Arnold Co., 1316 Walnut 
St. 


CHICAGO FLEXIBLE SHAFT CO., 


Roosevelt Rd. & Central Ave., 
Chicago, Ill. 


(Sunbeam irons, mixers, toasters etc.) 


Authorized Service Agencies : 


Arizona 
Phoenix—Vinson-Carter Co., 25 E. Adams St. 


California 


Los Angeles—Chicago Flexible Shaft Co., 737 
S. Hope St. 


San Francisco—Will M. Aronson, 955 Folsom 
St. 


Colorado 


Denver—Midwest Electric Wiring Co., 323 W. 
Colfax St. 


Indiana 


Indianapolis—Apex Electric Service Co., 419 
Big Four Bldg. 


Massachusetts 
Boston—Electric Equipment Co., 137 Pearl St. 


Michigan 


Detroit—Cooley-Van Howe Service Co., 744 
Michigan Theatre Bldg. 


Minnesota 
Minneapolis—E. B. Kelly Co., 214 S. 7th St. 
Missouri 


Kansas City 
Holmes St. 


St. Louwis—Brandt Elect. Co., 904 Pine St. 


Barr-Thorp Elect. Co., 2630 


Nebraska 
Omaha—Sterling Electric Co., 2429 Farnam St. 
New York 
Buffalo—Wangler Electric Co., 2637 Main St. 


New York City—Chicago Flexible Shaft Co., 
11 W. 42nd St. 


Cleveland—Acme Electric Vacuum & Washer 
St 


Service, 212 2nd 

Oregon 

Portland—The W. L. May Co., 215 N. W. 
Park Ave. 

Pennsylvania 


Philadelphia—M. E. Arnold & Co., 1316 Wal- 
nut St. 


Pittsburgh—Quick Service Electric Co., Jen- 
kins Arcade Bldg. 
Washington 


Seattle—Howell’s Elect. & Supply Co., 522 
Union St. 


Spokane—Maxwell & Franks, 619 First Ave. 
Tacoma—Ajax Electric Co., 746 Market St. 


Utah 


Salt Lake City—Chicago Flexible Shaft Co., 
46-50 W. Fourth South St. 


Hawaii 
Honolulu—Lewers & Cooke, P. O. Box 2930 


CHROMALOX Range Units—see Edwin L. 
Wiegand Co. 


ELECTRICAL MERCHANDISING—FEBRUARY, 1943 


CONLON CORP., 


1806 S. 52nd Ave., 
Chicago, Ill. 


(Conlon washers & ironers) 


Authorized Service Representatives : 


California 


Los Angeles—Electrical Appliance 
Service Co., 726 W. Venice Blvd. 


San Francisco—Angelis Sales & Service, 
Seventh St. 


Detroit—Electrical Specialty Service Co. 


Parts & 


Missouri 

St. Louis—Goodwill Electric Co., 3211 Chero- 
kee St. 

Ohio 

Cleveland—Ohio Washer Co., 1223 Superior 


Ave. 


Oregon 
Portland—W. L. May Co., 215 N. W. Park 


Pennsylvania 
Philadelphia—Radio Electric Service Co., 701 


Arch St. 


Pittsburgh—Ferry Electric Service Co., 127 
Fourth Ave. 


Washington 


Seattle—Appliance Parts & Service Co., 214 
Stewart St. 


CONNECTICUT APPLIANCE CO. 
Winsted, Conn. 


Service Stations. 


Alabama 


Birmingham 
Ave., N. 


California 


Les Angeles—State Appliance Co., 451 East 
4th St. 


San Francisco—Will H. Aronson, 955 Folsom 
St. 


Simmons Elect. Co., 2023 Ist 


Connecticut 
Winsted—Appliance Repair Co., 41 Meadow St. 
Illinois 


Chicago—Cameron Electric Co., 531 S. Dear- 
born St. 

Minnesota 

Minneapolis—Precision Machine Wks., Inc., 
14 S. 9th St. 

New York 

New York City—Appliance Sales & Service 
Co., 303-4th Ave. at 23rd 

Oregon 

Portland—Morrison Elect. Co., Wash. at 13th 


Pennsylvania 
Philadelphia—Hubbell Elect. Co., 224 S. 11th 
st. 


Texas 

Dallas—Egons Elect. Shop, 311 N. Akard St. 
Washington 

Seattle—Howell’s Elect. & Supply Co., 522 
Union St. 


THE CROSLEY CORP. 
Cincinnati, O. 


(Crosley radios, refrigerators, ranges, and 
washers) 


Distributors handling service and parts. 


Alabama 

Birmingham—Steel City Supply Co., Inc., 2427 
First Ave., 

Arizona 

Phoenix—Momsen, Donnegan & Ryan Co. 


Arkansas 

Little Rock—Wright Service Co., Broadway at 
2nd St. 

California 


Los Angeles—J. N. Ceazan & Co., 1700 S. 
Figueroa St. 


San Francisco—California Electric Supply Co., 
1585 Folsom St. 


Colorado 


Denver—The Parker Co., 1520 Wazee St. 


Connecticut 

Hartford—Connecticut Appliance Distributing 
Co., 329 Trumbull St. 

District of Columbia 


Washington—Lincoln Service Corp., 3424 18th 
St., N.E. 


Florida 
Miami—A. A. Appliance, Radio & Refrigerator 
Service, 1261 S.W. 8th 


Tampa—Major Appliance Co., 2414 McDill 
Ave. 

Jacksonville—Major Appliance Co., 474 River- 
side Ave. 


Georgia 
Atlanta—Beck & Gregg Home Co., Luckie and 
Harris Sts. 


Iinois 
Chicago—Crosley 
Michigan Blvd. 
Peoria—Johnston & Moody Co., 1810 Main St. 
Quincy—Tenk Hardware Co. 


Springfield—Central Illinois Wholesalers, Inc., 
10th and Adams St. 


Sterling—Hardware Products Co. 


Indiana 
Indianapolis—Capital Paper Co., 227 W. South 
St. 


Distributing Corp., 1512 


Fort Wayne—R. M. Kaough Co., 224 W. Main 
St. 


South Bend—The Ridge Co., 315 W. Jefferson 
Blvd. 


lowa 

Davenport—Sieg Co. 

Des Moines—H. E. Sorenson Co., 912 W. 
Locust St. 


Kansas 
Wichita—Basham Appliance Co., 218 No. Main 
St. 


Kentucky 


Louisville-—Cooper Louisville Co., 616 South 
First St. 


Harlan—Kentucky Mine Supply Co. 


Louisiana 


New Orleans—Interstate Electric Co., Maga- 
zine St. at Giro 


Portland—Ballard Oil & Equipment Co., 353 
Cumberland Ave. 


Maryland 

pare Sales Corp., 1307 St. Paul 
t. 

Massachusetts 

Boston—Wahn Sales Co., 69-71 High St. 


Tarbell Watters Co. 
Tarbell Watters Co., 144 Chest- 


Pittsfield 
Springfield 
nut St. 


Michigan 


Detroit—Buh! & Sons Co., Foot of Adair St. 
Grand Rapids—Independent Distributors, Inc., 
16 Campau Ave., N.W. 
Menominee—Northern Hardware & Supply Co. 
Saginaw—Saginaw Hardware Co., 200 Hamil 
ton St. 

Kalamazoo—Frank H. Clay Co., 326 N. Kala- 
mazoo 


Minnesota 

St. Paul—Motor Power Equipment Co., Ford 
Rd. and River Blvd. 

Mississippi 

Jackson—Orgill Bros., Inc. 


Missouri 

Springfield—Roger & Baldwin Hardware Co., 
315 South Ave. 
St. Louis—Stanley 
Washington St. 
Kansas City—Dealer’s 
Grand Ave. 


Nebraska 
Omaha—Electric Fixture & Supply Co., 1210 
Harney St. 


Distributing Co., 1919 


Appliance Co., 2008 


New Jersey 
Newark—Apollo Service, Inc., 15 Shipman St. 


New York 


Albany—Roskin Bros., Inc., 1078 Broadway 
Buffalo—Qntario Electric Corp., 2515 Main St. 
New York—Crosley Distributing Corp., 559 
West 35th St. 

(Please turn to page 14) 
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Appliance Manufacturers’ Service Stations 


CROSLEY CORP. (Cont.) 
Syracuse-——E. M. O'Donnell Co., 101-115 South 
State St 
Rochester Apex Sales & Service, 350 Averill 
St 
North Carolina 
Charlotte—-Carolina’s Auto Supply House, 221 
N. College St 
North Dakota 
Bismark—Quanrud, Brink & Reibold Co 
incinnati--Crosley Distributing Corp., Cen- 
“wal Parkway at 12th 
Cleveland—-Frankelite Co., 5016 Woodland 
Ave 
( umbu Tracy-Wells Co., 175-185 North 
Front St. (rad ind washers) 
Toled Buh! & Sons Co., 1001 Monroe St 
Columbu Appliance Distributing Co., 163 N 


Ludlow St. (refrigerators and ranges) 


Oklahoma 

Oklahoma Cit M. L. Foster Co., 712 N 
Broadway 

Oregon 

Portland—North Coast Electric Co., 625 N. 


Everett St 


Pennsylvania 

Pi Peirce-Phelps, Inc., Fifth and 
Noble Sts 

Pittsburg Anchor Distributing Co., 957 Lib- 
erty Ave 

? ] Anthracite Radio Sales, 104 Logan 
St 


Scranton 


Anthracite Radio Sales, 901 Provi- 
dence Rd 
Rhode Island 


Providence—Providence Electric Co., 
pire St 


110 Em- 


South Carolina 


Flor *—Carolina’s Auto Supply House, 129 
N Irby St 


South Dakota 
Hu ¢ | Motor Eapt. Co 

| Motor Eapt. Co 
kirk’s Radio Supply Co 


Pov 


wer City Radio Co., 224 South 

Main S 
Tennessee 
Brist Interstate Hardwere Co 
f Woodsor & Bozeman, Inc., 482 
nm Av 

Nashvil'e Chair Co., 309 South 
| S 
Texas 
Dall H & P Howe Co., 1900 Griffin 
St 
Fl P Momsen-Dunnegan & Ryan Co 
Fort Wor Shield Co.. 1008-14 Macon St 
Houston Reader W holesale Distr., 414 
Wast \ 
Sen Alamo Distributing Co., 515 
Main S 
Utah 
Salt Lake City—-Western Supply Co., 357-59 


Second St., S 


Vermont 
Rutland—Tarbell Watters Co., 178-84 West St. 

hmond—Louis O. Bowman, Inc 
st 
Roanoke—Carrier Wilson Co., Inc., 1750 South 


Tefferson St. 


Washington 

Seattle—North Coast Electric Co., 171 Jack- 
son St. 

Spokane—Standard Sales Co., W. 1219 First 


Ave. 


West Virginia 


Huntington—Huntington Wholesale Furniture 
740 Eighth Ave 


Wheeling—Anchor Distributing Co., 16th and 
Main Sts 


Wisconsin 


Milwaukee—Greuse! 


1 Distributing Co., 808 
North Market St 


CROSLEY washers & ironers—see also Auto- 
matic Washer Co 


CRUSADER cleaners—see Regina Corp. 
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DELCO RADIO DIVISION, 


General Motors Corporation 
Kokomo, Ind. 


(Delco auto radios) 
Factory Service—United Motors Service, 


3044 West Grand Boulevard, Detroit, 
Mich. 


DE WALD RADIO MFG. CORP., 


436-440 Lafayette St., 
New York, N. Y. 


(De Wald radios) 
Factory only. 
THE DEXTER CO., 
Fairfield, lowa 
(Dexter washers & ironers) 


Fairfield, Iowa. 


DOMESTIC sewing machines—See White 
Sewing Machine Co. 


Write direct to Service Dept., 


DOMINION ELECTRICAL MFG. INC. 
Mansfield, O. 


(Dominion smal! appliances) 


Service Stations in a Position to Give 
Complete Repair Service: 


California 
Los Angeles 
216 W. 3rd St 
San Francisc: 
St. 


Electric Lighting Supply Co., 


Radelfinger Bros., 544 Natoma 


Massachusetts 
Boston—Boudrot & Garside, 157 Federal St 
Minnesota 


Minneapolis—The 


Electric Shop, 23% South 
Eighth St 


New York 


New York City—Appliance 
Co., 303 Fourth Ave 


Sales & Service 


Oregon 
Portland— Morrison 
Washington 


Electric Co., 13th at 


Washington 


Seattle—Hooper Electric Co., 212 Seneca St. 


Canada 


Vancouver, B. C.—Cope & Son, Ltd 


DUCHESS woshers—see Appliance Mfg. 


Co. 


EASY WASHING MACHINE CO., 
Syracuse, N. Y. 


(Easy washers) 


Information on Easy service to be published 
later. 


EDISON GENERAL ELECTRIC APPLI- 
AWCE CO. INC., 


5600 W. Taylor St., 
Chicago, Ill. 


(Hotpoint) 


Hotpoint line is merchandised through regular 
distributor-dealer channels. Distributors usu- 
ally handle service problems which arise. 
Distributors in turn franchise their retail 
outlets on basis of servicing or non-servicing 
types of dealers. Some distributors operate 
regular service departments as a part of their 
parts department. Some do not operate a 
service department but have some arrange- 
ment locally with a dealer or servicing organ- 
ization to handle service work for them. 
Repairs must clear through distribution chan- 
nels in reverse order—from customer to dealer, 
to distributor to servicing facilities. 


Stocks of Service and Repair Parts are 
Maintained as Follows: 


Ranges, water heaters, dishwashers and dis- 


posals at: 
Cicero, Ill.—1349 §S. 55th Court 
Refrigerators at: 

Erie, Pa.—1 East Lake Rd. 
Washers, ironers and dryers at: 
Bridgeport, Conn.—1285 Boston Ave. 


(All parts sold through regular distribution 
channels) 


Stocks of Refrigerator Replacement Units 
Maintained at: 


California 


San Francisco—Ninth and Howard Sts. 


Georgia 
Atlanta—172 Haynes St., S.W. 


Cicero—1349 South 55th Court 


Missouri 
Kansas City- 


New York 


New York City 


1644 Baltimore Ave. 


858 Fifth Ave. 


Factory Repair Service Depts. 


Ranges, water heaters, dishwaters and dis- 
posal at: 
Cicero, I11.—1349 South 55th St. 


Washers, ironers and dryers at: 
Bridgeport, Conn.—1285 Boston Ave. 


Refrigerators at Refrigerator Recondi- 


tioning Shops located at: 


California 


San Francisco—339 Bryant St 


Missouri 
Kansas City 
New York 


Long Island City 


Chio 


Cleveland—-4966 Woodland Ave. 


819 E. 19th St. 


21-02 44th Ave. 


ELECTRIC FURNACE-MAN INC., 
Box T, Emmaus, Pa. 


(Furnace-Man Anthracite stokers) 


Product installed and serviced by dealers 
through the Anthracite territory. The follow- 
ing field engineers will direct applicants for 
service to nearest dealer: 


New York 


Albany—H. C. Campbell, 72 Rose Court 
Syracuse—R. J. Barrett, 2306 S. State St. 
Yonkers—D. J. Calnan, 8 Homewood Ave. 


= VACUUM CLEANER CO., 
1734 Ivanhoe Rd., 
Cleveland, C. 


(Premier cleaners) 


Direct Factory Service Stations 


California 


Los Angeles—Premier Div. Electric Vacuum 
Cleaner Co., 953 Bendix Bldg., 1206 Maple 
ve. 

San Francisco—Premier Div. Electric Vacuum 
Cleaner Co., 214 Chronicle Bldg., Sth & 
Mission Sts. 


Chicago—Premier Div. [Electric Vacuum 
saqaner Co., Borg Bldg., 540 N. Lake Shore 
Jrive 


Indiana 

Ft. Wayne—Premier Div. 
Cleaner Co., 217 Central 
Wayne St. 


Massachusetts 


Boston—Premier Div. Electric Vacuum Cleaner 
Co., 535 Commonwealth Ave., Kenmore 
Squ: ire. 


Electric Vacuum 
Bidg., 201 W. 


FEBRUARY, 


Detroit—Premier Div. Electric Vacuum Cleaner 


Co., 202 Merchants Bldg., 206 E. Grand 
River Ave. 
Minnesota 
Minneapolis—-Premier Div. Electric Vacuum 


Cleaner Co., 1109 Wesley Temple Bldg., 125 


E. Grand St. 


Missouri 


Kansas City—Premier Div. Electric Vacuum 
Cleaner Co., 1102 E. 47th St. 


St. Louwis—Premier Div. Electric Vacuum 
Cleaner Co., 710-11 Choteau Bldg., 4030 
Choteau Ave. 


New York 


New York City—Premier Div. Electric Vacuum 
Cleaner Co., 224 American Circle Bldg., 1834 
Broadway. 


Cincinnati—Premier Div. Electric Vacuum 
Cleaner Co., Room 321, 707 Race St. 


Cleveland—Premier Div. Electric Vacuum 
Cleaner Co., Premier Bldg., 2325 Chester Ave. 


Pennsylvania 


Philadelphia—Premier Div. Electric Vacuum 
Cleaner Co., 226 Terminal Commerce Bldg., 
401 N. Broad St. 

Pittsburgh—Premier Div. Electric Vacuum 
Cleaner Co., 5624 Penn Ave., East Liberty 
P. O. 


Texas 


Dallas—Premier Div. Electric Vacuum Cleaner 
General Electric Bldg., 1801 N. Lamar 


Wisconsin 

Milwaukee—Premier Div. Electric 
Cleaner Co., 507 Commerce Bldg., 
4th St. 


Vacuum 
744 


Canada 


Toronto, Ont.—Main office: Premier Vacuum 
Cleaner Co., Ltd., 18 Breadalbane 


Mouwwed, Que.—Premier Vacuum Cleaner Co., 
Ltd., a Keefer Bldg., 1440 St. Catherine 
W. 


Winnipeg, Man. 
Ltd., c/o Walter Luck, Agent, 
Ave., Norwood. 


ELECTRICAL RESEARCH LABS., INC., 
2020 Ridge Ave., 
Evanston, Ill. 


(Sentinel radio sets) 


Service available only at factory or through 
regular distributors and dealers. 


ELECTRO TOOL CORP., 


1637 Gould St., 
Racine, Wis. 


(Nu-Era Whisker razor) 
Factory only. 


EMERSON RADIO & PHONOGRAPH 
CoRP., 


Premier Vacuum Cleaner Co., 
467 Lyndale 


111 8th Ave., 
N.Y. C. 


(Emerson radio) 


No factory owned branches or service stations 
—distributors handle all servicing. 


ELECTROMATIC DISTRIBUTORS, INC., 
88 University Place, 
New York, N. Y. 
(Electromatic radios) 


Factory only. 


ENTERPRISE ALUMINUM CO., 
Massillon, Ohio 


(Enterprise Drip-O-Letor urns and 
percolators) 


Plant at Massillon has elements and switches 
for urns, as well as elements for percolator: 


ESPEY MFG. co.., INC., 
305 East 63rd St., 
New York City 
(Radios) 


Most products go out as private brand to large 
retailers who maintain adequate servic¢ 
facilities—no factory service stations. 


(Please turn to page 
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What Do You Read? - Answered Here? 
Look in your favorite magazines for the new * 


pd G-E ads. You'll like em! Here’s the schedule * “INFORMATION PLEASE” General Electric 
* 


for the month of February: 


iene DATE ON ISSUE x Consumers Institute answers hundreds of 

; NEWSSTAND DATE questions about rationing and restrictions, 

Post Feb.24 Feb.27 shortages and substitutes. All those problems 

Feb.26 Mar.t puzzling America’s wartime homemakers 

* are being carefully studied and sensibly 

Look Feb. 9 Feb. 23 ‘ 

Ameren Meme March solved in the Institute’s experimental kitch- 

House Beautiful Feb. 20 Merch ens, laundries, and research laboratories. 

* Woman's Home Cp. Feb.20 = March tt And the answers make up a very useful 

~ Holland's MagazineFeb.15 = March Ye library of booklets and bulletins for your 

Geb customers, They’re doing a swell job of 

" building goodwill now for good business 
after Victory. 
: “SPANKING BREEZE!” G-E fans have gone to sea 
; and how those U.S. Navy men need them. In fact 
~ there are few available for civilian use. But that's 
* all right. . . America knows how much more im- 
a portant it is to have U.S. submarines, crowded 
tr transports and compact fighting ships kept com- 
fortable and healthful. 


SMALL TOWN SPECIAL! From Schenectady a series 
of G-E Institutional ads goes out to over 1400 
local “country” newspapers. This is in addition 
to the many G-E ads appearing in the leading 
national magazines like Life, Collier’s, Sat. Eve. 
Post, McCall’s, etc. All this helpful advertising 
creates tremendous goodwill for every G-E AW 


retailer. > 


MI 


= 


| 


YOU HELP ~ 
NOW SHOWING! Colossal! Stupendous! ...The War Effort 
Breath-taking! ! ! and Youn, Customers 


Well anyway, these G-E Service Training 
Films are pretty darn good. The one titled 
“Into the Wringer and Out” shows dealers 
how and why to go after service and repair 
business. If you would like to see it, get in 
touch with your G-E Appliance Distributor 
and he'll arrange a personal showing. 


of. . ave 
_are helping 

e wat blood panks 
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CRITICAL MATERIALS 


try! | ate with your indus- 
needed scrap 
into the scrap TODAY} 


AND EQUIP NEW VICTORY HOMES | | TOMORROW! 
ELECTRIC 
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Appliance Manufacturers’ Service Stations 


EUREKA VACUUM CLEANER CO., 
Detroit, Mich. 


(Eureka vacuum cleaners) 


Fact ry 


Bran nes 


Owned and Operated Service 


District of Columbia 


Washington—-Eureka Vacuum Cleaner Co., 931 
G St, Ww 


Georgia 


Atlanta—-Eureka Vacuum Cleaner Co., 53 
Ponce de Leon, N. E. 


N 


Illinois 

Chicago—Eureka Vacuum Cleaner Co., 574 W. 
Randolph St. 

Peoria—Eureka Vacuum Cleaner Co., 505 
Franklin St. 

Indiana 

Indianapolis—Eureka Vacuum Cleaner Co., 
18 E. Ohio St 

Massachusetts 

Boston—Eureka Vacuum Cleaner Co., 43 Brom- 
hel 

Michigan 


Detroit—Eureka Vacuum Cleaner Co., 1521 
Broadway. 


Minnesota 


Minneapolis 


S. lith St 


Eureka Vacuum Cleaner Co., 135 


ul—Eureka Vacuum Cleaner Co., 707 
Seventh St 


Missouri 

St. Lows—Eureka Vacuum Cleaner Co., 2850 
Oliwe St 

New York 

Buffal Eureka Vacuum Cleaner Co., 744 
Main St 

New York City—Eureka Vacuum Cleaner Co., 


Third Ave 


Ohio 


ncinnati—Eureka Vacuum Cleaner Co., 1017 
Main St 


Columbus—-Eureka Vacuum Cleaner Co., 485 
S. High St. 


Pennsylvania 


Philadelphia—Eureka 


Vacuum Cleaner Co., 
Sansom St 


urgh—Eureka Vacuum Cleaner Co., 3412 
Fifth Ave, 
Wisconsin 
waukee—Eureka Vacuum Cl. Co., 1029 W. 
Wells St 


Following are Distributors with Factory 
Equipment and Factory Trained Men and 
Function in Their Territories the Same 


as the Factory-Owned Branches: 


California 


s Angeles—Leo J. Meyberg Co., 2027 Figu- 
eroa St 


San Francisco—Leo J. Meyberg Co., 70 Tenth 
st 


Colorado 


Denver—Auto Equipment Co., 14th at Law- 
rence St. 


Connecticut 
Hartfjord—Roskin Distributors, Inc., 48 Win- 


throp St. 


Massachusetts 
Brockton—Pearson Appliance Corp., 39 Bel- 
mont St. 


New Jersey 


Newark—Krich-Radisco, Inc., 422 Elizabeth 


Ave. 

Oregon 

Portland—Eureka Electric Co., 510 S. W. 
Salmon St. 

Utah 


Salt Lake City—Carter & Squire, 1 


77 E 
Broadway. 


EVERHOT—see Swortzbaugh Mfg. Co. 
EV'RY DAY -—see Rutenber Electric Co. 
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FADA OF NEW YORK, 
928 Broadway, N. Y. 


(Fada radios) 


Factory maintains an efficient service dept. 
with a full line of replacement parts. 


FARNSWORTH TELEVISION & RADIO 
Ft. Wayne, Ind. 
(Farnsworth & Capehart) 


No service stations except regular dealers 
outside the Service Dept. at Marton, Ind. 


FAULTLESS washers & ironers—See Apex 
Electrical Mfg. Co. 


FITZGERALD MFG. COMPANY, 
Torrington, Conn. 
(Fitzgerald small appliances) 


Repair department now operating at Factory 
in lorrington, Conn. 


Other repair centers: 


Colorado 

Denver—Midwest Electric Wiring Co. 
Iinois 

Chicago—Reading Electric Co. 
Oregon 


Portland—Morrison Electric Co. 


Washington 


Seattle—Howell’s Electric Supply Co. 


FORESTEK PLATING & MFG. CO., 
9607 Quincy Ave., 
Cleveland, O. 


No factory branch service stations—repairs 
have to go direct to factory. 


FREEMAN stokers—See Heritage Cool & 
Stoker Co. 


FURNACE-MAN —cnthracite stokers — see 


Electric Furnace-Man, Inc. 


G 


GAINADAY woshers & ironers — See 
Meadows Div. Electric Household Ufility 
Corp. 


G-C—see General Construction Corp. 


GAROD RADIO CORP., 


70 Washington St., 
Brooklyn, N. Y. 


(Garod and Grebe radios) 


Repairs direct to factory only. 


GENERAL CONSTRUCTION CORP., 
Ormond Beach, Florida 
(G-C) 
All service on appliances handled at plant at 
Holly Hill, Florida, from which point spare 
parts and replacements are shipped. Corre- 


spondence on service matters should be 
handled with office at Ormond Beach, Fla. 


GENERAL ELECTRIC CO., 
Bridgeport, Conn. 


(G-E appliances) 


Appliance Service Centers Operated by 
General Electric Co,: 


California 


Los Angeles—Appliance Service Center, 701 
Banning St.—(Shop repair of cleaners and 
heating devices.) 

San Francisco—Appliance Service Center, 351 
Bryant St.—(Shop repair of cleaners, heat- 
ing devices and blankets. ) 


Connecticut 


Bridgeport—Appliance Service Center, 1285 
Boston Ave.—(Repair of all small appliances, 
clocks, fans, blankets and laundry equipment. 
No outside service.) 


Georgia 


Atlanta—Appliance Service Center, 49 Auburn 

Ave.—(Shop repair to all small appliances, 
including cleaners, blankets and clocks. No 
outside service.) 


Chicago—Appliance Service Center, 847 S. 
Clinton St.—(Shop repairs to small appli- 
ances, including cleaners. No outside repairs.) 


Massachusetts 


Boston—Appliance Service Center, 700 Com- 
monwealth Ave. (Handles all G-E appliances 
except radio. In addition to shop service, 
handles major appliance repairs in Boston 
metropolitan areas, including air conditioning, 
heating and commercial refrigeration.) 


Missouri 


St. Lowis—Appliance Service Center, 500 N. 
Beaumont at Locust.—(Shop and outside re- 
pair to all major appliances, including com- 
mercial refrigeration. ) 


Ohio 


Cincinnati—Appliance Service Center, 215 W. 
jrd St.—-(Shop and outside repair on major 
G-E appliances, including commercial refrig- 
eration.) 

Cleveland—Appliance Service Center, 4958 
Woodland Ave.—(Shop repairs to small appli- 
ances, including clocks. No outside service.) 


Supply parts 


In every case the Apotemne Service Center is 
a parts depot for the area for the appliances 
which it services, as follows: 

Boston is parts depot for all New England and 
upper New York state for all G-E appliances. 
Atlanta is parts depot for all appliances except 
commercial refrigeration. 

Cleveland is parts depot for heating devices 
and clocks. 

Cincinnati is parts depot for all major appli- 
ances. 

Chicago is parts depot for heating devices and 
cleaners. 

St. Louis is parts depot for all major appli- 
ances. 

Los Angeles is parts depot for all major appli- 
ances, vacuum cleaners and heating device.* 
San Francisco is parts depot for all major 
applionces, vacuum cleaners, heating devices, 
clocks and blankets.* 


* Does not include commercial refrigeration. 
Bridgeport is parts depot for home laundry, 
heating devices, clocks, fans and blankets. 


GENERAL SHAVER DIVISION, 


Remington Rand, Inc., 
Bridgeport, Conn. 


(Remington Rand) 


Remington Rand electric shaver service 
stations are located in all the principal 
cities of the United States. Stations are 
fully equipped with a complete stock of 
replacement parts. Stations appearing in 
the list below will be listed in the phone 
book under “Remington Rand.” 


Alabama 

Birmingham—2009 Fourth Ave. N. 
Mobile—62 North Royal St. 
Montgomery—9 South Lawrence St. 


Arizona 
Phoenix—128 S. Central Ave. 
Tucson—307 East Congress St. 


Arkansas 
Little Rock—219 West 7th St. 


California 

Bakersfield—1822 “G” St. 
Fresno—1916 Fresno St. 

Los Angeles—711 S. Olive St. 
Oakland—2032 Broadway. 
Sacramento—1107 J St. 

San Diego—2nd Floor Bank of America Bldg. 
San Francisco—41 First St. 

San Jose—20 E. Antonio St. 

Santa Barbara—15 A. E. Figueroa St. 
Stockton—424 E. Weber Ave. 


Colorado 
Denver—1525 Araphoe St. 
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Connecticut 

Bridgeport—2 So. Main St. 
Hartford—555 Asylum St. 

New Haven—7-9 Elm St. 
Waterbury—22-24 Buckingham Bldg. 


Delaware 
Wilmington—1017-19 Tatnall St. 


District of Columbia 
Washington—-1615 “L” St. N.W. 


Florida 
Jacksonville—133-5 E. Forsyth St. 
Miami—35 N.E. First Ave. 


Georgia 

Atlanta—342 Peachtree St. N. E. 
Macon—104 Persons Bldg. 
Savannah—12 Bryant St., W. 


Idaho 
Boise—157 S. Eighth St. 


Iinois 

Chicago—309 Jackson Blvd. 
Peoria——313 S. Jefferson St. 
Rockford—314-6 Park Ave. 
Springfield—302 E. Monroe St. 


Indiana 

Evansville—14 S. E. Second St. 
Fort Wayne—235 W. Berry St. 
Indianapolis—54 Monument Circle. 
Terre Haute—674 Ohio St. 

South Bend—215 N. Main St. 


lowa 

Cedar Rapids—307 Second St., S. E. 
Davenport-—-313 W. Third St. 

Des Moines—820 Locust St. 

Sioux City—526 Nebraska St. 
Waterloo—315 W. Fourth St. 


Kansas 

Salina—112 E. Iron St. 
Topeka—116 E. Seventh St. 
Wichita—144 N. Market St. 


Kentucky 
Louisville—321 W. Jefferson St. 


Louisiana 
New Orleans—320 Camp St. 
Shreveport—425 Crockett St. 


Maine 

Portland—104a Exchange St. 
Maryland 

Baltimore—345 N. Charles St. 
Massachusetts 


Boston—118 Federal St. 
Springfield—339-41 Worthington St. 
Worcester—2 Foster St. 


Michigan 

Detroit—Michigan Theatre Bldg. 
Flint—221 Capitol Theatre Bldg. 
Grand Rapids—-69 Division Ave., N.W. 
Jackson—611 Dwight Bldg. 
Lansing—410 E. Michigan Ave. 


Minnesota 
Minneapolis—631 Marquette Ave. 


St. Paul—210 First National Bank Bldg. 


Mississippi 


Jackson—315 E. Pearl St. 


Missouri 

Jefferson City—310 Jefferson St. 
Joplin—210 W. Fourth St. 
Kansas City—917 Wyandotte St. 
St. Joseph—821 Felix St. 

St. Lowis—1107 Olive St. 
Springfield—412 S. Jefferson Ave. 


Montana 
Butte—120 W. Broadway. 


Nebraska 
Lincoln—1223 P St. 
Omaha—Farnham & 14th Sts. 


New Jersey 

Atlantic City—2512 Atlantic Ave. 

Newark—560 Broad St. 

Trenton—119 E. Hanover St. 
(Please turn to page 20) 
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A YEAR BEFORE PEARL HARBOR 
tHE ABC FACTORY WENT TO WAR 


In times of peace the employees of Altorfer Bros. 
Company made ABC Washers and Ironers, made 
them pridefully, each employee working with such 
pride as if each one of those appliances were to be 
used in his own home. But as they worked, the war 
clouds gathered to threaten the security and the free- 
dom of the people of the United States. Our country 
began to plan for defense, and a year before Pearl 
Harbor the facilities of this factory were offered to 
the government. 


And then...you know what happened. You re- 
member the day the bombs fell on Pearl Harbor. 
Since that day, you have seen the boys marching 
away. You have seen the service flags appearing in 
the windows of your street. And you have seen the 
stars in some of those flags turn to gold. Yes, you 
know what happened. 


So this factory went to war. 


Our men and women had worked pridefully before, 
but now they worked as if the lives of their sons and 
brothers depended on each piece they made. You 
could see the light shining in their eyes. You could 
see their hearts talking through their hands as those 
hands sped this new work. It was magnificent, and 


thrilling, the amount of work they did, the excellence 
of that work, the ever-growing flow of war goods 
moving from the factory where just a little while ago 
ABC Washers and Ironers had been made. 

Then one day a letter came. It said: “This is to in- 
form you that the Army and Navy are conferring upon 
your organization the Army-Navy Production Award 
for high achievement in production of war equip- 
ment.” 

High army and navy men came, and distinguished 
guests. A band played stirring martial music. And the 
Army and Navy awarded this flag. Men who had 
helped win that award pulled the ropes and hoisted 
it to the top of the staff. 

Everybody looked up as the flag rode up the staff. 
Pride welled deep in every heart. And the men and 
women who had done the work that won the banner 
were proudest of all, with a grim sort of pride that 
seemed to say “you think what we did was fine. Just 
watch what we’re GOING TO DO.” 

Almost before the last guest was out of the plant 
the machines were working again, the conveyors 
were moving and more war goods were on the way 
to where our boys need them. 

That is the way it was. 


FOR THE FUTURE 


Today, as the war weighs heavily upon all of us, we look with confidence toward the day when 
a new chapter of history will unfold, when the swords will be beaten into plowshares and the 
steel of guns and of bullets will again become ABC Washers and Ironers. 


We are planning that day now. Just as Altorfer Bros. Company was one of the first companies 
in the washing machine industry to offer complete plant facilities for the manufacture of war 
goods, so will we be first to offer the newest improvements in home laundry equipment when 


the war job is done. 


Significant developments which have been interrupted by conversion to war work, are now 
awaiting the all clear signal. The ingenuity and determination of this organization, so clearly 
evidenced in war production, is your assurance that you can expect new appliances offering revo- 
lutionary efficiency, ease of operation, new beauty and in even greater measure the dependability 


that has always characterized appliances bearing the ABC name. 


WHEN THE WAR WORK IS DONE AND THE WAR IS WON, LOOK TO 
ABC FOR THE GREATEST NEW DEVELOPMENTS, AND THE GREAT- 
EST PROFIT OPPORTUNITY IN HOME LAUNDRY APPLIANCES. 
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Appliance Manufacturers’ Service Stations 


GENERAL SHAVER—Cont. 


New Mexico 


Albuquerque—221 West Copper Ave. 
New York 
Albany—28-30 Lodge St 


Binghamton—188 Washington St. 
Buffalo—47-51 Court St 
Elmira—109 W. Water St 
Jamestown—506 Rogers Bldg. 
New York City—315 Fourth Ave. 
Poughkeepsie—26 Catherine St. 
Rochester 355 East Ave 
Syracuse—222 Chimes Bidg. 
Utica—30 Bank Place 


North Carolina 
Asheville—17 Arcade Bldg 


Charlotte-—203 Wilson Bldg. 
Greensboro—251 N. Green St. 
Raleigh— 21-3 W. Davie St. 
Wilmington—213 Princess St. 


North Dakota 


Fargo—624 Second Ave., N. 


Ohio 
Akron—73 E. Mill St. 
Cincinnati—220 E. Fourth St. 


Cleveland—1240 Huron Rd. 
Columbus—58 E. Gay St. 
Dayton—220 N. Main St. 
Toledo—415-19 Madison Ave. 
Youngstown—110 Wood St. 


Oklahoma 


Oklahoma City—-26 N. W. First St. 
Tulsa—701 S. Main St. 


Oregon 
Portland—525 S. W. Pine St. 


Pennsylvania 

Allentown—134 N. Sixth St. 
Altoona—-1311 Twelfth Ave 
Erie—16 East 8th St. 
Harrisburg—210 N. Second St. 
Johnstown—238 Franklin St. 
Philadelphia—128 N. Broad St. 
Pittsburgh 27 Fifth Ave. 
Reading—310 Penn St 
Scranton—316 N. Washington Ave. 
Uniontown—-Second Nat'l Bank Bldg. 
Williamsport—238 W. Third St. 


Rhode Island 


Providence—Loew’s State Theatre 


South Carolina 

Columbia—1122 Lady St. 
Greenville—110 W. McBee Ave. 
South Dakota 

Sioux Falis—Main Ave. & 8th St. 


Tennessee 

Chattanooga—1i20 W. 8th St. 
Knoxsville—513 Union Ave. 
Memphis—-207 Madison Ave. 


Nashville—806 Church St. 


Texas 

Amarillo—611 Taylor St. 
Austin—1410 Lavana St. 
Dallas—1801-3 Commerce St. 
El Paso—407 Texas St. 

Fort Worth—813 Lamar St. 
Houston—811 Caroline St. 


San Antonio—316 N. Presa St. 
Wichita Falis—611 Ninth St. 
Utah 


Salt Lake City—47 W. South Temple St. 


Vermont 
Burlington—192 College St. 


Virginia 

Norfoik—300 Plume St. 
Richmond—7th and Franklin Sts. 
Roanoke—110 Church Ave., S.W. 


West Virginia 
Charleston—165 Summers St. 
Clarksburg—224 Court St. 
Huntington—409 Eleventh St. 
Wheeling—5S28-9 Hawley Blidg. 


Wisconsin 

Green Bay—304 Pine St. 
Madison—28 W. Mifflin St. 
Miulwaukee—624 N. Broadway. 
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GENERAL TIME INSTRUMENTS — see 
Westclox Div., General Time Instruments 
Corp. 


GENNETT refrigerators—see The Starr Co. 
Gennett & Sons 


GREBE Raidos—see Garod Radio Corp. 


GREEN COLONIAL FURNACE CO., 
322 S.W. Third St., 


Des Moines, lowa 
(Green COLONIAL oil burners) 


Service maintained only at factory. 


HAMILTON BEACH CO., 
Racine, Wis. 


(Hamilton Beach appliances) 


Service Stations: 


Arkansas 

Little Rock—Treadway Electric Co., Inc., 206 
Scott St. 

California 


Leos Angeles—Electric Lighting Co., 216 W. 
Third St. 


Sen Pieoo—]. F. Zwiener Electrical Co., 229 
St. 


San Francisco—Will M. Aronson Co., 955 Fol- 
som St. 


Colorado 

Denver—Midwest Electric Wiring Co., 323 W. 
Colfax Ave. 

INinois 

Chicago Resting Electric Co., 123 
South Jefferson St. 

Indiana 

Indianapolis—Apex Electric Service Co., 419 
Big-Four Bldg. 

lowa 


Cedar |; [ie Electric, 115 Second 
Ave., S. E. 


Maryland 


Baltimore—Roland Electrical Co., 418-424 East 
Pratt St. 


Massachusetts 
seen Motor Service Co., 151 Pearl 
t. 


Michigan 


Detroit—Cooley-Van Howe Service Co., 744 
Michigan Theatre Bldg. 


Missouri 


Kansas City—Independent Elec. Mchy. Co., 
300 Southwest Blvd. 


St. Lowis—Brandt Electric Co., 904 Pine St. 


Minnesota 


Minneapolis—Sterling Electric Co., 31-33 S. 
Fifth St. 


St Paul—Hoeft Electric Co., Inc., 54 E. Fifth 
t. 


New York 


Buffalo—Dynamo & Motor Exchange, Inc., 41- 
45 Elm § 


New York City—Reading Electric Co., Inc., 
200 William St. 


Nebraska 


Omaha—Vac. Cleaner Standard Service, 2208 
Farnam St. 


Ohio 


Cincinnati—Beresford Electric Co., 334 East 
Fifth St. 


Cleveland—Acme Electric Vac & Washer Serv- 
ice Co., 2123 East Second St. 


Oregon 


Portland—Morrison Electric Service, 1236 S. 
W. Washington at 13th 


Pennsylvania 


Philadelphia—Hubbell Electric Co., 220-22 
South lith St. 
Pittsburgh—Ferry Electric Service Co., 127 


Fourth Ave. 


Utah 


Salt Lake City—Time & Instrument Co., 222 
Dooly Bldg. 


Virginia 
Richmond—Alex L. Bear, 809 West Broad St. 


Texas 


San Antonio—Martin Wright Electric Co., 
Navarro St. at the Auditorium. 


HANDYHOT—see Chicago Electric Mfg. 
Co. for portable washers, juice extractors 
and ice cream freezers; see Kent Products 
Co. for table stove 


HANKSCRAFT COMPANY, 
1007 E. Washington Ave., 
Madison, Wisc. 


(Hankscraft egg cookers, bottle warmers) 


Service at factory, also at 


Branch Office—Erlach-Lee Co., 718 Mission 
Ave., San Francisco, Calif. 


HERITAGE COAL & STOKER CO., 
105 East 63rd St., 
Chicago, Ill. 
(Freeman stokers) 


Factory Service—lillinois Iron & Bolt Co., 918 
South Michigan Ave., Chicago, III. 


HERSH ELECTRIC SPECIALTY CO., 


102 E. Walnut St., 
Milwaukee, Wis. 


No service stations—repairs direct to factory. 


HOLLAND-RIEGER CO.—See Apex Elec- 
trical Mtg. Co. 


THE HOOVER CO., 
North Canton, O. 
(Hoover cleaners) 
Service calls should be referred to factory. 


HOTPOINT— see Edison General Electric 
Appliance Co. 


HURLEY MACHINE DIVISION, 


Electric Household Utilities Corp. 
54th Ave. and Cermak Rd., 
Chicago, Ill. 


(THOR washers & ironers) 


Factory Branches: 


California 


Los Angeles—Thor Pacific Co., 1132 So. Grand 
San Francisco—Thor Pacific Co., 1434 Howard 


Chicago—Hurley Machine Co., 54th Ave., 
Cermak Rd. 


Detroit—Hurley Machine Div., 5722—12th St. 
c/o 12th St. Terminal Bldg. 


Missouri 


Machine Div., 805 Shell 
g. 


New Jersey 
Newark—Hurley Machine Div., 82 Poiner St. 


Oregon 
Fagmend—lastey Machine Div., 231 E. Burn- 
side 


Washington 


Seattle—Hurley Machine Div., 818 First Ave. 
outh 


IDLE HOUR woshers — see Automatic 
Washer Co. 


INGERSOLL-WATERBURY CO., 
Waterbury, Conn. 


a of electric clocks handled by factory 
only. 


THE E. INGRAHAM CO., 
Bristol, Conn. 
(Ingraham clocks) 
Only service station maintained is at factory. 


INTERNATIONAL BURNER CO. 


Spring & Park Aves., 
St. Louis, Mo. 


(International Oil Burners) 


No service stations—sell directly to jobbing 
trade. 


INTERNATIONAL INDUSTRIES 
Ann Arbor, Michigan 


(International and Kadette radios) 


Authorized Service Agents 


Main St., Ann Arbor, Mich. 


IRON FIREMAN MFG. CO., 


3170 West 106 St., 
Cleveland, O. 


Product must be serviced where installed. 


KADETTE radios—see International Indus- 


tries 


— washers—see Appliance Mfg. 

KELVINATOR DIV. 

Nash Kelvinator Corp. 


14250 Plymouth Rd., 
Detroit, Mich. 


(Kelvinator refrigerators & ranges) 
Information to be printed later. 


KENT PRODUCTS 


222 W. Monroe St., 
Chicago, Ill. 


(Kent glass coffee brewer, Kent table stove, 
and Handyhot table stove.) 


Main service station at factory. 


KEYSTONE SILVER, INC.., 


509 W. 34th St., 
New York City 


Service performed only at factory. 


KNAPP MONARCH CO., 
St. Louis, Mo. 


(K-M small appliances, mixers, fans, therm-a- 
jugs, Knapp shaver) 


Service Stations 


California 


Los Angeles—Electrical Appliance Service 
Corp., 726 West Venice Blvd. 


New York 


New York City—-EZY Service Station, 200 
Fifth Ave. 


Oregon 


Portlandé—Morrison Electric Co., 13th & 
Washington 


Utah 


Salt Lake City—Wolters Electric Co., 238 
South State St. 


Washington 


Seattle—Howell’s Electric Supply Co., 
Union St. 


uw 


Spokane—Brown-Johnston Co. 


J 
LACO OIL BURNER CO., 


Griswold, lowa 
(Laco oi! burners) 


Service handled through factory. 
(Please turn to page 23) 
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Appliance Manufacturers’ Service Stations 


LANDERS, FRARY & CLARK 
New Britain, Conn. 


(Universal) 


Service Stations. 


Arizona 
Phoeniz—Vinson-Carter Electric Co., 25 E. 
Adams St. 
California 
ios Angeles—Utility Repair Shop, 1928 W. 7th 
t. 


Francisco—Universal Elect., 1265 Folsom 
t. 


Colorado 


Denver—Midwest Wiring Co., 
Ave. 


323 W. Colfax 


Connecticut 
Hartford—Bauer & Co., 844 Windsor St. 


District of Columbia 


Washington—Doubleday-Hill Electric Co., 715 
Twelfth St., N. W. 


Georgia 


Atlanta—Universal Elect. Appl. Co., 710 Wal- 
ton Bldg. 


Chicago—Landers, Frary & Clark, 225 N. 
Jabash Ave. 


Indiogspolig—Agex Electric Service Co., 419 
Big-Four Bldg. 


Maryland 


Baltimore—Baltimore Electric Light Co., Cold 
Spring Lane & Wilmslou Rd. 


Hagerstown—tTristate Elect. Supply Co., Inc., 
38 S. Potomac St. 


Massachusetts 
Boston—Clark & Mills, 75 Newbury St. 


Detroit—Cooley-Van_ Howe Service Co. 744 
Michigan Theatre Bldg. 


Minnesota 
Menpete—t. B. Kelly & Co., 214 S. 7th 
t. 


Missouri 


Kansas City—Independent Elect. Mach. Co., 
Ss. W Glevard und Central Sts. 


St. Lowis—Brandt Elect. Co., 904 Pine St. 


New York 


New York—Universal Electric Appl. Co., 200 
Fifth Ave. 


Cypteiteye A. Woolley Inc., 75-77 Ellicott 
St. 

Buffalo—E. H. Brink, 69 Pooley Place 
Ohio 


Cleveland—Electrical Service ‘Co., 
25th St. and 2719 Detroit Ave. 


4138 W. 


Oregon 
Portland—Morrison Electric 


Service, 1236 
S. W. Washington at 13th 


Pennsylvania 
Philadelphia—M. E. Arnold & Co., 
nut St. 


Pittsburgh—Quick Service Electric Co., Jen- 
kins Arcade Bldg. 


1316 Wal- 


Texas 


El Paso—Hays Elect. 
Montana St. 


Dallas—Egon’s Elect. Shop, 311 N. Akard St. 


Motor Service, 403 


Utah 


Salt Lake City—Strevell Patterson Hdw. Co., 
124-128 S. W. Temple St. 


Washington 


Seattle—Electrical 
Marion St. 
& Johnston Co., North 118-20 
incoln St. 


Yakima—Y akima-Hdw. Co., 715 12th St., N. W. 


Wisconsin 


Milwaukee—Charles W. Schneck Co., 1333 N. 
12th St. 


Engineering Co., 116 


ELECTRICAL MERCHANDISING-—-FEBRUARY, 


LEONARD DIV. NASH-KELVINATOR 


CORP., 
14260 Plymouth Road, 
Detroit, Mich. 
(Leonard retrigerators) 


All service stations are operated by 
Leonard distributors or dealers. 


A. H. LINDEMANN & HOVERSON CO., 
601 West Cleveland Ave., 
Milwaukee, Wisc. 

(L & H ranges & water heaters) 


No yy service stations other than at 
lant in Milwaukee. Wholesale distributors 
andle L & H service parts. 


H. C. LITTLE BURNER CO. INC., 
San Rafael, Calif. 
(Little oil burners) 


Factory Service 


California 


Los Angeles—L. MacLeod, 1041 Venice Blvd. 
San Rafael—H. C. Little Burner Co., Inc. 


Florida 


St. Petersburg—Walter Craighead, 2016 Sec- 
ond Ave. S. 


Illinois 
Aurora—Ken Swift, 417 S. Union St. 


Maryland 
Baltimore—W. FE. Cunningham, 1511 Pent- 
ridge Rd. 


Missouri 


Kansas City—H. H. Wright Co., 
nut St. 


1322 Wal- 


Nevada 


Reno—Heating & Air Conditioning Supply 
Inc., 243 Sierra St. 


Utah 
Salt Lake City—J. H. Valentine, 52 E. 4th 
St. So. 


Virginia 


Hampton—A. B. Cunningham, 112 Victoria 
Ave., Darden Apts., c/o L. Whiteman, Apt. 3 


Washington 


Seattle—T. D. Farrington & Co., 
necticut St. 


MAGIC-AIRE c/eaners—See Electric Vacuum 
Cleaner Co. 


MANNING, BOWMAN & CO., 
Meriden, Conn. 


(Manning Bowman) 


95 Con- 


Authorized service stations. 


Arizona 


Phoenix—Vinson Carter Electric Co., 25 East 
Adams 


California 


Los Angeles—Motor & Machinists Supply Co., 
230 South San Pedro St. 


San Diego—J. F. Zwiener Electric Co., 229 


San Francisco—Manning Bowman Service Co., 
150 Post St. 


Colorado 


Denver—Hendrie & Bolthoff Mfg. & Supply 
Co., 1635 Seventeenth St. 


Connecticut 
Meriden—Manning, Bowman & Co. 


District of Columbia 


Washington—Central Armature Works, 625 
D St., N.W. 


Georgia 
Atlanta—Graybar Electric Co., Inc., 167 Wal- 
ton St., 


Chicago—Manning-Bowman 


Station, 
Merchandise Mart 


Service 


1943 


Minnesota 
Minneapolis—E. B. Kelley & Co. 214 South 
7th St. 


Missouri 


Kansas City—Barr-Thorp Electric Co., 27th 
and Holmes Sts. 


St. Lowis—Brandt Electric Co., 904 Pine St. 


New York 
Buffalo—Wangler Electric Co., 2637 Main St. 


New York City—Appliance Sales & Service 
Co., Fourth Ave. at 23d St. 


Oregon 
Portland—Morrison Electric Supply Co., 1236 
South Washington St. 


Pennsylvania 
ion E. Arnold & Co., 
nut t. 


Pittsburgh—Quick Service Electric Co., Jen- 
kins Arcade 


1316 Wal- 


Texas 


Dyies—Tmesee Electric Co., 2000 Live Oak 
ve. 


Utah 


Salt Lake City—Time & Instrument Co., 222 
Dooly Bldg. 


Washington 

Seattle—Howell’s Electric & Supply Co., 522 
Union St. 

Spokane—Maxwell & Frank First at Wall 
St. 


MARION—see Rutenber Electric Co. 


MARKEL ELECTRIC PRODUCTS CO., 


145 Seneca St., 
Buffalo, N. Y. 


(Markel) 


Servicing performed only at the Markel plant 


THE MAYTAG CO., 
Newton, lowa 


(Maytag washers) 


Service Stations. 


Arkansas 


Little Rock—Southern niin Co. Inc., 1114 
W. Markham St. 


California 

Los Angeles—The Maytag West Coast Co., 
1225 W. 9th St. 

Oakland—The Maytag West Coast Co., Bay 
Area Branch, 51 Webster St. 


Colorado 
Colorado — Tee Maytag Rocky Moun- 
tain Co., 2124 N. Cascade 


Florida 
Jacksonville—The Maytag East Coast Co., 224 
Bay St. 


Georgia 
Atlanta—The Maytag Southeastern Co., 410 
Peachtree St., N. 


Indiana 
Indianapolis—The Maytag Co., 802 N. Senate 
ve. 


Minnesota 


Minneapolis—The Maytag Co., Maytag Bldg., 
515 Washington Ave. N. 


Missouri 
Kansas City—The Maytag Co., 1005 McGee St. 


Oregon 
Portland—The Maytag Northwest Co., 1136 
N. W. Hoyt St. 


Pennsylvania 


Maytag Co., Maytag Bldg., 
851 N. Broad St. 


Texas 


Dallas—The Maytag Southwestern Co., 1012-16 
McKinney Ave. 


MC ALLISTER CORP., FRANKLIN, 
Joliet, Ill. 


(Silentaire and McAllister cleaner systems) 


Service direct at factory 


McGRAW ELECTRIC — see Toastmoster 
Products Div., McGraw Electrical Co. 


MEADOWS DIV. ELECTRIC HOUSE- 
HOLD UTILITIES CORP., 


Bloomington, Ill. 
Service Stations. 
(Meadows and Gainaday washers and ironers) 
California 


Los Angeles—Electrical Appliance Serv. Corp. 


Colorado 


Denver—Ray Jones Washing Mach. and Repair 
Parts Co., 376 Broadway ; 


Illinois 


Chicage—C. E. Sundberg Co., 615 W. 79th 
St. 


Chicago—Montgomery-Ward & Co. 
Harrisburg—Lloyd L. Parker Co. 


Indiana 
Indianapolis—Indiana Farm Bureau 


lowa 
Davenport—Midwest Timmerman Co. 


Kentucky 


Evarts—Fuller’s Bargain Store 


Michigan 
Detroit—Servall Co., 3572 Gratiot Ave. 
Detroit—Moon Bros. 


Minnesota 

Minneapolis—F. C. Hayer Co. 
Minneapolis—Montgomery-Ward & Co. 
St. Paul—Farmers Union Central Exchange 


Missouri 

Kansas City—Western Auto Supply Co. 
St. Lowis—Mar-Cone Sweeper Co. 

St. Lowis—Ripplinger Electric Co. 


Nebraska 
Omaha—Fred E. Miller Co. 


New York 
Brooklyn—Michaels Bros., 10 Congress St. 


New York—Morris S. Segal Corp., 206 Lex- 
ington Ave. 


Ohio 
Cleveland—Pearsol Appl. Corp. 
Columbus—Farm Bureau Coop. 


Portland—W. L. May Co., 215 N. W. Park 


Pennsylvania 
Fppeiyhte~Bate Electric Co., 7th & Arch 
ts. 


Philadelphia—Montgomery-Ward & Co. 


Washington 
Seattle—Appliance Parts Co. 


THE MERRYWAY CO.. 
Poughkeepsie, N. Y. 
(Merryway mixers) 

No factory service stations—factory only. 


MIRACLE PRODUCTS CO., 


36 S. State St., 
Chicago, Ill. 


(Miracle food mixers, flat irons, automatic 
toasters, roasters, dry shavers 
coffee mokers) 


Service Locations. 


California 


Los Angeles—Motor & Machinists Electrical 
Supply Co., 230 South San Pedro St. 


New York 


Brooklyn—Ingersoll Electric Co., 1752 Nos- 
trand Ave. 


Pennsylvania 


Electric Service, 108 Fourth 
ve. 


(Please turn to page 26) | 
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Heres what this Conservice program does: 


]. EDUCATES your customers in the proper “‘care and use’’ and thus— 
. . . lengthens the life of appliances 
. . . prevents needless service calls 


2. PROMOTES conservation of renewal parts— 
.. . by showing your servicemen how to repair old parts 
. . . by reoperating at the factory the used parts which you return 


3. HELPS you provide quality service— 
. .. by informing and training your servicemen 
... by providing renewal parts. 


Timely ‘Care and Use” Book Promotes 
Conservation of Appliances 

Every service call eliminated, every saving of a 

| renewal part releases service people for active duty and 

Soke, ; also tosses into Uncle Sam’s hopper just that much 


more critical metal. By following the hints contained 


in this 36-page book, women learn how to make their 


= 
il wr appliances do more and last longer. So 


eagerly has the public welcomed this 
timely home guide that already almost 
two million copies have 
been distributed — mostly 
Ads in Leading Magazines Carry “Care and by Westinghouse retailers. 


Use” Story to Millions of Women Readers 


It isn’t enough that countless thousands of American 


women have signed the Consumer’s Pledge promising 
to take good care of the things they own. They need 
to be told just how to carry out their good intentions. 
That's the purpose of these %-page advertisements. 
Rotating month after month in Ladies’ Home Journal, 
Woman’s Home Companion and McCall’s they offer the 
Westinghouse 36-page “Care and Use” Book. 


Westinghous’ 
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Popular Service Magazine 
Provides Full “Tool Kit’ of How-to-fix-it Facts 


Here’s a magazine that reads as though it were written right on a work- 
bench. And it practically is. For much of the “nuts and bolts” infor- 
mation in it is supplied by Westinghouse servicemen all over the 
country. Readers exchange ideas and pass along short cuts — end the 
subjects covered, range all the way from how to make a tricky repair 
to procedure for setting up a profitable and foolproof cost system. 


Reoperating Used Parts 
Conserves Critical Materials for War Weapons 


Many an old part that might otherwise 
have gone to the scrap pile is being put 
back in perfect working order at the 
Westinghouse factory. The whole idea 
is to get service people to return 
every inoperative part that can be 
reoperated. Because retailers are co- 
operating splendidly, Westinghouse is 
getting parts in and out fast, thus 
conserving America’s 
precious metal supply. 


wih 


Renewal Parts Policy Gives Every Retailer 
a Good Break 


Even though the war has 
imposed unprecedented de- 
mands on our Service De- 
partment, Westinghouse is 
making every effort to keep 
parts moving to the field in 
a steady flow—and with the 
same fair consideration to 
all. Out of the thousands of 
parts carried in stock, only 
a few odd items have been 
difficult to supply promptly. 


A 3-Day Training School , 
Planned Especially for New Service People 


Many attending this school will be newcomers. Others will be 
seasoned service specialists taking advantage of it as a “refresher” 
course. Packed into a fast moving three-day session is a wealth of 
information for all, with a full day of basic electrical and mechanical 
information for beginners. Ready now for the school are five new 
training manuals written in simple, non- 
technical language and fully illustrated. 
Supplementing these are four sound slide 
films which demonstrate the servicing of 
major Westinghouse appliances . .. Watch 
for the date of the first school in your 
territory and enroll all your people. 
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Appliance Manufacturers’ Service Stations 


MIRACLE PRODUCTS (Cont.) 


Texas 


Houston—-Houston 
Prairie Ave. 


Armature Works, 2301 


Washington 


Seattle—Sound Electric 
Madison St 


MORROW CO., 


626 Grand Ave., 
Waukegan, Ill. 


Company, Inc., 311 


(Morrow) 
Complete service on Morrow cleaners at the 
company’s Waukegan plant, or 
Chicag Morrow Co., 400 West Madison St. 


NATIONAL STAMPING & ELECTRIC 
WORKS, 
3212-50 West Lake St., 

Chicago, Ill. 


(White Cross, National and Nulite 
appliances) 


Authorized service stations 


California 

Los ingele Electrical Appliance Service 
Corp., 726 W. Venice Blvd 
Oakland—-Oakland Electric Shop, 407 Twelfth 
st 

San Francisco -Wm,. M. Aronson, 955 Folsom 
St 

Colorado 


Denver 


fornia 


Queen City Electric Co., 1158 Cali 


Massachusetts 


Boston—-Lenox, Inc., 214 State St. 


Detroiwt—Detroit Edison Co., 2000 Second Ave. 


Minnesota 


Minneapolis —Precision 
South St. 


Machine Works, 14 


Missouri 


St. Lowis—Kaemmerlen 


Electric Co., 2318 
Locust St. 


New York 

Buffal Gilbert Repair Service, 578 Genesee 
St 

New York City—Appliance Sales & Service 
Co., 303 Fourth Ave. 


New York City—Gem Gas Equipment, 155 
East 26th St. 


Oregon 


Portland—Morrison Electric Co., 1236 S.W 
Washington at 13th St. 


Pennsylvania 
Philadelphia—M. E. Arnold & Co. 1316 Wal- 
St 


nut 


Pittshburah—Quick Service Electric Co., Jen 
kins Arcade Bldg 

Washington 

Seattle Appliance Parts & Service Co., 214 
Stewart, St 

Spokar Maxwell & Franks, First Ave. at 
all St 


NAXON UTILITIES CORP., 
2101 W. Walnut St., 
Chicago, Ill. 


(Naxon small appliances) 


The following carry complete stock of 
parts for all Naxon appliances: 


NU ERA raror—See Electro Tool Co. 


NULITE—See National Stamping & Electric 
W orks 


ONE MINUTE WASHER CO., 
Kellogg, lowa 
(One Minute washer) 


For information on re-building and service 
write factory 


PHILCO CORP., 
Tioga & C Sts., 
Philadelphia, Pa. 
(Philco refrigerators, radios, etc.) 


Distributors provide service through nation- 
wide group of dealers. Each distributor only 
sold to dealecs and servicemen within his 
own distributing area. 
PHILHARMONIC RADIO CORP., 

216 William St., 

New York, N. Y. 


(Philharmonic phonograph-radio) 
Factory only. 


PREMIER c/eaners—see 
Cleaner Co., Inc. 


Electric Vacuum 


PRIMA washers & ironers—see Automatic 
Washer Co. 


PROCTOR ELECTRIC COMPANY, 
Third St. & Hunting Park Ave., 
Philadelphia, Pa. 


(Proctor irons, toasters, roasters) 


Authorized Factory Service Stations. 


California 
Leos Angeles—Electrical Appliance Service 
Corp., 726 W. Venice Blvd 


Pennsylvania 


Philadelphia—Hubbell Electric, 220 S. 11th 
St. 


Service and repairs for other territories 
are handled out of Chicago. 
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Arizona 


Phoenix—Anglin Barber & Beauty Supply Co., 
206 W. Washington St. 


critica Electric Co., 26 E. Congress 
t. 


California 
Bakersfield—Urner's 2006 Chester Ave. 
Fresno—Electric Motor Shop, 1926 Kern St. 


Long Beach—Dean & Hoffman Co. 221 Ameri- 
can Ave. 


Los Angeles—Electrical Appliance Service, 726 
W. Venice Bivd. 


Oakiand—Paul Morrison, 278 Twelfth St. 
Sacramento—Lamb’s Electric Shop, 627 “L” 
St. 


San Diego—J. F. Zwiener Electrical Co., 229 
Se. 
San Francisco—California Electrical Construc- 


tion Co., 639 Mission St. 


Santa Barbara—California Electric Co., 30 E. 


Victoria St. 


Colorado 


Denver—Midwest Electric Wiring Co., 323 W. 
Colfax Ave. 


District of Columbia 


Washington -Hill Elec. Co. Inc., 
715 Twelfth St. N.V 


Georgia 


Atlanta—Graybar Electric Co., 167 Walton St. 
N.W. 


Boise—C. C. Anderson Stores Co. 


Champaign—Paul Lauterborn, 117 N. Walnut 
St 


Chicago—Electric Clock Co., 140 S. Dearborn 
st 

Chicago—Gross Radio & Electric Shop, 6744 
Stony Island Ave. 

Chicago—Master Electric Service Co., 835 W. 
Washington Blvd. 
Evanston—Clark Electric 
808 Dempter St. 


Joliet—Triangle Electric Shop, 224 E. Cass 
St. 


Service Co., 808 


Peoria—W. C. Bartley, 2126 S. Adams St. 
Rockford—Hedrick Electric Co., 201 Seventh 
St. 

Seepte~Ghale Electric Co., 314 S. 4th 

t. 


Indiana 


Indianapolis—Long Electric Co., 36 W. Wash- 
ington St. 


lowa 
Davenport—Tri City Electric Co., 320 Brady 
St. 


Des Moines—Thomas Electric Co., 816 Locust 
St. 


Wichita—Stewart-Warner Products Co., 415 
E. 2nd St 


Maryland 


Baltimore—Baltimore Electric Lt. Co., 300 W. 
Coldspring Lane 


Massachusetts 

Boston—Proctor & Schwartz, Inc., 791 Tre- 
mont St. 

Springfield—T. F. Cushing, 349 Worthington 
St. 


Michigan 


Detroit—Cooley-Van Howe Service Co., 744 
Michigan Theatre Bldg. 


Minnesota 
Minneapolis—E. B. Kelley & Co., 214 S. 7th 
St. 


Missouri 
Kansas City—Barr-Thorp Electric Lt. Co., 27th 
Holmes St. 

ingfield—Ozark Motor Supply Co., 308 Jef- 

erson Ave. S. 

St. Lowis—Crest Cosp. , 4200 Forest Park Blvd. 
St. Lowis—Kaemmerlen Electric Co., 2318 Lo 
cust St. 


Montana 
Butte—Radio Engrg. & Service, 219 W. Park 
St. 


Nebraska 


Omaha—Sterling Electric Co., 2429 Farnam 
St. 


Nevada 


Reno—Moltzen & Fitch Electric Co., 275 S. 
Virginia St. 


New Mexico 
Albuquerque—Huning-Testman Elec. Co., 111 
S. 5th St. 


New York 


Bronx—Joseph B. Jogeghenn, 578 E. 161 St. 
Brooklyn—Joseph J. Jones, 2842 Church Ave. 
oe —Roberts & Roberts, 30 Willoughby 


Inc., 307 Broadwa 
Buffalo—Wangler Electric Co., 2637 Main St 
at Fillmore 

Jamaica, Long Island—J. E. Hardee Co., 144 
—35 Jamaica Ave 

Long Island City—_The Electric Shop, 41-24 
29th St. 

New York City 
Lexington Ave. 
New York City—Reading Electric Co., 200 
William St. 

Ridgewood—J. Bayer Electric Co. Inc., 66-51 
Fresh Pond Rd. 

Rochester—Beaucaire, ee. 228 Broadway. 
Syra use—Roberts & O’Brien, 354 W. Genesee 


‘oodhaven, Long Island—C. M. Perrin, Inc., 
22 Jamaica Ave. 

Yonkers—Melgreen Electrical Corp., 543 S. 
Broadway. 


Proctor Electric Co., 480 


Cincinnati—Beresford Electric Co., 334 E. 
5th St. 

Cincinnati—A. L. Fink Electric Co., 2813 
Woodburne Ave. 

Cleveland—Electric Service Co., 1458 W. 25th 


St 
Cleveland—Electrical Repair & Construction 
Co., Standard Theatre Bldg., 811 Prospect 


Ave. 

Columbus—Bexley-Loudner Electric Co., 2507 
ain St. 

Columbus—F. O. Carpenter, 207 North 4th 

St. 


Oklahoma 
Tulsa—J. J. 213 
Boulder Ave. 

Tulsa—Mason Electric Co., 918 S. Main St. 


Oregon 
E gene, & S. Electric Co., 1070 Willamette 


Medford—Trowbridge & Flynn Electric Co., 
214 W. Main St. 

~~ Electric Co., 909 S. W. Sth 
ve 


Cease Electric Co., 


FEBRUARY, 


Pennsylvania 


Brentwood—Brentwood Electric Sale & Ser. 

ice, 2735 Brownsville 

Service Electric Co., 1st 
Jenkins Arcade 

Electric Construction Cc, 

Connell Bldg. 


Tennessee 


Memphis—Sam Fortas Housefurnishing Co, 
145 W. Main St 


Texas 


Dallas—Dou lass Elec. Appliance Co., 1323 
avis St. 


El Paso—Hays Electric Service, 403 Mon- 


tana St. 
Houston—Standard Mercantile Co., 1923 


Washington St 


Utah 


Salt Lake City—Time & Instrument Co., 222 
Dooley Bldg. 


Virginia 
O. Bowman, 1015 E. Cary 
t. 


Washington 


Sguetle—Kity Electric & Fixture Co., 1022 
Third Ave. 
ine & Franks, First & Wall 


Tocome— Aion Electric Co., 746 Market St. 
Walla Walla—Electric Supply & Fixture Co. 


West Virginia 


Huntington—Van Zandt 
Fourth Ave. 


Wisconsin 
W. Schneck, 1333 North 
2t t. 


Supply Co., 1123 


Canada 


Toronto, Ontario—J. K. MacLeod & Co., 52 
Wellington St. E. 


R 
RECO MIXERS—see Reynolds Electric Co. 
THE REGINA CORPORATION 


Rahway, New Jersey 


(Regina and Crusader Vacuum Cleaners and 
Regina Floor Machines) 


Regina Service Points: 


California 


Fresno—J. E. Johnson, 213 Mason Bldg. 
Hanford—J. R. Anderson, Rt. 2, Box 201 
Long Beach—J. M. Davis, 700 Insurance Ex- 
change Bldg. 

Los Angeles—V. C. Smith, Room 217, 2104 
W. Pico 


Oakland—D. B. Lawson, 3885 Whittle St. 
Sac ately . P. Orr, 415 Native Sons Bldg. 
San Diego—S. Morrish, 2848 30th St. 


7 Francisco—R. C. Tiedeman, 3471 Mission 
St. 


Connecticut 
Bridgeport—M. P. Hart, 113 Savoy Ave. 


District of Columbia 


Washington—L. J. Heim, Rms. 407-8, Com- 
merce & Savings Bldg., 7th and E Sts., N.W. 


Indiana 
engee—P. M. Findley, 1423 S. Wash- 


ington St. 

Corydon—H. W. Wolfe 

Evansville—Kirby Distributors, Inc., 614 Lo- 
cust St. 

_— Wayne—G. C. Gardner, 1118 S. Calhoun 


Tadienapelie—G. R. Bevlin, 1817 E. Ohio St 
Kokomo—Alexander Cassis, Room 3, 2nd 
Floor, Maas Bldg. 

South Bend—Leo E. Duprey, 722 W. Calbert 


St. 
Terre Haute—C. G. Ross, 826 South 61% St. 


Massachusetts 


Boston—]J. P. Shea, 755 Boylston St. 
Springfield—P. H. Armeson, Exeder Bldg., 360 
Vorthington St. 


Michigan 
Auburn Heights—James Sipe, 3061 Aubur: 


Ave. 
Detroit—W. H. Schoen, 921 Fox Theatre Bldg 


Flint—H. Underwood, 550 Harrison St. 
Kalamazoo—R. M. Jones, 113 W. Lovel St. 


Minnesota 
St. Pawl—R. G. Reiter, 540 North Prior Ave 


(Please turn to page 30) 
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Last Year's Outstanding Wartime Advertising Theme 
rm To Be Greatly Expanded in 1943 


Wall e 
NATIO TISING LOCAL ING PLANS 
1123 
Hotpoint’s wartime advertising program launched in Here is a program you can use now—for your spring 
North national magazines during 1942 was enthusiastically activity. The 1943 Plan Book tells how you can use 
received by utility companies, large retailers, official Hotpoint’s War Bond advertising theme in your own 
dacs Washington. Hotpoint will not only continue the newspaper advertising, and in customer contacts. Plan 
program but will expand it in 1943 with four-color now to include the BOND WAGON PROGRAM in your 
advertisements in Life, Collier’s, Ladies’ Home Journal, 1943 promotional activities. See your Hotpoint distrib- 
: Co. American Home, Better Homes & Gardens, House utor or factory representative. Edison General Electric 
Beautiful and Bride’s Magazine—PLUS... Appliance Co., Inc., 5620 W. Taylor St., Chicago, Ill. 
nd 
=_ HOME PLANNING FILE 
Vastly successful in local 
NEW FARM ADVERTISING Promotions during 1942, 
Ex: Hotpoint’s novel Home Plan- 
ning File offers more oppor- 
Bide. Special color pages in Country Gentleman and Farm tunity than ever. Hotpoint 
_— Journal, America’s two leading farm papers, will be national advertisements will 
used in 1943 to help support the government’s War feature this handy file for 
Bond Program for farmers, and help build a post-war keeping clippings and ideas 
Com. farm market for Hotpoint Electric Kitchens. Electricity of the homes your customers 
il on the Farm will also carry regular pages. End of war plan to build after the war. 
Wash- will find American farmers prosperous buyers and ex- Include this in your local 
4 Lo- cellent prospects for modern electrical equipment. promotion program for 1943. 


io St 
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360 
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THOUSANDS MUST 


SWITCH TO COAL! 


PROFITS NOW For DEALERS WHO LINE-UP 
WITH WINKLER TO SUPPLY THIS RUSH DEMAND 
FOR STOKERS! 


An appeal to your patriotism as well as your business judgment 


Never before a chance like this for a swift swing into a market alive with 
profit opportunities! Everywhere, conversion to coal must be made by large 
users of fuel oil. The Government has asked us to devote all energy and facil- 
ities to relieve the fuel crisis—but we can't do the job without your coopera- 
tion. Stokers must be sold and installed now! 


Who's going to get this waiting business? Naturally, the fellow who gets 
there first with the best stoker value! So, send at once for full details of 
the quick-action Winkler Fuel Conservation Program. 


Match the Winkler if you can — for efficiency — for long life—for service- 
free operation—for economy. No other stoker has the famous Winkler Inter- 
Planetary Drive, the transmission with extra power to crush obstructions 
which ordinarily mean a service call. No other has the Locked Screw Safety 
Release, which protects against the usual causes of service interruption. The 
Winkler 12-point demonstration is a powerhouse of reasons why the Winkler 


is today’s best stoker value. 


Stokers are needed now—and Winkler has them! 


TODAY! 


Winkler offers you a completely organized 
plan for speedy distribution of stokers in 
cooperation with the Government's demand 
for conversion to coal-firing. No matter if 
you've never sold a stoker —Winkler shows 
you how! Complete tie-in with Fuel Con- 
version Program . . . merchandising help 
. . . assistance in handling mecessary Govern- 
ment forms . . . all supported by a strong 
National Advertising Campaign. 
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At left— Large flint rock 
being broken into ‘‘stoker 
coal’’ size in the Crusher 
Block of a Winkler Stoker. 


THE WINKLER INTER- 
PLANETARY TRANSMISSION 
Power enough to crush all ordinary obstructions! 
Even a piece of metal will not cause a break- 
down—the Locked Screw Safety Release disen- 
gages and resets the transmission until the ob- 
struction is removed. No shear pins to replace! 


WINKLER 


awlomatic STOKERS 


U. S. MACHINE CORPORATION © LEBANON, INDIAMA 


Appliance Manufacturers’ Service Stations 


REGINA CORP.—(Cont.) 


Missouri 


Independence—Regina 
Liberty St. 


Nebraska 
Omaha—C, E. Sumpter, 301 North 24th St. 


Electric Co., 202 N. 


New Jersey 
Irvington—G. V. Schubel, 84 Coolidge St. 


New York 

Albany—Earl Bremner, Lock Box 1122 
Brooklyn (New York City, Queens and Brook- 
lyn) —P.O. No. 6, Vanderveer Station 
Buffalo—Ellis Edinger, 316 Hurst Bldg. 


Elmira—S. Paul Jordan, 220 Realty Bldg., E. 
Market St. 


Endicott—L. A. Dyer, Rt. 1 
Niagara Falls—R. H. Richards, P. O. Box 804 


Rochester—J. Dallas & G. Schoeberlein, 394 E. 
Main St. 


Syracuse—W. E. Petrotch, 204 E. Genesee St. 
Utica—H. J. Guyder, 24 Higbee Rd. 


| Ohio 


Bellefontaine—Lyle H. Jones, 141 N. Stanley 
Dayton—C. E. Siders, 417 Keith Theatre Bldg. 
Lima—H. L. Collins, 615 N. Metcalf St. 

Portsmouth—A, B. Cummings, 2220 Gallia St. 


Oregon 
Portland—J. F. Helander, Room 663, Termi- 
nal Sales Bldg. 


Pennsylvania 
Butler—R. B. Houston, 245 E. Penn St. 
Nazareth—M. T. Weaver, R.F.D. No. 3 


Wilkes Barre—F. A. Berger, 701-2 Central 
Bldg., 13 Public Square 


Rhode Island 
Providence—K. M. Wheeler, 14 Carr St. 


Texas 
¥ Antonio—Leo E. Conklin, 125 N. Pedro 
Ave. 


Washington 
Seattle—M. H. Pringle, 1222 W. 80th St. 


West Virginia 
Fairmont—T. G. Reynolds, 130 Jackson Ave. 


Wisconsin 
Milwaukee—W. P. Behne, 3836 North 27th St. 


REMINGTON RAND-—see General Shaver 
Div., Remington Rand 


RENNER AND CO., 


2644 N. Maplewood Ave., 
Chicago, Ill. 


No branch service stations—factory only. 


REYNOLDS ELECTRIC CO. 
2650 W. Congress St., 
Chicago, Ill. 
(Reco mixers, etc.) 


Factory only. 


REXAIR, INC., 


Fisher Bldg., 
Detroit, Mich. 


(Rexair cleaner) 


Service headquarters at 227 Iron St., Detroit, 
ich. 


ROGERS ELECTRIC LABS., INC., 
1814 E. 40th St. 


Cleveland, O. 
(Quality) 


Factory only. 


RUTENBER ELECTRIC CO., 
Marion, Indiana 


(Marion, Rutenber and Ev'ry Day appliances, 
Marion ranges and water heaters) 


Distributors have current parts in stock and 
are able to service current models. No factory 
service stations where dealers can send appli- 
ances, except direct to factory. 


SENTINEL 
S search L 
THE SILE 
SAV-A-DAY jironer—see Automatic Washer'\ 
SCHICK, INC. 
Stamford, Conn. 
(Shick Dry Shavers requires ve 
The follow 
Factory-Owned Service Branches. The | however. 
following listing will appear in the phone 
book under Schick Service, Inc. Oregon 
Portland 
W. Wash 
California 
San Francisco—-787 Monadnoc dg. Philadelph 
Colorado 1ith St. 
Denver—S01 Colorado Bldg. 
enver olorado dg Washing 
Connecticut Seattle—F 
Hartford—1202 American Industrial Bldg. St. 
Spokane— 
District of Columbia Sts. 
Washington—521 Bond Bldg. 
SIMPLE) 
Reride Machin 
Miami—129 Shoreland Arcade 
Georgia SON-CH 
Atlanta—603 Rhodes-Haverty Bldg. 
Illinois 
Chicago—212 Palmer House, 119 S. State St. _ 
Service 
Indiana 
Indianapolis—703 Merchants Bank Bldg. Alabam 
lowa — 
Des Moines—413 Fleming Bldg. 
Maine Califor 
Portland—210 Bank of Commerce Bldg. 4 gne 
San 
Maryland St. 
Baltimore—111 North Charles St. 
Connec 
Massachusetts Winsted- 
Boston—630 Boston Chamber of Commerce St. 
Bldg. 
Illinois 
Michigan Chicago- 
Detroit—908 Industrial Bank Bldg. born S 
Minnesota Minne: 
Minneapolis—612 Andrus Bidg. 
14 53. 
Missouri 
Kansas City—710 Fidelity Bank Bldg. New Y 
St. Lowis—23 Mezzanine, Arcade Bldg. New Y 
Co., 3 
Nebraska 
Omaha—647 Omaha National Bank Bldg. Orego 
Portlan 
New Jersey 
Newark—810-12 Raymond-Commerce Bldg. Penns: 
Philade 
St. 
New York 
Albany—938 National Savings Bank Bldg. Texas 
Brooklyn—1007 Fox Bldg., Nevins St. Dallas- 
Buffalo—553 Andrews Bldg. 
New York City—17 E. 42nd St., Room 600-4 
Rochester—705 Temple Bldg. Wash 
Seattle 
Ohio Unior 
Cincinnati—814 Schmidt Bldg. SPEEL 
Cleveland—9 Union Commerce Bldg. Arcade low 
Columbus—1200 Beggs Bldg. 
THE | 
Oklahoma 
Oklahoma City—206 Hightower Bldg. 
Pennsylvania 
Philadelphia—912 Chestnut St. a 
Pittsburgh—908 Investment Bldg. servi 
Rhode Island STER 
Providence—506 Turks Head Bldg. 
Texas 
Dallas—611 Southland Life Bldg. 
Houston—S21 Shell Bldg. 
Serv: 
Washington 
Seattle—701 Republic Bldg. Calit 
Los 
Wisconsin Cory 
Milwaukee—152 W. Wisconsin Ave., Room 312 oon 
St. 
Canada 
Calgary, Alberta—112 A Seventh Ave. West 
Toronto, Ontario—78 Richmond St. West | 
| BLE 
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WRITE 


SENTINEL—radio sets—see Electrical Re- 
search Laboratories, Inc. 


THE SILEX CO., 
Hartford, Conn. 
(Silex coffee-makers) 
The Silex Co. does not maintain service sta- 
tions in the majority of cities as the appliance 
requires very little service, the company says. 


The following are authorized service stations, 
however. 


Oregon 
Portland—Howard Electric Service, 1236 S. 
W. Washington St. 


Pennsylvania 
Philadelphia—Hubbell Electric Co., 220 So. 
Ith St. 


Washington 


—-- Electrical Engineering Co., 110 Marion 


Spokane -Maxwell & Frank, First and Wall 
Sts. 


SIMPLEX —irpners—see American Ironing 
Machine Co. 


SON-CHIEF ELECTRICS INC. 
Winsted, Conn. 
(Son-Chief) 


Service Stations. 


Alabama 


Birmingh Si Elect. Co., 2023 Ist 
Ave., N. 


California 
Appliance Co., 451 East 


= Francisco—Will H. Aronson, 955 Folsom 
St. 


Connecticut 
Repair Co., 41 Meadow 
t. 


Illinois 
Chicago—Cameron Electric Co., 531 S. Dear- 
born St. 


Minnesota 


Minneapolis—Precision Machine Wks. Inc., 
14 S. 9th. 


New York 


New York City—Appliance Sales & Service 
Co., 303 4th Ave. at 23rd 


Oregon 
Portland—Morrison Elect. Co., Wash at 13th 


Pennsylvania 
Philadelphia—Hubbell Elect. Co., 224 S. 11th 
St. 


Texas 
Dallas—Egons Elect. Shop 311 N. Akard St. 


Washington 


Seattle—Howell’s Elect. & Supply Co., 522 
Union St. 


SPEED QUEEN woshers & ironers—See Bar- 
low & Seelig Mfg. Co. 


THE STARR CO. GENNETT & SONS 
Richmond, Ind. 
(Gennett retrigerators) 


Service at factory only. All other branch 
service organizations have been closed. 


STERN-BROWN, INC., 


42-24 Orchard St., 
Long Island City, N. Y. 


(Superstar small appliances) 


Service Stations. 


California 


Los Angeles—Electrical Appliance Service 
Corp., 726 W. Venice Bivd. 


St. 


(Please turn to page 32) 


GUARANTEED REPAIRS ON 
VACUUM CLEAN 


ALL MAKE 
ERS 


Helping advertisers get more results 


. from the CLASSIFIED TELEPHONE DIRECTORY 


When prospects refer to the Classified, 
what statements in the advertising: are 
most likely to make them customers? 
To get the answer, house-to-house sur- 
veys have been conducted over a period 
of years throughout the country. 
Thousands of people who consulted 
the Classified section of the Telephone 
Directory on various occasions were asked 


ELECTRICAL MERCHANDISING—FEBRUARY, 1943 


what information in the Classified attrac- 
ted them to certain concerns’ advertising. 
The phrases reprinted above are among 
those frequently pointed out. 

A Directory Advertising Representa- 
tive can help you prepare a Classified ad- 
vertisement that should be most profitable. 


Call him through the business #, 


office of your telephone company. 
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Appliance Manufacturers’ Service Stations 


STERN BROWN—(Cont.) 


New York 
Long Isiand 
Orchard St 


Stern-Brown Inc., 42-24 


Utah 


Salt Lake City—Wolters Electric Co., 238 S$ 
State St 


Washington 


Seattle—Sound Electric Co., Inc., 311 Madison 
St. 


STEWART-WARNER CORP., 


1826-1852 Diversey Parkway, 
Chicago, Ill. 


(Stewart-Warner retrigerotors, ranges, and 


radios) 


Factory Branch 


2300 McGee Trafficway, Kan- 
sas City, Mo 


All other factory service handled through 
regular distributors 


Arizona 


Tucson—Arizona Appliance Mart, 312 E. Con- 
gress St. (radio, range, refrigerator) 


Arkansas 


Fort Smith—Wise Radio Supply Co., 914 Tow- 
son Ave. (radio only) 


Little Rock—Brandon Co., 608 E. Markham 
St. (radio, refrigerator) 


California 


Fresn B. J. DeJarnatt, 1260 Van Ness Ave. 
(radio, range, refrigerator) 


s Angeles—H. E. Sherman, Jr., 2436 E. 


Eighth St. (radio, range, refrigerator) 
San Francisco—Hadicke-Redd & Co., 1812 Van 
Ness Ave. (range, refrigerator) 


San Francis: Kaemper-Barrett Corp. Ltd., 
246 South Van Ness Ave. (radio only) 


Colorado 


Denver—David C. Dodge, 30 West 13th Ave. 
(radio, range, refrigerator) 


Connecticut 


Hartford—-Wood, Alexander & Co., 555 Asylum 
St. (radio, range, refrigerator) 


Florida 

Jacksonville Lovejoy Co., Ashley at Ocean 
(radio only 
Jacksonville—Peasiee Gaulbert Corp., 2401 
Main St. (range and refrigerator) 
Miami—Peaslee Gaulbert Corp., 142 N. E. 
lith St., (range and refrigerator) 
Tampa—Peaslee Gaulbert Corp., 603 Ashley 
St. (radio, range, refrigerator 


Idaho 
Boise—-R. A. Fifer, 1001 Broadway (range 


only 
Idaho Falls—Auto Parts Co. (range only) 


Pocatell Billmeyer'’s (range only) 


Ilinois 

Chicago—-Stewart-Warner Distributors, _ Divi- 
sion of Stewart-Warner Corp., 2430 S. Michi- 
gan Ave. (radio, range, refrigerator) 

Rockford—Appliance Merchandisers Co., 201 
. State St. (radio, range, refrigerator) 


Indiana 

Evansville—Small & Schelosky Co., Penna & 

Market Sts. (radio, range, refrigerator) 

Indianapolis—Griffith Distributing Corp., 534 
Capito! Ave. (radio, range, refrigerator) 

lowa 

Des Moines—Luthe Hardware Co., 100-114 


Court Ave 
Dubuque-—-The Home Supply Co., 976 Main 
St. (radio, range, refrigerator) 


Sioux City—M. H. Kirchbaum, 527 6th St. 
(radio, range, refrigerator) 


Kansas 

W ichita—Stewart-Warner Products Co., 415 E. 
Second St. (radio, range, refrigerator) 
Kentucky 

Louisville—Peaslee-Gaulbert Corp., 15th and 


Lytle Sts. (range and refrigerator) 


Louisiana 
Monroe—Monroe Furniture Co., 125 N. Third 
St. (radio and refrigerator) 


New Orleans—A. Baldwin Sales Co. Inc 
Baronne St. (range and refrigerator) 
New Orleans—J. C. Morris Co. Ltd., 324 
Tehoupitoulas (radio only) 
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Maine 
Bangor—Coffin & Wimple, Inc., 725 Broadway 
(range and refrigerator) 


Lewiston—Lewiston Maytag Co., 157 Lisbon 
St. (radio, range, refrigerator) 


Maryland 
Baltimore—David Kaufmann’s Sons, Charles 
& Lombard Sts. (radio only) 


Baltimore—Baltimore Gas Light Co., 111 E. 
Lombard St. (refrigerator only) 


Massachusetts 


Boston—Graybar Electric Co. Inc., 287 Colum 
bus Ave. (radio and refrigerator) 


Michigan 

Detroit—Morley Bros., 5943 Second Blvd. 
(radio, range, refrigerator) 

Grand Rapids—Morley Bros., 25 Ottawa St. 
Ss . (radio, range, refrigerator) 


Saginaw—Morley Brothers, Inc. (radio, range, 
refrigerator) 


Minnesota 

Duluth—Kelley-How-Thomson Co., 309 South 
Fifth Ave. West (radio, range, refrigerator) 
St. Pauwl—Kelley-How-Thomson Co., 2295 Uni- 
versity Ave. (radio, range, refrigerator) 


Mississippi 


Jackson—Lawrence-Ryan Co. Inc., 216 S. State 
St. (radio, range, refrigerator) 


Missouri 
Kansas City—Stewart-Warner Corp., 2300 
McGee Trafficway (radio, range, refrigerator) 


St. Lowis—Brown Supply Co., 2800 Pine St. 
(radio, range, refrigerator) 


Montana 


Billings—Kelley-How-Thomson Co., 2723 Min- 
nesota Ave. (radio, range, refrigerator) 


Nebraska 
North Platte—Kunkel Auto Supply Co., 507 
N. Jeffers St. (radio, range, refrigerator) 


Omaha—Midwest Dexter Corp., 1001 Farnum 
St. (refrigerator only) 


Nevada 


Reno—Sterling Appliance Co., 137 Lovers 
Lane (radio, range, refrigerator) 


New Jersey 

M orristown—Morristown Electrical Supply Co., 
23-33 Spring St. (radio only) 

Newark—E. B. Latham & Co., 1010 Broad 
St. (refrigerator only) 

Paterson—White & Shauger, Inc., 435 Straight 
St. (radio only) 

Plainfield—Hi-Fro Electric Co., 222 West Sec- 
ond St. (radio only) 


New Mexico 
Boswell—Ginsberg Music Co. (radio only) 


New York 

Buffalo—Buftalo Nipple & Machine Co., 335 
Glenwood Ave. (range and refrigerator) 
Buffalo—John Henrich Co. Inc., 422 William 
St. (radio only) 

Elmira—Brady Electric Co. Inc., 255 
St. (radio, range, refrigerator) 
Jamaica, L. I.—Central Queens Lighting Fix- 
ture Corp., 92-35 166th St. (radio only) 
Kingston—Canfield Supply Co., 16 Strand St. 
(radio, range, refrigerator) 

New York C.—Stewart-Warner Refrigerator 
Service, 239 Eleventh Ave. (refrigerator 
only) 

Syracuse—City Electric Co., 514 W. Genesee 
St. (refrigerator only) 

Troy—H. A. McRae & Co., 137 River St. 
(radio, range, refrigerator) 

Utica—Miller Electric Co., 11 Hopper St. 
(radio, range, refrigerator) 

White Plains—Behrer-Nason Co. Inc., West- 
chester Ave. (range and refrigerator) 


North Carolina 
Charlotte—Shaw Distributing Co., 205 West 
First St. (radio, range, refrigerator) 


Raleigh—Blackwood’s Inc., 404 Hillsboro St. 
(radio, range, refrigerator) 


Ohio 

Cincinnati—Graybar Electric Co. Inc., 310 
Elm St. (radio only) 

Cincinnati—Griffith Distributing Corp., 2410 
Gilbert Ave. (range and refrigerator 

Cleveland—The Kane Co., 2621 E. 9th St. 
(radio, range, refrigerator) 

Portsmouth—-The Hibbs Hardware Co., Fifth 


St. near Chillicothe (radio only) 
Oklahoma 


Oklahoma City—Jenkins Music Co., 25 E. 
Reno St. (radio, range, refrigerator) 


59 State 


Oregon 
Portland—Lou Johnson Co., 424 N. W. Four- 
teenth Ave. (radio, range, refrigerator) 


Pennsylvania 

Philadelphia—Philadelphia Distributors, 234 N. 
Eleventh St. (radio, range, refrigerator) 
Pittsburgh—J. A. Williams Co., 401-23 Amber- 
son Ave. (range and refrigerator) 
Wilkes-Barre—R. B. Wall Co., 56 E. Union 
St. (range and refrigerator) 


Providence—Tracy & Co. Inc., 89 Broadway 
(radio, range, refrigerator) 


Tennessee 

Chattanooga—Tennessee Valley Electric Co., 
18 East 6th St. (range and refrigerator) 
Knoxville—House Hasson Hardware Co., 737 
Western Ave. (radio, range, refrigerator) 
Nashville—Electra Distributing Co., 1914 West 
End Ave. (radio only) 


Nashville—Keith-Simmons Co. Inc., Cummings 
Station (refrigerator only) 


Texas 
Beaumont—The Reed Co., Main and Fannin 
Sts. (radio, range, refrigerator) 
Dallas—Electromotive Corp., 
(refrigerator parts only) 
El Paso—Alemite Company of El Paso, 315 
Yandell Blvd. (range and refrigerator) 
Houston—Kellow’s, 422 Washington St., (re- 
frigerator only) 
Lubbock—Edwards Supply Co., 1302 Avenue 
1, (radio, range, refrigerator) 
Pecos—Leader Grocery Co. (radio only) 
San Antonio—Alemite Co. of San Antonio, 729 
S. Flores (radios, range, refrigerator) 


Utah 
Salt Lake City—Z. C. M. I. Wholesale Appli- 


ance Div., 44 South Second West (radio 
and refrigerator) 


3209 Commerce 


Vermont 


Burlington—-Hagar Hardware & Paint Co., 164 
St. Paul St. (radio, range, refrigerator) 


Virginia 


Norfolk—A. R. Tiller, Inc. (radio, range, re- 
frigerator) 


Richmond—A, R. Tiller, Inc., 1800 W. Broad 
St. (radio, range, refrigerator) 


Washington 


Seattle—Graybar Electric Co. Inc., King and 
Occidental Sts. (radio only) 


Seattle—Domestic Co., 509 West Lake St. No., 
(range and refrigerator) 


West Virginia 


Bluefield—Bluefield Hardware Co., 400 Blue- 
field Ave. (radio, range, refrigerator) 


Charleston—R. H. Kyle & Co., Box 846 (radio, 
range, refrigerator) 


Wheeling—Ott Heiskell Co., 86- 


-19th St. 
(radio only) 


Wisconsin 
Milwaukee—Shadbolt & Boyd Co., 413 N. Sec- 
ond St. (range and refrigerator) 


SUNBEAM foasters, mixers, irons, eftc.—See 
Chicago Flexible Shaft Co. 


SUPERSTAR —see Stern-Brown, Inc. 


THE SWARTZBAUGH MFG. CO., 
Toledo, O. 


(Everhot roasters, ranges, etc) 


Repair Stations: 


California 
Los Angeles—Motor & Machinists Supply Co., 
Inc. 


San Francisco—California Electrical Construc- 
tion Co. 


Massachusetts 
Boston—W. W. Welch Co. 


New York 
New York City—Appliance Sales & Service Co. 


Oregon 


Portland—Morrison Electric Co. 


Washington 
Seattle—City Electric & Fixture Co. 
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TELECHRON clocks—see Warren Telechron 


TOASTMASTER PRODUCTS DIV., 
McGRAW ELECTRIC CO., 


Elgin, Ill. 
(Toastmaster) 


_ In the following authorized service sta- 


tions, “C” denotes commercial service 
station, “D” domestic, and “C-D” com- 
mercial and domestic. 


California 


Los Angeles—McGraw Electric Co., 1510 Santa 
Fe Ave. (C—D) 


San Diego—J. E. Zweiner Co., 229 “B” St. 
(C—D) 

San Francisco-—Redelfinger Bros., 544 Natoma 
St. (C—D) 

Colorado 


Denver—E. S. Hawkins Electric Co., 426 
South Downing St. (C) 


Denver—Midwest Wiring Co., 323 West Colfax 
Ave. (D) 


District of Columbia 
Washington—Carl W. Dauber 2320 Eighteenth 
St. (C—D) 


Florida 

Miami—Florida Appliance Sales & Service Co., 
751 W. Flagler St. (C—D) 

Georgia 

Atlanta—Georgia Power Co., Electric Building. 
(C—D) 

Illinois 


Chicago—McGraw Electric Co., 222 West 
Adams St. (C—D) 


Indiana 


Indianapolis—Indianapolis Power & Light Co., 
17 No. Meridian St. (C—D) 


Louisiana 

New Orleans—Reliance Electric Co., 809 Camp 
St. (C—D) 

Maryland 


Baltimore—Baltimore Electric Light Co., 300 
W. Cold Spring Rd. (C—D) 


Massachusetts 

Boston—Farrington Electric Co. 18 Boylston 
St. (D) 

Michigan 

Detroit—McGraw Electric Co. 446 Book Tower 
Bldg. (C—D) 

Minnesota 


Minneapolis—E. B. snotty & Co., 214 South 
Seventh St. (C—D) 


Missouri 


Kansas City—Kansas City Power & Light Co., 
1330 Baltimore Ave. (C—D) 


St. Lowis—Kaemmerlen Electric Co., 2318 
Locust St. (C—D) 


Nebraska 


Omaha—Nebraska Power Co., 803 Electric 
Bidg. (C 


New York 


New York — Electric Co., 196 
Lexington Ave. (C—D 


Buffalo—Buffalo Electric Corp., 93 
ewey Ave. (C) 
Ohio 


Cincinnati—Whittle Electric Co., 431 Hopkins 
St. (C) 


Cleveland—Electrical Repair & Const. Co., 811 
Prospect Ave. (C—D) 


Columbus—Sanner Electric Co., 21 East Dun- 
nedin Rd. (C) 

Oregon 

Portland—Bressie Electric Co., 909 Southwest 
Fifth Ave. (C—D) 

Pennsylvania 


Philadelphia—Joseph T. Fewkes Co., 137 North 
Twelfth St. (C—D) 


Pittsburgh—Quick Service Electric Co., Jen- 
kins Arcade Bldg. (C—D) 


Reading—Singer Crockery Co., 44 North Ninth 
St. (C—D) 


(Please turn to page 34) 
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OPPORTUNITIES 


ARE BEING DRAWN UPON THE sg 


enth 


Co., 

Men of the appliance trades may look with hope and confidence 
upon the part which the electronic industries have taken in pro- - 
ducing the weapons of victory. 


ling. 


Vest 


The men and women of Philco Corporation are now producing 
fuzes, shells and electronic communications equipment for the 
Army and Navy. They are doing the work for which they have been 
fitted by the production of over seventeen million Philco products ~ 
in electrical fields. 


Co., 


‘amp 


In this, their research laboratories have created miracles of 
electronic science, their engineering laboratories have developed 
marvels of ingenuity in production, their production lines have 
won honors from our fighting forces for the quality and quantity 
of their output. . 


ston 


ywer 


Out of this have come new knowledge, new skill, new progress 
...and new ideas! When victory is won, the blueprints of war will 
produce untold wonders of comfort, convenience and entertain- 
ment in refrigeration, air conditioning and radio. 


outh 


And for the appliance dealers... ew opportunities. For as Philco, 
before Pearl Harbor, had become the quality name in millions of 
American homes, it will carry on after Victory to new heights of 
achievement and opportunity for the Philco dealers of America. 


ctric 


iwest 
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What is so rare as 


a steak, well done? 


ND I mean rare! A good steak is a prize find these 


days and deserves to be treated kindly! To broil a 


steak to sizzling tenderness, to bring out all the natural 


juicy 


goodness, there’s nothing like the Charcolator 


sroiler on our Grand Champion. It’s just like broiling 


over a real live charcoal fire. 


Broiled meats are so tender and healthful that we use 


our Charcolator Broiler often for all sorts of delicious 


grilled dinners. That's just one of many reasons why 


our Grand is a real champion. 
It’s good for years and years of 
service. But when we're ready 
for another, I'll never be satis- 


fied with anything but a Grand. 


14 
4 


WHEN PEACE COMES...IT WILL BE GRAND 


fs ra nd 


Divi 
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COOPERATIVE STOVE COMPANY 


Appliance Manufacturers’ Service Stations 


TOASTMASTER—( Cont.) 
Rhode Island 


Providence—Narragansett Electric Co., 51 
Westminster (C—D) 


Texas 


Dallas—Douglass Electric Co., 1323 West 
Davis (C—D) 


Washington 


Seattle—Appliance Parts & Service Co., 214 
Stewart St. (C—D) 


Spokane—Maxwell-Franks Co., 619 First Ave. 
(Cc 

Wisconsin 

Milwaukee—Knoerr & Fischer Co., 1015 North 
Milwaukee (C) 


THE TOASTSWELL CO. 
620 Tower Grove Ave., 
St. Louis, Mo. 


(Toastswell toasters) 


Authorized Appliance Service Stations 
Servicing Commercial and Domestic 
Lines. 


California 


Los Angeles—Anderson’s Repair Service, 616 
Maple Ave. 


Minnesota 


Minneapolis—Precision Machine Wks., 14 S. 
oth St. 


New York 
Buffalo—Wangler Electric Co., 2637 Main St. 


New York City—Appliance Sales & Service, 
303 4th Ave. 


Pennsylvania 
Philadelphia—Hubbell Electric Co., 220 S. 11th 
St 


Pittsburgh—Quick Service Electric Co., Jen- 
ins Arcade. 


TROPIC-AIR STOKER CO., 


2017 Indiana Way, N. E., 
Canton, Ohio 


(Tropic-Air stokers) 


Have no direct service stations. 


sar Landers, Frary & Clark 


VICTOR ELECTRIC PRODUCTS INC., 


Robertson Ave., 
Cincinnati, O. 


No branch service stations—factory only. 
VOSS BROS. MFG. CO., 

Davenport, lowa 

(Voss washers) 


Voss Parts Distributors. 


California 


Los Angeles—Electrical Appliance Parts Ser- 
ice Corp., 726 W. Venice Blvd. 


San Francisco—Washing Machine Parts Co., 
123 10th St. 

Connecticut 

Hartford—Marsden & Wasserman Inc., 44 
Hicks St. 

lowa 

Davenport—Voss Bros. Mfg. Co. 


Louisiana 


New Orleans—Interstate Electric Co. 


Detroit—Servall Co., 3572 Gratiot Ave. 


Ohio 


Cleveland—Pearsol Appl. Corp., 2122 Euclid 
Ave. 


Columbus—Pixley Electric Supply Co., 266 N. 
4th St. 


Columbus—Refrigeration Elect. Supply Co., 
200 N. 3rd St 


Oregon 


Portland—W. T. Dyke Service Co., 122 S. W. 
5th Ave. 


Pennsylvania 


Harrisburg—Refrigeration Supply Co., 275 
Boes St. 


McKeesport—Latta Elect. Co., 1103 Ohio Ave. 


Philede!phia—Radio Elect. Service Co., 701 
Arch St. 


Pittsburgh—Ferry Elect. Service, 127 Fourth 
ve. 


Washington 


Seattle—Appliance Parts & Service Co., 214 
Stewart St. 
Spokane—Spokane Washer Co., 20 N. Wash- 


ington St. 


w 
WARREN TELECHRON CO., 
Ashland, Mass. 
(Telechron clocks) 


Authorized Service Stations 


Alabama 


Birmingham—McConnell Sales & Eng. Corp., 
617 N. 10th St. 


Arizona 


Phoenix—Vinson Carter Electric Co., 25 E. 
Adams St. 


California 


Los Angeles—California Elec. Serv. Station, 
630 W. 9th St. 


Los Anaeles—E. W. Reynolds Co., 315 W. 
Fifth St. 


San Diego—J. F. Zwiener Elec. Co., 229 “B” 
St. 


San Francisco—California Elec. Serv. Station, 
639 Mission St. 


Colorado 


Denver—Midwest Electric Wiring Co., 323 W. 
Colfax Ave. 


Connecticut 
Bridgeport—Conn. Jewelers Supply Co., 83 
Fairfield Ave. 
Hartford—Electric Clock Co., 174 Pearl St. 
New Haven—Conn. Jewelers Supply Co., 19 
Congress Ave. 


District of Columbia 


Washington—Central Armature Works, 625 D 
Wow. 


Florida 

Orlando—Electric Time Service, 25 W. Living- 

ston Ave. 

St. Petersburg—Bruce Watters, 360 Central 
ve. 


IMinois 
Chicago—Electric Clock Co., 140 S. Dearborn 
St. 


Chicago—Nelson Electric Co. 107 Van Buren 
St. 


Indiana 


Indianapolis—Apex Electric Serv. Co., Meri- 
dian at Maryland St. 


Kentucky 


Lowisville—H. C. Korfhage Co., 411 W. Jef- 
ferson St. 


Louisiana 
Shreveport—J. W. McCary, 410 Milam St. 


Bangor—Boulitier’s Jewelry Shop, 268 Ham- 
mond St. 


Portland—Wnm. M. Cross, Inc., 515-A Congress 
St. 


Maryland 
Baltimore—Public Service Electric Co., 605 
W. North Ave. 


Massachusetts 

Boston—Electric Time Co., 99 Bedford St. 
Boston—Sam Freeman, 387 Washington St. 
Springfield—T .F. Cushing, 349 Worthington 
St. 


(Please turn to page 36) 
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Michigan 


Preparing for AFTER-THE-WAR 
DURING-THE-WAR Job 


... You get DOUBLE ACTION in 
Premier’s “PLAN OF ACTION” for Service 


@ There’ll come a day when you'll be selling new 
vacuum cleaners and other electrical appliances once 
again. Nobody knows just when that will be — but it’s 
not so far distant that you can afford to forget about 
it. The end of the war must not catch you unprepared! 


Preparation at a Profit 


Many electrical dealers have turned to Service for 
the simple, sensible reason that it means survival for 
them in these unusual times. The repair and recondi- 
tioning of your customers’ appliances are sources of 
profit today — as well as the best possible preparation 
for sales of new merchandise when the war is over. 


Nothing is more important to you than keeping your 
old customers as present customers for Service — 
and, in this way, making sure they'll be your future 
customers for new appliances. That is the double- 


action purpose of Premier’s “Plan of Action’’— a plan 


that will work as successfully for you as it has for 
hundreds of other far-sighted dealers who are already 
making it pay! 


Premier Too is Preparing! 


Premier’s future, to a great extent, is based on your 
future — and on the future of other capable dealers like 
you who will survive the wartime period in good shape. 
That is why Premier was first in the field in develop- 
ing a sound plan to make Service pay — and in urging 
all dealers to swing over to Service! 


At present, of course, Premier is producing for war 
— 100%. This situation, however, has resulted in 
Premier’s acquiring experience, know-how, and 
ideas which will lead to the manufacture of very 
much finer vacuum cleaners after the war. Like you, 
Premier is working hard at today’s job and thereby 


planning well for tomorrow! 


Send for Your Gree Copy of 


THIS WARTIME SERVICE PLAN TODAY! 


Send at once for this booklet that charts 
your course to success in Service. It’s 
simple, factual—a real help in organiz- 
ing and developing Service business. {| 


Please send me my free copy of “Plan of Action’’—a blueprint for organizing 
; and developing a successful Service business. I'd like full information about Premier's 


DIVISION adil 


Addr 
| Electric Vacuum Cleaner Co., Inc. 
Cleveland, Ohio City Stcte EM.2 
J 
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THE MASCOT 


IS THE HARDEST WORKING 
SOLDIER IN BATTERY F 


* When (Serial No. 762) joined the ranks of Battery F, he figured 
that if he kept his mouth shut and his eyes open, he’d someday 
be a first-class private or maybe a Corporal. But some wise guy 
spoils everything by tellin’ the Top Kick that Serial No. 762 
knows all about keepin’ things clean. 

Now it’s all in the day’s work for any Blackstone Washer to take 
good care of the washing for a large family or two, but when you 
do the washing for a Battery of 150 soldiers, Man, That’s Work! 
Fortunately—tor Battery F—Blackstone’s rugged and dependable 
construction can take even this in its stride. 

This is the lighter side of Biackstone’s war work. Now our plant 
and facilities are humming to produce even more important 
things than washers for our armed forces. When the day of re- 
joicing comes, all our effort will again go toward producing — 
the finest washer money can buy. 


% Censored. Write us after the war and we'll tell all. 


BLACKSTONE CORPORATION, JAMESTOWN, N. Y. 


A Division of Jamestown Metal Equipment Co., Inc. 


PRODUCT 


amenica’s o1vest WASHER 
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WARREN TELECHRON—Cont. 


Michigan 
Detroit—The Gorenflo Co., 153 E. Jefferson 


Ave. 


Detroit—William H. Henning, 13395 Glenfield 
Ave. 
Flint—Time Clock Exchange, 1113 W. Dayton 


st. 


Grand Rapids—Kirkhoff Electric Co., 79 Front 
Ave. N. W. 


Minnesota 

Vinneapolis—E. B. Kelley Co., 214 S. 7th St. 
Missouri 

Kansas City—Time Products Co. 1403 Grand 
Ave. 

St. Lowis—Kaemmerlen Electric Co., 2318 
Locust St. 

Nebraska 

Omaha—T. L. Combs & Sons, 1617 Harney 
St. 


New Hampshire 


Manchester—Robert A. Horace Co., 78 Man- 
chester St. 


New Jersey 
Newark—Robert Halpern, 917 Broad St. 


New York 

Binghamton—Wolfe’s, 92 State St. 
Brooklyn—Electime Corp., 306 Livingston St. 
Buffalo—L. H. Hora Clock Co., 1558 Main St. 


New York City—Clock Service Div. of Elec- 
time Corp., 112 W. 42nd St. 

New York City—Electric Time Co., Inc., Room 
1206, General Electric Bldg., 570 Lexington 
Ave. 
Rochester 
Stone St. 
Syracuse 


Ohio 

Akron—H. T. Yates, 31 W. Market St. 
Canton—Moock Electric Supply Co., 502 Cleve- 
land Ave., N. 


Cincinnati—Barkley Electric Co., 925 Clinton 
St. 


Cleveland—Hoag’s Clock Watch Shop, Room 
308, Erie Bldg., 2123 E. 9th St. 


Columbus—Wm. H. Orton & Co., 22 E. Gay St. 
Dayton—Edward W. Myers, 117 South St. 


Youngstown—Buckeye Time Service, 316 Erie 
Terminal Bldg. 


Oklahoma 


Oklahoma City—Boulton & Co., 326 Liberty 
National Bldg. 


Electric Razor Service Co., 50 


J. J. Bartlett, 231 E. Onondaga St. 


Oregon 


Portland—B. W. Cobb Watch & Clock Shop, 
226 Alder St. 


Pennsylvania 
Philadelphia -Eléctric Time Service, 9th & 
Chestnut Sts. 

Pittsburgh—Quick Service Electric Co., Jen- 
kins Arcade. 
Wilkes Barre 


Inc., 18 E. 
Rhode Island 


Providence—Marshall 


Good Housekeeping Center, 


Market St. 


Electric Co., 24 N. 


Main St. 

Tennessee 

Knoxville—McNutt Battery Co., 317 W. 
Cumberland Ave. 

Nashville—McGhee Time Service, 616 Boscobel 
St. 


Texas 
Dallas—Clock Service Co., 801 Allen Bldg. 
Houston—Lopez Clock Co., 911 Franklin St. 


San Antonio—Haak Typewriter Co., 310 Na- 
varro St. 


Utah 

Sait Lake City—Time & Instrument Co,, 222 
Dooly Bldg. 

Washington 


Seattle—City Electric & Fixture Co., 
Third Ave. 
Spokane—Maxwell & Franks, 619 First Ave. 


1022 


Wisconsin 


Vilwaukee—P. Q. Rountree, 
Bidg. 


Canada 
Toronto, Ont.—Canadian General Electric Co., 
212 King St. W 


1220 Majestic 


Hawaii 
Honolulu—Hawaiian Electric Co., P. O. Box 
2750, Merch. Dept. 
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WESIX ELECTRIC HEATER CO., | 


390 First St., 
San Francisco, Calif. 


(Wesix Water Heaters and Room Heaters) 
Branch Factories Service Stations. 


California 


Los Angeles—2424 East 8th St. 


Oregon 
Portland—103 N.W. 14th Ave. & Couch St. 


Washington 


Seattle—3221 Western Ave. 


WESTCLOX DIV GENERAL TIME 
INSTRUMENTS CoRrpP., 


La Salle, Ill. 
(Westclox clocks) 
Repair Service Departments. 


California 
. Francisco—Schloss Mfg. Co., 540 Mission 


Iinois 
La Salle—Westclox 


New York 
New York City—Westclox, 109 Lafayette St. 


WESTINGHOUSE ELECTRIC & MFG. 


Mansfield, O. 
(Westinghouse Appliances) 


Information on Westinghouse Service Stations 
to be printed in a later issue. 


WHITE CROSS—see Notiona/ Stamping & 
Electric Works 


WHITE SEWING MACHINE CO., 
Cleveland, Ohio 


(White and Domestic Sewing Machines) 


Service Stations 


Alabama 


Birmingham—Louis Pizity Dry Goods Co. 


Arizona 
Phoenix—Korrich’s Dry Goods Co. 


California 

Los Angeles—The May Co. 
Oakland—H. C. Capwell Co 
San Jose—L. Hart & Son Co. 
San Francisco—The Emporium 


Colorado 

Denver—The May Co. 
Connecticut 

Bridgeport—The D. M. Read Co. 


Hartford—G. Fox & Co. Inc. 
New Haven—Edward Malley Co. 
District of Columbia 


Washington—Lansburgh & Bro. 


Florida 
Jacksonville—Cohen Bros. 
Miami—Burdine’s, Inc. 
Tampa—Maas Bros. Inc. 
Georgia 


Atlanta—Rich’s, Inc. 


Indiana 

Fort Wayne—Wold & Dessauer Co. 
Indianapolis—L. S. Ayres & Co. 
lowa 


Davenport—Petersen-Harned-Von Maur 
Sioux City—Davidson Bros. Co. 


Louisiana 

New Orleans—Maison-Blanche Co. 
Maryland 

Baitimore—The May Co. 
Massachusetts 

Cambridge—White Sewing Machine Co. 
Springfield—Forbes & Wallace, Inc. 
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Service Stations 


WHITE SEWING MACHINE—Cont. 
Michigan 


Detroit—White Sewing Machine Co. 
Muskegon—Wm. D. Hardy Co. 


Minnesota 


Minneapolis—L. S. Donaldson Co. Inc 


Missouri 


Kansas City—-The Jones Store Co. 
St. Lowis—Famous-Barr Co. 


New Jersey 
Newark—Hahne & Co 


New York 


Albany—W. M. Whitney & Co. Inc. 
Brooklyn—Abraham & Straus, Inc. 
Buffalo—J. N. Adam & Co. 

New York—Gimbel Bros. 
Rochester—Sibley, Lindsay & Curr Co. 
Syracuse—E. W. Edwards & Son 


Ohio 

Cincinnati—The Alms & Doepke Co. 
Cleveland—The May Co. 
Columbus—F. & R. Lazarus & Co. 
Dayton—Rike-Kumler Co. 
Toledo—Lion Dry Goods Co. 
Wooster—Wm. Annat Co. 
Youngstown—Strouss-Hirshberg Co. 


Oregon 
Portland—Meier & Frank Co. 


Pennsylvania 


Erie—Erie Dry Goods Co. 
Johnstown—Penn Traffic Co. 


Lancaster—Hager & Brother, Inc. 
Philadelphia—Lit Bros. 
Pittsburgh—Kaufmann’s 


Reading—Pomeroy’s, Inc. 


Rhode Island 
Providence—The Outlet Co 


Tennessee 

Knoxville—S. H. George & Sons, Inc. 
Texas 

Dallas—Sanger Bros. Inc. 


Fort Worth—W. C. Stripling Co 
Houston—Foley Bros. Dry Goods Co 
San Antonio—Joske Bros. Co. 
Washington 

Seattle—The Bon Marche 
Spokane—The Crescent 

Virginia 

Norfolk—W. G. Swartz Co. Inc 
Richmond—Miller & Rhoads, Inc 
West Virginia 

Wheeling—The Stone & Thomas Co. 
Wisconsin 

Milwaukee—Edward Schuster & Co. 
Canada 


Toronto, Ont.—White Sewing Machine Co. of 
Canada (1938) Ltd., 87 John St. 


Inc. 


EDWIN L. WIEGAND CO., 


7500 Thomas Bivd., 
Pittsburgh, Pa. 


(Chromalox range units) 


Do not maintain factory service stations but 
a number of jobbers and dealers carry the 
range units as stock items. Where it is 
impossible to get the unit from local dis- 
tributors the factory will supply direct. 


Factory Representatives. 


California 


Los Angeles—Montgomery Bros., 
Pedro St. 
San Francise: 
mont St. 


420 S. San 


Montgomery Bros., 61 Fre- 

Colorado 

Denver—The Peterson Co., 1925 Blake St. 

Connecticut 

Meriden—John S. Isdale, 144 Curtis St. 

Georgia 

Atlanta—C. B. 
EL 


a. 


Rogers, 1000 Peachtree St., 


IMinois 
Chicago- 


-Fred L. Tourtelot Co., 20 E. Jackson 
Ivd. 


Indiana 


Indianapolis—T. T. Couchman Co., 631 
tects 


Builders Bidg. 


Kentucky 
Louisville—W. G 


Archi- 


Hesser Co., Box 854 
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Maine 
Kittery—E. W. Manter, 168 Whipple Rd. 


Maryland 
& Renoff, 211 N. Calvert 
t. 


Massachusetts 

Boston—Jones & 
Ave. 

Michigan 


Detroit—Carman 
Couzens Highway 


Manter Co., 665 Atlantic 


Adams Inc., 15476 James 
Minnesota 


Minneapolis—Volco Co., 622 McKnight Bldg. 
Missouri 

“ad City—Fraser D. Moore, 1414 McGee 
St. Louis—C. B. Fall Co., 317 N. 11th St. 
Nebraska 


Omaha—Midwest Equipment Co., 


213 S. 
St. 


12th 


New Hampshire 


Manchester—K. E. Marston, Box 2 


New Jersey 

Bloomfield—M. B. Rosevear, Bloomfield Bank 
& Trust Bldg. 

New York 

Buffalo—C. M. Nevius, 505 Delaware Ave. 
New York City—See Bloomfield, N. J. 
Rochester—C. M. Nevius, 1196 Lake Ave. 


North Carolina 
Raleigh—W. R. Phillips, Route 3 
Ohio 


Cincinnati—W. F. Smysor, 626 Broadway 


Cleveland—Anderson-Bolds, Inc., 1836 Euclid 
Ave. 

Oregon 

Portland—Montgomery Bros., 2333 N. W. 


Westover St. 


Pennsylvania 


Bala-Cynwyd—J. V. Calhoun Co., 349 Mont- 
gomery Ave. 


Philadelphia—See Bala-Cynwyd, Pa. 
Pittsburgh—Clyde J. Boeringer, 1007 McCart- 
ney St. 

Texas 

Dallas—L. R. Ward, 
Annex. 
Washington 


Seattle—Montgomery Brs., 911 Western Ave. 


403-4 Southland Bldg. 


Wisconsin 
Milwaukee—K. G. 
A 


ve. 


Wisconsin 


Hatch, 531 W. 


WILLCOX & GIBBS SEWING MACHINE 
co., 
658 Broadway, 
New York, New York 


(W. & G. Electric Automatic Sewing 
Machine) 


Branch Office Factory Service. 


California 

Los Angeles—122 East Ninth St. 
Georgia 

Atlanta—202 Mortgage Guarantee Bldg. 
Iinois 

Chicago—529-539 So. Franklin St. 
Maryland 

Baltimore—1853-56 Baltimore Trust Bldg. 
Massachusetts 

Boston—124 Kneeland St. 

Missouri 

St. Lowis—407 N. 11th St. 

New Jersey 

Newark—60 Park Place 


New York 
New York City—214 West 39th St 
Troy—Fulton & Fourth Sts. 


Pennsylvania 


Philadelphia—1211 Arch St. 


1943 


Ask Joe or Chuck or Mary 
how they feel about it... 


Sure, they’re proud. 


Sure, their chests swell a little when they look up at that 
Army-Navy “E” Flag flying above the Estate plant. 


They put it up there, with the kind of skill and know-how 
they used to put into Estate Ranges and Estate Heatrolas 
—that they'll put into them again, when the war's over. 


They put it up there with something else, too. With a 
belief in the things we're fighting this war for. A belief 
that makes hands move faster, do each job better, get it 
done ahead of schedule. 


A good many of the Joes and Chucks and Marys at Estate 
have brothers and sons in the Solomons, in North Africa 
aud some of the other spots around the globe where there’s 
some fighting to be done—and some dying, too. 


They don’t aim to let those boys down. That “E” Flag 
proves it. 


Perhaps even better proof is the way every man and woman 
in the Estate plant is bending to the job, today, to better 
the production record that earned this proud award.* 


the ESTATE Stove Company 


HAMILTON, OHIO 
HOUSE FOUNDED IN 


1842 


*Awarded December 12, 1942, and presented in 


a memorable ceremony on January 2, 1943 
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RADIONICS 


THE MIRACLE INDUSTRY 


Goes full speed ahead for Victory 


BETTER THAN CASH 
U.S. WAR SAVINGS 
STAMPS AND BONDS 


Exactly what Zenith is making is a military 
secret, but we can tell you we are dealing with 
the thing we know best, Radionics exclusively. 


* * * 


It should be a source of real satisfaction to 
Zenith dealers to know that Zenith is producing 
war radio and Radionic apparatus in great quan- 
tity for our armed forces; learning and perfect- 
ing much that will mean a real contribution to 
post-war radio. 


* 


Zenith prefers to speak conservatively of this 
war experience, and to promise conservatively 
for the future. But Zenith does promise that 
every ounce of energy, ingenuity and inventive- 
ness that has been put forth to create war 
radionic devices, will later be channeled into 
the making of a superb peacetime Zenith Radio 
line, once the war is won and civilian produc- 
tion resumed. 


ZENITH RADIO CORPORATION 
Chicago, Illinois 


RADIONIC PRODUCTS EXCLUSIVELY— 
WORLD'S LEADING MANUFACTURER 
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PEOPLE + PRODUCTS + PLANS 


Electrical Merchandising Review of the Month 


February, 1943 


GEORGE W. ALLISON 
"Doc" Allison Leaves E.E.I. 


George W. Allison—“Doc” Allison to 
electrical men from coast to coast, has 
after the association for many years, left 
the Edison Electric Institute. During 
his years with the Institute he has prob- 
ably addressed an aggregate of more 
electrical people than any other man in 
the industry. 

His services, dating back to the Elec- 
trical Refrigeration Bureau, embraced 
an active and important part in practically 
every industry promotion of recent years. 

He is now associated with another 
well-known electrical man—Kenneth A. 
McIntyre in industrial relations work. 
He is located at 2 Rector Street, New 
York City. 


WPB Warns On 
Battery Radios 


WASHINGTON—Battery-run radios— 
particularly those used on farms—should 
be operated on the basis of obtaining at 
the very most only a single set of re- 
placement batteries a year, the Consumer 
Durable Goods Division of WPB ad- 
vises. 

Pointing out that production of farm 
radio batteries has been cut due to re- 
strictions on zinc and to other factors, the 
division urged radio owners to follow 


simple conservation rules for assuring 
maximum service from their present 
supply. 


The shortage of batteries, which has 
been experienced generally throughout 
the country for the past several months, 
is due to military requirements as well 
as to the zinc shortage, and has developed 
at a time when the war news and trans- 


portation restrictions have naturally 
resulted in greatly increased use of 
radios. 


Last July 24, order M-11-b (zinc) cut 
the use of zinc in all types of dry cell 
batteries fifty percent below 1941 con- 
sumption. In an effort to alleviate this 
situation, order B-71 was issued on 
October 2 eliminating entirely production 
of batteries for portable radios and es- 
tablishing specific quotas for production 
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of farm radio batteries, flashlight bat- 
teries and other types for industrial and 
occupational use. The effect of this ac- 
tion was to limit the use of available 
zinc to the most essential batteries, in 
which were included radio batteries. 


Tesla, Almost a Legend, Dies 


NEW YORK—A man whose career 
dated back to the Stone Age of elec- 
tricity, Nikola Tesla, died in New York 
January 7. Before his death, at 86, he had 
become almost a legend in the industry. 
A Czech, he began his career in Buda- 
pest in 1881 when he made his first elec- 
trical invention, a telephone repeater. 

Coming to the United States he worked 
three years at the Edison Company at 
Orange, N. J., as an associate of the late 
Thos. A. Edison. 

In his own laboratory in 1888 he pat- 
ented the induction motor, and subsequent- 
ly invented new forms of dynamos, trans- 
formers, induction coils, condensers, arc 
and incandescent lamps and many other 
electrical devices. He is credited with 
developing some of the fundamental prin- 
ciples of modern radio, are lighting, the 
Tesla coil, and a rotating field principle 
for alternating currents. 


Washer—lIroner Association 
Plans for Postwar Business 


CHICAGO—Critical metals for the war 
effort, to the amount of several million 
pounds annually, will be gained as a re- 
sult of action by the American Washer 
and Ironer Manufacturers’ Association, 
at the largest meeting in its history held 
here recently. Present were 125 repre- 
sentatives of the industry from Connecti- 
cut to Iowa, whose production was cut 
off on May 15, 1942, by government 
order. 

Immediate adoption by each manufac- 
turer of a “scrap bank’ system for col- 
lecting and conserving critical materials 
was recommended by the Association. 
Any dealer repairing a washer or ironer 
will sell the wornout part to a local 
authorized scrap metal dealer, and_ will 
send evidence of the sale to the appliance 
factory before he can obtain a replace- 
ment. The washer-ironer ‘manufacturer 
in turn will assemble his records and 
present them to the War Production 
Board for allocation of materials from 
which to make substitute parts for fur- 
ther servicing of appliances. 

A scrap bank which will be a model 
for the industry has been in successful 
operation several months by the Easy 


Home Service on the Air 


Hoping to ease the housewives’ headaches brought on by wartime food and rationing 
problems, Elinor Lee, director of women's program at WJSV, CBS station in Washing- 


ton, will broadcast a new program called “Home Service Daily". 


Sponsored by the 


Potomac Electric Power Co., it will be on the air at 9:45 a.m. six days weekly starting 
January 25. Mrs. Lee is pictured with some of the devices listed on the electrical 
equipment registry included in the trading post section of the program. 


1943 


Washing Machine Corporation, Syracuse, 
N. Y. The plan has been approved by 
W PB. 

“The WPB estimated that washers 
abandoned because of obsolesence in 1942 
would total 700,000,” said John M. 
Wicht, president of the Association and 
director of the household laundering 
equipment section of the General Electric 
Company, Bridgeport, Conn. “Most of 
these will find their way into our scrap 
bank. In addition, the normal renewal of 
parts in the 18,000,000 household washers 
and 2,000,000 ironers in use throughout 
the country will provide a vast tonnage 
of metals, much of which otherwise would 
not have played any part in our winning 
the war.” 

John M. Wicht, president of the Asso- 
ciation, appointed an industry-wide special 
committee to study the problems which 
will be invo)ved in post-war manufactur- 
ing and distribution. He predicted a “vic- 
tory market” for more than 1,000,000 
household washers, with continuing an- 
nual requirements totalling 3.000,000 
washers and 1,000,000 ironers through 
several years. 

Fred Maytag II, president of the May- 
tag Company, Newton, Iowa, will be the 
committee’s general chairman. Serving 
with him to conduct research into leading 
phases of the post-war outlook will be 
Earl R. Bridge, manager of washer and 
ironer sales, Norge Division, Borg-War- 
ner Corporation, Detroit, the home and 
its laundry; P. E. Geldhof, chief engineer, 
Nineteen Hundred Corporation, St. Jo- 
seph. Mich., standards and materials; 
W. H. Reeve, general sales manager, Easy 
Washing Machine Corporation, Syracuse, 
informative labeling; I. N. Merritt, presi- 
dent, Meadows Corporation, Chicago, and 
William Shaw, public relations advisor 
to the industry, Chicago, advertising and 
public relations; Bernard J. Hank, presi- 
dent, Conlon Corporation, Chicago, sales 
potentialities, 

“Our industry has 
washer-ironer business since May 15, 
1942,” said President Wicht, who also is 
director of the home laundering equip- 
ment division of the General Electric Com- 
pany. “Under the stress of national emer- 
gency, our plants were converted almost 
over night to production for war needs. 
The industry intends to be ready to serve 
civilian requirements just as quickly and 
effectively when peace comes. 


been out of the 


1942 Laundry Volume 600 Million 


NEW YORK—An increase of 22 percent 
has been reported by the American Insti- 
tute of Laundering for the year 1942. It 
is estimated that a volume of 600 mil- 
lion dollars’ worth of laundry sales were 
piled up. This surpasses the all-time high 
mark of 129 when 526 million dollars 
were spent for laundry. 
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Our anti-aircraft guns blast enemy planes from 
the sky, at two miles up, and higher. With the 
making of this complicated and refined weapon, 
Chromel resistor alloys have something to do. 
This is one of the good reasons why Chromel 
is not available as the el t for d tic 
heating devices. But gladly, do we all forego 
the home comfort and convenience of Chromel, 
that this useful nickel-chromium alloy may 
slap the Jap and humble the Hun . . . Mean- 
while, the heating devices now in use will 
last and last, because of their good Chromel 
elements. For technical data, ask for our new 
Catalog-M. Hoskins Manufacturing Company, 
Detroit, Michigan. 


HOSKINS 
CHROMEL 


ELECTRICAL HEATING ELEMENT 


WIRE, 


Bat Be | 


HOSKINS MANUFACTURING COMPANY, DETROIT, MICHIGAN 


G-E Launches Range . 
Service Training 
Meetings 


New Color Movie to Feature 
1943 Program 


BRIDGEPORT, CONN.—General Elec- 
tric Co.'s Appliance & Merchandise Dept. 
and its distributors are starting the year 
with a coast-to-coast series of training 
meetings devoted principally to the sery- 
icing of electric ranges and water heat- 
ers. Other products have been covered 
in previous meetings. 

W. C. Noll, manager of the G.E. prod- 
uct service division, Bridgeport, an- 
nounces that the range meetings will 
cover, in addition to ranges and water 
heaters, a digest of repair information 
on small appliances, a review of re 
frigerator and laundry equipment, and 
round table discussion between servicing 
dealers and G.E. distributors and head- 
quarters field men. 


New Movie Shown 


One of the highlights of the range 
training meetings will be the showing 
of a new full color movie entitled “Don’t 
Blame It On The Oven.” Reason for 
the movie is that a large percentage 
of range complaints can be traced to 
the housewife’s lack of knowledge of a 
few fundamental facts . . . how baking 
is affected by the way in which ingte- 
dients are measured and mixed 
how the color of baking pans help to 
determine the color of baked goods and 
how proper filling of utensils helps pre- 
vent spill over and shrinking. 

Another feature of the range training 
meetings will be a sound slide film en- 
titled “Heating Unit Service,” which 
gives visually the answers to surface unit 
and thrift cooker problems. Booklets 
will be distributed to the service men 
showing in picture form the lessons 
depicted in both films. The booklet 
which goes with the color movie “Don’t 
Blame It On The Oven” will be in 
color so that baking faults may be easily 
identified. 

A third feature of the range meetings 
will be the showing of a series of slides 
entitled “Heating Device Repairs.” This 
will be the first time that such infor- 
mation has been available in visual 
form. 

Repair parts information, 1943 serv- 
ice plans and specialized information for 
the particular service problems of the 
area in which the meeting is being con- 
ducted will also be on the program. 

Dates for the meetings which will be 
conducted in over 100 cities, will be ar- 
ranged by G. E. distributors. First 
sessions were booked for January 10, 
and the series will be concluded during 
February. 


Army-Navy "E" to Horton 


The Horton Manufacturing Co. of Fort 
Wayne, Indiana, first and oldest washing 
machine manufacturer in America, has 
been honored with the Army-Navy “E” 
production award, according to word just 
received from A. E. Askerberg, vice- 
president and general manager. Horton 
is one of the first exclusive makers of 
washing machines and ironers to be so 
honored. 

Officiating at the Horton ceremonies 
were Commander A. H. Bateman of the 
Navy and Colonel Martin H. Ray of the 
Army. Arrangements were in charge of 
S. B. Welch of the Horton Company. Em- 
ployees were represented by Emil Richter, 
oldest Horton employee, Jack Wasson, 
steward V.E.R.M.W.A. of C.1.0., Helen 
Hoffer, the first woman to be employed 
in the factory, and Eva Irwin, longest in 
office service. Music was furnished by 
the Baer Field Army Band. James H. 
Barrett, Civilian Defense Director of 
Allen County, Indiana, was Master of 
Ceremonies. 
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SELLS ANOTHER-— 


UNIVERSAL QUALITY PLUS NATIONAL 
ADVERTISING KEEPS CUSTOMERS SOLD! 


Hundreds of letters each year tell us of long and satisfactory service 
being rendered by Universal housewares and appliances. Today with 
stocks running low, Universal’s built-in quality can be depended upon 
to help keep Universal users sold for the duration. 

Satisfied customers are one of the best ways of keeping the Universal 
name favorably before the public during this wartime period. In 1943, 
however, Universal will go much further. National advertising will 
emphasize built-in quality, promise new post-war designs and help both 


dealers and customers profit from the servicing of Universal appliances 
with genuine factory parts. 


UNIVERSAL DESIGN WILL WIN POST-WAR MARKETS! 


All of our efforts are now being directed toward Victory 

through the manufacture of numerous war items. Post-war /, \ 
designs are developing spontaneously, however, with the use 
of new plastics, light metals and the perfection of low cost ' *’ 
production methods. Our Post-War Planning Committee already has 
available for immediate peacetime consideration many new appliance 


ideas which combine established quality, new design and substantial 
dealer profit margins. 


UNIVERSAL SERVICE KEEPS EM WORKING! 


To assist dealers in servicing appliances, Universal has estab- 
lished over thirty distribution centers for genuine factory parts. 
For certain major appliances such as the Vacuum Cleaner, a 
Packaged Parts Program has been inaugurated on a flexible basis 
for different types of service and sales dealers. If you are interested in 


servicing Universal appliances, wire or write for full details direct to 
us at the factory. 


THE TRADE MARK KNOWN IN EVERY HOME 


ELECTRIC APPLIANCES « VACUUM CLEANERS e ELECTRIC RANGES ¢ WATER HEATERS 
CUTLERY e¢ CARPET SWEEPERS « HOME LAUNDRY EQUIPMENT «© VACUUM WARE 


LANDERS, FRARY AND CLARK «¢ NEW BRITAIN, CONN. 
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Proctor Repair Parts and 
Service are —and will 
continue to be —readily 
available. 


THE N1OST ADVERTISED 


SAA fli WG In the rush of change-over to 


SAMS: 


(ROW AMERICA 


war materials, Proctor didn’t 
forget the home front. We 
spent months building up a 
supply of service parts and 
establishing stocks through- 
out the country. 

Proctor believes the home 
front service man is a vital 
factor in making appliances 
last and keeping up morale 
that will win the war—and we 
are backing him up. 


Guasaxined by > 
Good Housekeeping 
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PROCTOR ELECTRIC COMPANY, Soles Division, Proctor & Schwartz, Inc., Phila. « Est. 1883 


DEPENDABLE 
Oil Control Values 


TODAY 


A GUARDIAN of 


AMERICA’S FUEL SUPPLY 


Thousands of Oil Burning Heaters 
made in years past have the re- 
sponsibility of keeping American 
families warm “for the duration” 
And on sstrictly rationed 
supplies of Fuel Oil. 
Most of these heaters use A-P 
DEPENDABLE OIL CONTROL 
VALVES. Originally chosen for de- 
a. accurate and economical 
uel control, these Valves today 
have an important wartime task 
Keeping Heaters at topmost 
efficiency, producing every last 
degree of heat from precious sup- 


plies of fuel .. . Truly a “Guardi- 
an of America’s Vital Fuel.” 


Retailers today appreciate this 
“Guardianship.” It means that 
customers, satisfied with their 


heater performance in this trying 
time, will look for the same type 
of heater after the war, when 
they're again available. A-P Valves 
will be a part of this new heating 
convenience, assuring better and 
more efficient fuel control because 
ot continuing research while pres- 
ent production is given to war 
supplies. 


AUTOMATIC PRODUCTS COMPANY 


sTacer 


2400 — secono 


A-P Constent Level 
Oil Control, Stand- 
erd equipment on 
the majority of the 
Nation’s leading 
Oil Heating Appli- 
ences. 
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Appliance Servicemen Ruled 
Essential by Manpower Board 


WASHINGTON, D. C.—Electricians, 
motor repairmen and appliance service- 
men are performing services essential to 
support of the war effort, War Manpower 
Commission has ruled. 

As a result, men engaged in these and 
other similar occupations listed in Selec- 
tive Service Bulletin No. 42 should be 
considered for occupational deferment by 
their local draft boards. 

Deferment consideration should be 
given only those workers capable of all- 
round repair services and then only to 
the extent and number required to meet 
minimum essential needs of the com- 
munity, Selective Service warns. These 
criteria also govern individual defer- 
ments for workers in essential activities : 

1. Training, qualifications and skill of 
registrant to engage in the occupation. 

Training, qualification or skill re- 
quired for proper discharge of duties. 

Availability of persons with the 
same qualifications or skills, or who can 


be trained to replace the registrant and | 


the time in which such replacement can 
be made. 

Included in the list, which is limited 
to occupations requiring six or more 
months training, are these occupations: 
electric appliance serviceman; electric 
motor repairman ; electrician (all 
around) ; automotive electrician ; elevator 
repairman; foreman, (engaged in super- 
visory duties in connection with repair 
services as described) ; furnace installer 
and repairman; gas appliance service- 
man; machinist (all around); mainte- 
nance mechanic (all around) ; office and 


| believe 


business machine serviceman; oil burner 
installation and serviceman ; radio repair- 
man; refrigerator repairman; tabulating 
machine serviceman; time recording 
equipment serviceman and welder (all 
around ). 

Occupational Bulletin No. 9, which 
defines essential occupations in electric 
utility operations, is due to be re-issued. 


Thor and Meadows 
Meet with Distributors 


CHICAGO—To let them know that both 
Hurley and Meadows divisions of Electric 
Household Utilities Corporation were 
thinking ahead on after the war plans, 
a lunch for distributors attending the 
january markets in Chic ago was held at 
the Palmer House, January 5. E. N. Hur- 
ley, Jr., president, discussed postwar mar- 
kets, trends and advertising plans to but- 
ton up the gathering demand. 

N. Merritt discussed a direct savings 
plan in the offing which promised to be 
of great value te consumer and manu- 
facturer alike. “The dealer needs aid in 
selling the future,” he said, “and we 
that both Thor and Meadows 


will have something that will greatly 
interest him.” 

Two girls from the Hurley sponsored 
“W.O.W.’s”, a patriotic organization of 
working women, appeared at the luncheon 
to show off the uniforms that expound 
the idea. 


1. N. Merritt, E. N. Hurley, Jr., talked, and J. A. Barton, Hurley London representative, 


told how it seemed to hear bombs falling. 


From the East came Ca! J. Zamoiski, president, J. M. Zamoiski Co., Baltimore, and Elmer 
A. Hamburg of Brothers, Pittsburgh. The "W.O.W." between is Miss Agnes Spiner. 
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A. C. Sanger of General Eectric Corn- 
pany's Appliance & Merchandise Depart- 
ment, receives Army-Navy "“E" pins from 
Capt. Albert L. Fisher, U. S. Army Air 
Force. W. H. Tangeman, manager of the 
G. E. Ontario, California Works, which won 
the award, looks on. 


Timken Issues Oil 
Rationing Booklet 


DETROIT—Another in the Timken war- 
time series of helps for oil burner users, 
a simplified Fuel Oil Ration Budget 
Form, is announced by T. A. Crawford, 
general sales manager of Timken Silent 
Automatic. 

The form provides complete directions 
for figuring the amount of oil that can 
be allotted for any given ration period 
in any zone and is large enough for 
entry of the home owner’s figures. 

Included on the sheet is a fuel oil pur- 
chase and consumption record which en- 
ables the burner owner to see just where 
he stands at the end of any ration period. 

“The data and methods suggested for 
budgeting fuel rations are based on the 
actual experience of a number of oil 
users, including ourselves, during the 
first few months of fuel rationing,” Craw- 
ford said. “We found that those who 
followed a systematic rationing plan en- 
joyed a great deal more comfort and 
avoided the distressing consequence of 
using too much oil early in the period.” 

It is the opinion of Timken dealers 
that, next to actual servicing of the 
burners, this aid in budgeting the ra- 
tioned fuel is one of the most helpful 
wartime services the oil burner industry 
can perform. The new forms, now avail- 
able to all oil burner owners through 
Timken dealers or the factory, enable the 
burner user to figure his oil ration budget 
himself. 

One phase of budgeting which fre- 
quently confuses oil burner owners is the 
allotment of fuel to cover the heating of 
domestic water when oil is used for this 
purpose. This is provided for in the new 
budgeting form, enabling the owner to 
set aside enough oil to meet summer water 
heating requirements. 

The Timken Fuel Oil Ration Budget 
Form closely follows another emergency 
aid prepared by Timken for burner users. 
It was a 24-page booklet entitled “How 
To Make Your Fuel Ration Go Further,” 
containing practical suggestions for sav- 
ing fuel. 


Paints Boats at Cape Cod 


PORTLAND, ME.—From radio service 
manager for the Frank M. Brown Co., 
Portland, Me., to a shipyard job painting 
and scraping boats at Cape Cod, is the 
lot of Paul Pitman, former service 
manager. 


| 


peared on May 19, 1917, in 
‘The Saturday Evening Post. 


THE SATURDAY EVENING POST 


You Admire Beautiful Enamel 
Why Not Have the Best? 


THE AMERICAN ROLLING MILL CO. 
Bex 847, 


ARMCO IRON 


appear in The Saturday 


Evening Post, March 6, 1943. 


ARMCO| 


“AT tridges used in <ounts The 


Dig sky Materials 


Keeping people metal-minded 
in 1943 as in 1917 


All through the First World War ARMCO 
continuously advertised the importance of 
basic metal quality in porcelain enameled 
products. The same forward-looking policy 
is being followed in this war. Some adver- 
tisements will deal with ARMCO metals at 
war; others with post-war prospects. 


The 1943 advertisement you see above 
(right) opens the campaign. It will tell 
nearly fourteen million people what modern 
special-purpose sheet metals are doing in 


THE AMERICAN ROLLING MILL COMPANY 


the war. Also that today’s wartime research 
is vastly improving these metals. As a result, 
post-war sheet metal products will be lighter, 


stronger, far more efficient and attractive. 


When the war is over, people will need 
millions of porcelain enameled home appli- 
ances. Then this advertising will pay divi- 
dends by having kept your products and 
our metals in their minds. The American 
Rolling Mill Company, 371 Curtis Street, 
Middletown, Ohio. 
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Making things hot 
for Hitler! 


= 


Feel that hard steel, Adolph? Well, we at the Economaster Products Com- 
pany have temporarily stopped selling Economasters (except on a high 
priority crder) so that you could feel the warmth of that bayonet. We say 
“temporarily” because as soon as you've had enough we're going back 
to the heater business, building what, we believe, is the finest electric heater 
on the morket. Mecntime we're proud that Economaster materials have 
contributed to your present uncomfortable position. 


A Tennessee Valley Appliance Organization 


- 

f 
HEN PEACE COMES 


PLANT AT SHELBYVILLE, TENN. 


YOUR ECONOMASTER 


Ww ER 
117-119 NINTHAVE.NO., NASHVILLE, TENN. Low COST POW 
fC AVAILABLE TO ALL 


_- applications of peacetimes, 
_NICHROME is specified with 
Il reliance on its ability to 
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Northwest Association Meeting 
Discusses Utilization Problems 


PORTLAND, ORE.—Adjusting its pro- 
gram to wartime requirements, the util- 
ization section of the Northwest Electric 
Light and Power Association recently 
held a streamlined meeting at Portland, 
Oregon. The sessions were attended by 
35 key men representing ten utilities, 
with a few representatives from the job- 
bers’ and manufacturers’ ranks. 
Discussion centered about the problem 
of best serving the customer under pres- 
ent and possible future restrictions, how 
best to aid dealers, securing subcontracts 
for small manufacturers and shops, power 
factor correction as a conservation meas- 
ure, the operation of the Northwest power 
pool, what advertising can do and just 
what is the function of a_ utilization 
department at the present time. 


Sales Personnel Reduced 


It was brought out that the number 
of sales people in residential and farm 
sales departments has fallen from 237 
to 90 within the year. Three companies 
continue to do some small amount of 
merchandising, but many former appli- 
ance salesmen have been retained by 
transferring them to other departments. 
Farm electrification men have for the 
most part been transformed into service 
men whose function it is to aid the farmer 


| by utilizing whatever equipment is avail- 


able, even to the point of assisting in set- 
ting up appliances using other types of 
fuel in competition with electricity. This 
is appreciated by the farmers, who will 
store up this goodwill to be remembered 
in better times. Home service girls are 
conducting group meetings rather than 


making home visits and are teaching 
nutrition and canteen work for the Red 
Cross program. They are teaching 


women who no longer have maids now 
to cook, since former servants have gone 
into war work. In new housing districts 
electrical ranges are of course unknown 
and a need for many appliances is being 
stored up against the time when they are 
available. 

Casualties among dealers in the Pa- 
cific Northwest have been about 50 
percent up to the first of the year, and 
many more were expected to drop out 
early in 1943. Small appliance servicing 
is being pretty well handled by dealers 
in the larger centers, and this situation 
is expected to continue. Some manufac- 
turers are endeavoring to work out a 
system by which one servicing center 


will be established in every medium sized 
community, but the warning was sounded 
that this will probably have te be super- 
vised by the utility in small communities 
where dealers no longer have the facilities 
or a power to handle the joh. A plea 
was entered that the WPB be urged to 
recognize the importance of appliance 
servicing, to the extent of alloting small 
amounts of nichrome wire to service 
shops to cover their essential needs. 


Utilities Still Service Ranges 


Utilities still handle the bulk of range 
servicing and also do a large amount of 
fuse replacement work. Gasoline ration- 
ing, however, is made the excuse for ad- 
vertising which prepares the public for 
scheduled trips and zoning of service 
calls. Time delay fuses were recom- 
mended as being the means of cutting 
down service calls. 

In explaining restrictions to the public, 
care is taken not to throw the onus on 
to the government boards making the 
rulings, but’ time is taken to explain to 
the customer the shortages of critical 
materials which make the restrictions 
necessary. 

The meeting was presided over by 
J. C. Plankinton of the Northwestern 
Electric Company as chairman. 


Toastmaster Wins 
Treasury Citation 


ELGIN, JLL.—The McGraw Electric Co. 
was the recent recipient of a citation 
signed by Henry Morgenthau, Jr., sec- 
retary of the Treasury, in recognition 
of outstanding services to the War Bond 
campaign, through the promotion of War 
Bond sales in their magazine advertising 
ot Toastmaster appliances. 

Toastmaster advertisements illustrated 
humorous situations based on pride of 
ownership. They conveyed by good 
natured exaggeration how people treas- 
ure their Toastmaster toasters, especially 
now, as they cannot be replaced. It has 
been suggested in all Toastmaster, ad- 
vertising that a War Bond be earmarked 
for the purchase of a Toastmaster 
toaster after the war. Toastmaster ads 
were considered particularly effective by 
the Treasury Dept. because of the way 
the War Bond theme was introduced as 


| an integral part of each. 


Dobbins for Delivery 


Where a fleet of delivery trucks used to stand in front of the Light Co., Inc., store 
in South Bend, a sleigh with a team of horses has taken up position. Doing over 
$100,000 a year, and going great guns on service, the Light Co. which specializes on 
Royal cleaners and G-E appliances, decided that rubber and gasoline were out for 
the duration and that hay-burners would have to take their place. Left to right, above: 
Mr. Kestler of the Light Co., O. P. B. Johnson- of the Indiana & Michigan Electric Co. 


and H. N. Light, president of the Light Co. 
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G-E Institute 
Broadens Services 


BRIDGEPORT—A broad development 
program designed to make wartime serv- 
ices of the General Electric Consumers 
Institute available to still greater num- 
bers of America’s homemakers, is an- 
nounced by H. L. Andrews, vice president 
of General Electric Co. and manager oi 
the Appliance and Merchandise Depart- 
ment at Bridgeport, Conn. 

“For many years, the G-E Institute 
has proved most popular with a great 
many women who have found it a 
friendly source of helpfulness in home- 
making,” said Mr. Andrews. “In war- 
time, the laboratories, test kitchens and 
laundries of the Institute are proving 
more vital than ever, with constantly 
growing numbers of homemakers seek- 
ing advice and counsel on meeting those 
problems within the home, brought about 
by shortages and restrictions.” 

Long before Pearl Harbor and the sub- 
sequent stoppage of the manufacture of 
peacetime appliances, the G-E Institute 
was doing the study and research work 
which now will prove helpful when ad- 
justed to living under wartime economy 
and conditions. For example, the study 
of nutrition (an outgrowth of the Insti- 
tute’s peacetime research on food prepa- 
ration) won instant acceptance from 
wives and mothers when offered to them 
in simple, easy-to-apply instruction book- 
lets. 

“The development program planned for 
the G-E Consumers Institute,” Mr. 
Andrews pointed out, “will offer every 
homemaker up-to-the-minute information 
for the practical solution of wartime 
homemaking problems as they arise. Our 
economists, together with ail the facili- 
ties and services of the Institute, are 
converted 100 percent to the vital war 
work of helping the American Home 
function on an_ efficient, economical, 
morale-building basis.” 

Publication of the Institute’s Research 
findings and laboratory studies will con- 
tinue as in the past, in the form of handy 
pamphlets, booklets and folders. 

The number of G-E Consumers Insti- 
tute booklets has been increased in 
answer to wartime demands and those 
now available or in preparation include 


All the facilities of the G-E Consumers 
Institute according to H. L. Andrews, vice- 
president, are converted 100 percent to the 
vital war work of helping the American 
home function efficiently. 


such homemaking studies as: how to 
save fuel ; how to make clothes last longer, 
how to prepare balanced meals under 
ration rules; latest facts on new food 
processing methods such as dehydration 
and quick-freezing; menu planning for 
war workers meals and lunch boxes; 
conservation hints on appliance care and 
repair, wartime lighting, housecleaning 
made easy, etc. 


Sit down, Mr. Dealer — 
Let’s talk about 
Tomorrow! 


HEN “tomorrow” becomes “today” 

and our boys come home again, 
we'll both be proud that we did our bit to 
help them win. 


That's our main responsibility now. One to 
which we at Easy are devoting 24 hours a 
day in a plant more than twice as big as it 
was in 1941! 


But we know that our responsibility doesn’: 
end with helping to win the war. It’s up to 
us—and to you, Mr. Dealer—to cudgel our 
brains right now to make sure there'll be a 
job for Johnny when he comes marching 
home. To make sure that when he has won 
the war, we will have done our part to help 
him win the peace! 


That’s what we'd like to talk to you about. 
We have some ideas on what we can do. 
We're sure you have ideas of your own that 
will help us do it. 


So we are coming in to see you, as soon as 
we can, to ask you just seven questions. We 
hope you’l] agree with us on the importance 
of answering them fully and just as ac- 
curately as possible. Because we're going 
to count on those answers to help us further 
plan your post-war washer ... to help 
maintain its sales leadership for you . . . to 
help us fill our expanded plant with the 
Soldiers of Peace! Easy Washing Machine 
Corporation, Syracuse, N. Y. 


Reg 
DEMOCR 
ORDNANCE WASHERS 
TODAY! 3 TOMORROW! 


BUY MORE WAR BONDS AND STAMPS 
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WHERE TO BUY 


Parts, Services & Accessories 


For rates see last issue. 


ON REQUEST. 


Our 116-page 
FREE! ci: FREE! 
Washing Machine & Vacuum Cleaner Parts. 
Save money by ordering all your supplies 


from one dependable source. 
Quality, Service, Low Prices 


MIDWEST APPLIANCE PARTS CO. 
2722 W. Division St. Chicago, Il. 


WASHING MACHINE REPLACEMENT PARTS 
WE HAVE A DISTRIBUTOR NEAR YOU. 


| 


| 
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ADDRESS 
A FRANTZ 


PRESIOENT 


The FRANTZ MANUFACTURING 


SPECIALTIES 


Electric Mangle Roll Pads and Covers 
Vacuum Cleaner Bags, Ironing Board pads 
and covers, washer and ironer covers. Ohio 


Textile Specialty Co., W. 54th, Cleveland, O 


SELLING : 
EMPLOYMENT : 


SEARCHLIGHT SECTION 


(Classified Advertising) 


“OPPORTUNITIES” 


: MERCHANDISE 
: BUSINESS 


OPPORTUNITY OFFERED 


DISTRIBUTORS In all sections of United 
States. If you are nterested in replacing 
your lost priority lir witl 1 product that 
cxives real volume profit and keeps repeating 
sold t ill types of retail stores and 

bbers, write giving full details. RW-614, 
Electrical Merchandising, 520 N. Michigan 


Ave Chicago, Ill 


MISCELLANEOUS 
WANT A BETTER JOB? On an average Sun- 
day, there are 5,000 jobs of all classifications 
advertised in the Help Wanted Columns of 


the New York Herald Tribune. For technical 
jobs in defense and other industries—follow 


330 W 


42nd St., New York, N 


W A N TE D 


DOMESTIC APPLIANCE 
OR 


EQUIPMENT MANUFACTURER 


interested in consolidation with an old 

and well established manufacturer to as- 

sure stability and diversification in post- 
war period. 


CHARLES H. WELLING & CO., INC., 
52 Vanderbilt Avenue, New York 


| IMMEDIATE OPPORTUNITY 


WANTED, APPLIANCE DEALERS to 
handle the new 1943 Victory Model 
Crystal Vox Hearing aid. A ‘‘natural’’ 
for you to diversify your wartime busi- 
ness. This vacuum tube instrument is 
a “first cousin’’ to a radio set, offering 
sales and service profits. A first class 
instrument that retails for less, yet car- 
ries a liberal discount to dealers. It is 


. » « « Write or wire for full particulars .... 


immediately available and enjoys a high 
priority rating. Exclusive territory dis- 
tributorship open to those qualified. 


CRYSTAL-VOX 
HEARING INSTRUMENTS CO. 
Room 442 
1249 Washington Blvd. Detroit, Mich. 


WANTED 


® Brand new Vacuum Cleaners 
® Tank type and Upright 

© Any quantity, Spot Cash 

¢ Advertised or Private Brand 


Write: W-616, Electrical Merchandising, 330 West 42nd St., New York City 
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Sewing Machines Need 
Little Service 


oe CONTINUED FROM PAGE 9 


move the shuttle. You will find there 
an accumulation of lint and dirt. This 
is easily removed with a_ toothpick, 
after which the toothpick should be 
run around inside the race to pick up 
the fine threads. 

The photographs show details of 
how to do this and how to avoid put- 
ting the shuttle back in upside down. 

Tension adjustment is quite easy 
to make. The housewife will report 
to you that it is either breaking thread, 
making loose stitches or one thread 
lies on the surface. When the tension 
is right the machine should make a 
stitch that is locked in middle of the 
fabric. A woman’s complaint to you 
will usually be that it “doesn’t make 
a pretty stitch.” Ask her if she is 
pulling her material away from the 
needle. This will cause trouble as it 
tends to put the needle out of kilter. 
Check on how she has been adjusting 
her tension from 1 to 8. By getting 
hold of both threads it is simple to find 
whether both have the same amount 
of pull, and if they lack it, it is easy 
to make an adjustment that will cor- 
rect it. 

Most of the troubles and remedies 
of sewing machines are explained 
very completely in user’s manuals put 
out by the manufacturers. However, 
the public rarely reads these manuals 
and as a result there is perpetually 
a lot of service work to be done which 
is profitable. 

Only in rare cases does a machine 
get out of time. When this occurs it 
is necessary to remove the machine and 
send it to the manufacturer. How- 
ever, removing the machine is an easy 
job, so simple that the “how to” is 
almost self apparent. 


Peirce-Phelps Cabinets in 
Pittsburgh 


| PITTSBURGH—Distribution of Peirce 


“Kitchen Kraft” line of cabinets and 
sinks, tileboard and panel board is be- 
ing done in the Pittsburgh territory by 
the J. A. Williams Co., Zenith distribut- 
ors. The line is manufactured by the 
Peirce-Phelps Co. of Philadelphia. 


Soot Destroyer 
on Market 


In line with the national heat conserva- 
tion program, G. N. Coughlin Co. of 
Orange, N. J., has instituted a nationwide 
promotion campaign for “Chimney 
Sweep,” a soot destroyer. 

Since soot has five times the insulating 
value of asbestos, government heating ex- 
perts declare that soot-clogged heating 
systems waste fuel. It is estimated that 
a wYs-inch coating of soot can cause a 
69% fuel loss and that 4-inch of soot 
equals 2 inches of concrete in preventing 
the transfer of heat. 

“Chimney Sweep” is a scientific com- 
bination of chemicals compounded to act 
upon and reduce the residual deposits of 
combustion that are found in all types 
of heaters, furnaces and burners. 

Sprinkled on coal, oil or gas fires, it 
destroys the soot by harmless chemical 
action. It is also recommended for wood- 
burning fireplaces. “Chimney Sweep” is 
packed in a 48-oz. can retailing for $1.00, 
which is said to be a winter’s supply for 
an average home. 
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New Positions of the Month 


Westinghouse Lamp Division 


Bernard H. Sullivan, manager of sales 
for the Westinghouse Lamp _ Division, 
Bloomfield, N. J., has been assigned 
responsibility for all commercial activi- 
ties involving lamps and special products, 
and Ralph C. Stuart has been appointed 
manager of manufac turing and engineer- 
ing for the division. The announcement 
by George H. Bucher, president of the 
Westinghouse Electric & Manufacturing 
Co., follows the recent death of David 
S. Youngholm, vice president in charge 
of the Lamp Division. Mr. Youngholm 
died in Bloomfield, Dec. 4. 


BERNARD H. SULLIVAN 


Mr. Sulivan will continue to have 
charge of the Illuminating Engineering 
and Commercial Engineering Depart- 
ments, as well as sales, advertising and 
Division district offices. In addition, 
he will supervise activities of the Spe- 
cial Products Commercial Department 
and will report to B. W. Clark, West- 
inghouse vice president at headquarters 
in Pittsburgh, 


RALPH C. STEWART 


Under the new plan, Mr. Stuart, who 
has been manager of manufacturing, also 
will head engineering activities and will 
report to Mr. Bucher. 

Both officials will continue to make 
their headquarters in Bloomfield, N. J. 


Electrical and Gas Assn. of 
N. Y. Inc. 


James W. Carpenter, vice-president of 
the Long Island Lighting Co., was re- 
elected president of the Electrical and 
Gas Assn. of N. Y. Inc. at its annual 
meeting held here today. Other officers 
elected were: first vice pres., S. 
O’Brien, president S. J. O’Brien Sales 
Corp.; second vice pres., T. F. Barton, 
vice pres. General Electric Co.; third 
vice pres., T. H. Joseph, pres. E-J Elec- 
tric Installation Co.; fourth vice pres., 
Norman L. Myers, eastern manager Elec- 
tric Appliance Div. of Westinghouse Elec. 

Mig. Co.; treas., H. C. Calahan, dis- 
trict manager General Electric Supply 
Corp.; secretary, James A. Sackett, sales 
manager Kings County Lighting Co., and 
assistant sec., C. A. Norton, sales man- 
ager Pierce Laboratory, Inc. 
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Sylvania Electric 


Roger M. Wise, for more than ten 
years chief radio engineer of Sylvania 
Electric Products Inc. (formerly Hy- 
grade Sylvania Corp.) has been ad- 
vanced to the position of director of 
engineering. He is the first to occupy 
the new post, Walter E. Poor, executive 
vice president, announced. 

Expanded activity in the field of elec- 
tronic devices for war uses made it 
necessary to coordinate all of Sylvania’s 
engineering problems under one _ head, 
Mr. Poor said. 


ROGER M. WISE 


Mr. Wise joined the company as a 
radio engineer in 1929, and soon there- 
aiter became chief radio engineer. When 
war work enlarged the company’s scope 
and output Mr. Wise last June was made 
general manager of operations for special 
and large radio tubes. 


Commonwealth Edison 


Appointment of Ralph G. Raymond as 
manager of lighting sales for Common- 
wealth Edison Co. and his election as 
president of the Chicago Lighting Insti- 
tute was announced today. He succeeds 
Oliver R. Hogue. John G. Learned, 
Public Service Co. of Northern Illinois, 
was reelected vice president of the Light- 
ing Institute, and Gilbert K. Hardacre 
of the same company was named secre- 
tary-treasurer. Carl W. Zersen, who was 
elected assistant secretary-treasurer, will 
also continue with his duties as man- 
aging director. 


G-E Lamp Department 


Promotion of George J. Taylor, promi- 
nent industrial lighting engineer at Gen- 
eral Electric’s Nela Park, to the post 
of wartime lighting engineer at the 
company’s Atlantic Division, New York 
City, ~~ just been announced by the 
G.-E. Lamp Department. 

In his new position, Taylor will work 
closely with the many government war 
production authorities who recently have 
been transferred from Washington to 
the New York-Newark area. 


Electrical Association of 
New Orleans 


J. Otto Kaelin has been elected presi- 
dent of the Electrical Association of New 
Orleans, succeeding A. J. McCall. Other 
officers are: L. Osterberger, executive 
vice president; R. M. Salvant, vice presi- 
dent, wholesalers, utilities, manufacturers ; 
C. O. Brown, vice president, refrigeration ; 
secretary, J. R. Guidroz; R. C. Pflueger, 
vice-president, electrical contractors; 
J. N. Roos, vice president air condition- 
ing, ventilation; J. W. Schroeder, vice- 
president, radio; W. E. Clement, director 
publicity; I. W. Tufts, treasurer. 


1943 


00% At War 


From machines 

that clean clothes— 
vy To machines that , 
‘ clean out our enemies oF 


The big Voss Factory is converted to War Work— 
aluminum and steel mechanical units for Ordnance 
and Air Corps—precision parts for Army Bombers 
—24 hours a day in All-Out Victory Effort. 


Genuine Voss Washer Repair Parts Are Still 
Available—Play Safe—Order Your Stock Today 


VOSS BROS. MFG. CO., DAVENPORT, IOWA 


VOSS IN THE 
CLEANING BUSINESS 
WAR OR PEACE 


MOTO 


Aircraft 


Type LD3R 


Aerial camera motor, 1/120 H.P. with 
speed of 6000 R.P.M.—12 volts. Equipped 
with ball bearings; diameter of housing 
23/16”: overall length not including shaft 
37/32”: shaft extension 1”; shaft diameter tension, 2 15/16”: shaft-extension .766”; 
.1875” (3/16”) weight 14 oz. Wrinkle finish. shaft diameter .250°; weight 1 Ib. 3 oz. 


SIGNAL TELEGRAPH INSTRUMENTS 

SIGNAL Wireless and Telegraph Instruments are playing 
an important part in the war effort. Constructed according 
to exacting specifications, they are 
used in many branches of the 
service and are recognized for 
their high quality and depend- 
ability. 


Antennae reel motor, wound for 1/13 
H.P. at 8500 R.P.M.—either 12 or 24 volts. 
Equipped with ball bearings. Reversible 
(3 leads); diameter of housing 2.306”; 
overall length not including the shaft ex- 


#112-S Sounder 


SIGNAL ELECTRIC MFG. CO. 
MENOMINEE, MICHIGAN 
Offices in all principal cities. 


Relay 


PAGE 47 


; 
4 
44 Ge 
| (a 
| i 
| 
4 Vess~—100 for Victory | 
t, 
ag 
| 
| 
| 
Type LDIB-I 
- 
* 
| | 


Coaching Housewives 
Helps Cut Down Nuisance Calls 


7 takes just as much gasoline and 
tir to g 


ret to a home and replace 


a fuse or tighten up the screws on an 
outlet plug as it does for a real job, bur 
making a proper charge for such a 
service is always a cause of grief. 

The trend today to coach women in 
the art of making these minor repairs 
themselves promises to eliminate a lot 
of nuisance calls and trouble breeders, 
electrical appliance dealers believe. In 
Cleveland tl Electrical Association 
has been running space in the news- 
papers giving diagrams on how simple 
jobs are done 


In Milwaukee, in the municipal rec- 
reation department and the Auer Ave- 
nue social center, women are attending 
a class guided over by D. E. Steuer- 
wald, a high school instructor, who is 
teaching a class on repairs. Formerly 
Mr. Steuerwald was a builder 

“The women bring in their ‘Prob- 
lems and we all talk them over,” Mr. 
Steuerwald told the Milwaukee Jour- 
nal. “We show them not only how to 
do small wiring jobs but how to fix 
leaky faucets, patch plaster, do little 
painting jobs, putty up windows. Some- 
times they just want to talk over 
something like heating problems or the 
ulvisability of putting in an extra room 
upstairs.” 

Another group that has taken an 
interest in the maintenance of appli- 
ances during wartime is the Interna- 
tional Association of Electrical In- 
spectors. This organization points out 
that the first appliances to cease being 
manufactured because of material 
shortages were those in the cooking 
and heating class which use heating 
elements that contain nickel and chro- 
mium, both important war materials. 

With electric ranges employing open 
coil type elements, it is suggested that 
housewives take care not to allow pots 
to boil over or permit liquids or food 
to spill on the elements. If this hap- 
pens disconnect the current and wipe 
off as much as possible. Then turn 

the current and when the material 


has thoroughly charred, blow it away 

* move it with a soft brush. Letting 
charred material accumulate on or un- 
der the coils may cause hot spots and 


burnouts. To prolong the life of an 
element, use the low heat wherever 
practical 

With toasters, heating elements are 
sometimes burned out by careless use 
of forks in removing toast. If the 


CHANGE OF ADDRESS 


McGRAW-HILL PUBLISHING COMPANY 
330 West 42nd Street, New York, N. Y. 


Director of Circulation: 


Please change my address on 
Electrical Merchandising 


tines of a fork should touch the heat- 
ing element, a burnout or possible 
shock may be the result. Never im- 
merse a toaster in water. Crumbs 
should be brushed away carefully. 

Flatirons, the inspectors point out, 
should always be disconnected when 
not in use, and that means pulling the 
plug. Leaving them on is the sort 
of thing that starts fires. New auto- 
matic types have practically eliminated 
the fire hazard because this type as 
shown by test will not cause fires. 
Nevertheless, they, too, should be dis- 
connected. 

Ordinarily cords and cord sets 
should be discarded when they start 
peeling. But under present conditions 
the outer braid can be repaired at home 
with tape. Splices should be soldered 
and then properly insulated. Cords 


should be removed by taking hold of the 


plug and not yanking on the cord. 

With washers, one should be careful 
not be permitted to freeze in the pump 
over the electric cord. Water should 
not be permitted to freeze in the pump 
during storage. 

The International Association of 
Electrical Inspectors recommend that 
washing machines be connected with 
special grounding wire between the 
frame of the washer and the water 
pipe. Should any insulation give way, 
this is insurance against shock under 
wet conditions. 

The death of two women in Chicago 
during the past year who had radios 
fall in the bathtub with them, points to 
the importance of avoiding all shock 
hazards. Nearly everyone at some 
time has received a light shock from 
electrical equipment without any ill 
effects. However, the amount of hu- 
man resistance varies, and under cer- 
tain circumstances, especially in wet 
locations, shocks can be dangerous. 
One never knows how much of a shock 
he is going to get. When the frame 
of a floor lamp has become live be- 
cause a wire is loosened at the socket 
and has come in contact with the frame, 
one will not receive any shock what- 
soever should he touch the lamp while 
it is standing in the center of the 
room—provided the floor is dry. Sup- 
pose the lamp is moved over near a 
floor radiator or register. Touch the 
lamp in this position while in contact 
with a ground, and you will get an 
electric shock because the current flows 
to the ground through the metal pipe. 
Should the home owner’s hands be wet 
he will get such a jolt that it may be 
dangerous. The point is, any appli- 
ances that will give a little shock, can 
give a big one under the right con- 
ditions. The moral is, keep the insula- 
tion of appliances in good condition, 
and make it a positive rule to avoid 
using them in locations where water 
exists, particularly around the bathtub. 
People should also learn the difference 
between an electrical shock, and the 
tingle they get from static generated 
in dry rooms. 
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Used Cleaner Prices dy 
The Little Cooking School Class Grows Big in War 
Effort By Tom F. Blackburn........ 2 


Thousands of people are getting a free odeatton today i in ‘feed: asa 
body builder through nutrition programs 


Utilities Have Machinery To Put Over Food Story... 3 


Wisconsin Power & Light Co. home service department tells its 
experiences in putting over the food story 


Are You Thinking of Locking the Door? 
By Kenneth L. Hampton 6 
Some alternatives and also some good advice if you are forced to 
close up shop for the duration 


Washer Men Get Together Again.................... 8 


The American Washer and lroner Association holds a meeting to 
discuss the present and look into the future six months after the 
washing machine manufacturing stopped 


Sewing Machines . . . . Little Service But a Lot of 
Instruction Needed... 9 


Nearly every home has a sewing cache ont hemeives are willing 
to pay repair men to help keep them in good condition 


Mining—Number One War Industry 
By James H. McGraw, Jr. 10 


Appliance Manufacturers’ Service Station Directory |! 
A Handy Reference listing of main and branch service stations of 
many important appliances 


xk * 
Notice to Subscribers 


Readers of Electrical Merchandising will observe that the ‘trim 
size" of the current issue of the magazine is slightly smaller than 
that of previous numbers. The reduction in size has been made 
to enable the publishers to meet an order of the War Production 
Board limiting the amount of paper that may be used in 1943. 
Subscribers will note, however, that no change has been made in 
size of type or in the amount of editorial content per page, but 
that a substantial saving in paper has been effected merely by 
trimming the margins. 

The publishers have adopted the new size as a war measure 
and as a contribution to the conservation of manpower and trans- 
portation facilities in the production and distribution of paper. 
Service to the reader has not been sacrificed and will be main- 
tained as far as humanly possible in the face of the problems 
confronting all of us in our united efforts to win the war. 


=... 
READERS 


FEBRUARY, 1943—ELECTRICAL MERCHANDISING 


| 
| 
| 
H 


